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WITH WHICH IS AMALGAMATED THE WALL PAPER NEWS & INTERIOR DECORATION 
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JAMES.D. MAWES 20 cccccccciveventstasestdechesacubee ASSOCIATE EDITOR ©. Whe CAM evn 8 iasnvnednaeeh bec bdes meek eeeh cue REPRESENTATIVE 
AMME GAME oc cccecvceccvcecécbespues seesen eee EDITORIAL REPRESENTATIVE Bs Fs: WORM ong on'S og esac ence 6ba i sdgeeeasr areas vuten REPRESENTATIVE 

H. B, STREEB, 1612 MARKET ST., ROOM 1104 (RITTENHOUSE 2180) .......ecsscccesernecesecceeens PHILA., PA, 

W. M. WAMMEB. ion vicncdscnscasocesatade de wocstudebeenerar Woes) cbdp theses al 210 LINCOLN ST., BOSTON, MASS. 

Be Jo WOOD. ccc ccivescesscece CHARLESTON BLDG., 251 KEARNEY ST., PHONE DAVENPORT 685, SAN FRANCISCO, CAL, 


CHANGE IN ADVERTISEMENTS MUST REACH US BY FIRST OF THE MONTH. ENTERED AT NEW YORK POST OFFICE AS SECOND-CLASS MATTER. 
Copyright, Clifford & Lawton, Inc., 1930 
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) 2 garapeinep SPRAGUE, an authority in the application 
of art to industry, connected with New York Uni- 
versity, which was one of the pioneer universities to 

establish within its College of 
WINDOW DRESSING AND Fine Arts a Division of Ap- 
INTERIOR DECORATION plied Art, has come out with 

a lecture on Window Dressing 
in conjunction with Interior Decoration. He makes 
some very sensible remarks. He dwells upon color con- 
trast, upon orange against a black background, for 
instance ; contrasts also in size. 

“No less important is the right use of color in the 
show window’s scheme. Particularly, color has season- 
able value. Autumn usually brings: to windows the 
russets, the browns, the gold, suggesting oak leaves and 
acorns, and still more subtly suggesting the autumn 
use of the product displayed. Similarly spring brings 
forth yellow and dainty greens ; summer the pink reds; 


winter perhaps the blue, or fire with its golden warmth. 


An exception to winter’s usual scheme are the northern 
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windows displaying goods for use on the winter vaca- 
tion in Florida. In such windows the green of the 
palms, the cerulean blues, will suggest the tropical 
Southland. 

“The well arranged window has a definite prin- 
ciple of organization. Every window is an idea. 
Vaguely or exactly, the idea is in evidence. It may be 
the suggestion of a trip to Europe, or of approaching 
summer, 

“Almost a part of organization, yet a principle in 
itself, is the correct utilization of the center of interest 
in a show window, and the center of interest is, of 
course, the product whiclr the displayer most hopes 
that the buyer will purchase. Take a jeweler’s window. 
Perhaps the center of interest is an unusually fine 
diamond. In the properly conceived window that single 
diamond will stand in contrast to everything around it. 
That contrast may be achieved by placing that diamond 
in regal majesty in the midst of blank and undecorated 
yet supporting areas. The contributing details of any 
window must be so placed that the buyer’s eye cannot 
escape the essential center of interest. In the back- 
ground will be the larger objects, in the foreground 
smaller ones. 
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4 Philadelphia: H.S. Jennings, 1520 Locust Street 


Daritime loile de Jouy 


Tue charm of the famous toiles made at 
Jouy by Philip Oberkampf* in 175g is found 
in this original creation by our designers. 
There is in this design a certain delicacy 
and minuteness of detail that is reminiscent 
of 18th century French art. A painting by 
Horace Vernet, artist of that period, and em- 
ployed by Oberkampf, furnished the inspira- 


tion for this piece. 


In addition to its recognized upholstery and 
drapery use, this toile is especially adapted 
for wall coverings and panelling in place of 
scenic paper, because of its beauty, texture, 
and remarkable durability. It may be shel- 
lacked and antiqued or left untouched. 
. * . 
This toile is 60” wide, has a 79” repeat and 


may be had in blue, rouge and green. 


* Philip Oberkampf, son of a German cloth printer and dyer, and a resident of Jouy, 
a town near Versailles, was the originator of the noted “Toile de Jouy.” So skillful 
was his artistry that his toiles received a wide vogue and in 1783 he was ennobled 
by Louis XVI, and later received the cross of the Legion of Honor from Napoleon. 


J. H/ THORP & CO., Inc. 


Established in 1819 . Importations Exclusive 


Wholesale Distributors of Upholstery and Drapery Fabrics 
250 PARK AVENUE AT 47th STREET 


‘Boston : H.1. Wood, 420 Boylston Street 


NEW YORK, N. Y. . Los Angeles: S$. A. Davis, 816 S, Figueroa Street 


Chicago: A. P, Will, 1810 Heyworth Building 
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FPy, dg FTER the merry festivities fol- 
JN eA | lowing their wedding i in 1794 at 


4 


’ Harewood , Virginia, were Over, 
=] the eminent James Madison and 


his b bride, Dolly, returned to Phi ladel phia. 


That venerable city was then the capital 


of the nation and the center of its social 
activities. Dolly Madison plunged into 
the gay life and was every where received 


with open arms. 


Letters of that period reveal that she 
added a fresh, bright note to “Lady 


Washington’s somewhat stufly levees in 


the old brick house on Market Street.” 


GEORGE ROYLE & COMPANY 


MILL and MAIN OFFICE: Torresdale and Frankford Aves., Philadelphia 


New York . Belmont Bldg., 40 E. 34th St., Room 1107 
Chicago . . . « Republic Bldg., State and Adams Sts., Room 1318 
Pacific Coast . Lankershim Hotel, Los Angeles, Calif., James Gillies 


DOLLY (@) MADISON 


Upholstery & Drapery Fabrics 
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ee Approved 
by America’s 
Foremost Decorators 


HIGH degree of originality, fine feeling 

for color harmony, and, above all, a 
knowledge of decorative needs, have contributed 
to make MANSURE Trimmings the outstanding 
and successful line among America’s . foremost 
decorators. 




















E. LL. MANSURE COMPANY 


Manufacturers of 


DRAPERY AND UPHOLSTERY TRIMMINGS 
EMBROIDERIES 


16th Street and Indiana Avenue, Chicago, Ill. 
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By Comfy 


An Ideal Department Display 


You must see the many new and varied items featured by COMFY in new colorful 
Spring cretonnes. 

BAR HARBOR CHAIR CUSHIONS. .. CRETONNE AND SATEEN PILLOWS 

Ceae ee GOULD. & u6-% ob clolan as ele eee WINDOW DRAPERIES 

Eee SEED 4 ghee do eeanal RITSLTT Y - Gees .-000 65 0 8 os SCREENS 
It is with items of this character that you can NOW secure real business, for the 
COMFY Spring line is a line that will sell in volume... and it will make your de- 
partment as colorful as Spring itself. 
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Comry rG.Co. 


261 FIFTH AVENUE*NEW YORK = JelePhone ASHLAND 7080 
MAIN OF FICE and FACTORY *** BAITI 
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designs this springtime chintz to turn 


your house into 


a modern garden 


T is Schumacher’s privilege-to offer ‘a 

rare collection of printed fabrics made 

exclusively for them by an artist of un- 
usual renown, Poiret. 


The desire for new effects in decora- 
tive fabrics is one of the most difficult to 
satisfy. That difficulty has been mastered 
by Paul Poiret in the design illustrated 
here, which he has named “ Magnolias.” 
This is but one of a varied and compre- 
hensive collection now being presented 
by Schumacher. 


Poiret’sconceptions are unique—his de- 
signs bold—his interpretations personal 
—his colorations powerful yet delicate. 


You will find in Schumacher collec- 
tions fabrics for your every need—the 
best of contemporary designs side by side 
with authentic examples of historic pe- 
riods. Your decorator will gladly obtain 
samples for you. 


“Fabrics—the Key to 


Successful Decorations” 


This generously illustrated booklet sug- 
gests a wealth of decorative possibilities 
for fabrics. It will be sent you free upon 
request. Let us explain our special offer 
whereby you may send this book to your 
prospective clients. 

F. Schumacher & Co., Dept. M-4,60 West 
40th Street, New York, Importers, Manu- 
facturers and Distributors to the Trade 
only of decorative drapery and uphol- 
stery fabrics. Offices also in Boston, 
Chicago, Philadelphia, Los Angeles, San 
Francisco, Grand Rapids, and Detroit. 
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The beautiful magnolia blossom is the motif 
for this smart new print by Paul Poiret 





F- SCHUMACHER: &:CO 




















“TRIMMINGS COMPLETE THE DECORATIVE SCHEME" 





This Booklet was Especially Prepared to 
Help You Sell © More Trimmings 









Send for your copy... 
brimful of ideas that 
will help build sales! 


free! 


HERE ARE SOME OF 
THE SUBJECTS : 
COVERED: i 


Displays — Profit Possi- 
bilities— The Ensemble 
Idea — Seasonal Activi- 


The importance of 
decorative trimmings . .. 





Haewtbitesebiins their multiple sales and profit 
Prise Departmental possibilities are clearly described 
Cooperation — Curtain : ; 

Sales—Fabric and Trim- In a concise manner. 

ming Relationship— 

Interior Decoration rr TODAY TO aoe 
Department 102 FOR YOUR COPY. 


CONSOLIDATED TRIMMING CORPORATION 


MORRIS BERNHARD, Chairman of the Board WILLIAM J. ROSENBERG, President 


Amalgamated with 


MORRIS BERNHARD COMPANY 


er 
f 7s Upholstery and Drapery Trimmings 
Vv y oors es 
iJ) y 119 West 40th Street, New York (/2i.nc 
4S WA ——._ Stock carried at Branch Offices ——~ ™ 





CHICAGO ~ ST. LOUIS ~ SAN FRANCISCO ~ CLEVELAND 
DETROIT ~ BOSTON ~ PHILADELPHIA ~ LOS ANGELES 
MONTREAL ~ TORONTO ~ WINNIPEG ~ VANCOUVER 


“TRIMMINGS COMPLETE THE DECORATIVE SCHEME” 
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NO MARKDOWNS 


ON BOOTT MILLS SCRIM CURTAINS 
Ms : XN In styles for every home, Boott Mills scrim cur- 


tains are packed in individual dustproof envel- 











opes and are finished ready to hang. Style and 
color are plainly marked. The envelope protects 
the contents from handling and ensuing mussiness. 


You never have any shop-worn merchandise. 





Boott Mills scrim curtains are made in 


all the wanted styles. Standardized qual- 










ity, expert workmanship at popular 
prices make them steady sellers. Twenty- 


four hour shipment from the factory in- 





sures rapid turnover. L 


cvs BOOTT M 


LARGEST SCRIM MANUFACTURERS : £N ¥.#:§ WORLD 
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MARITIME tf 

FANTASY 

36 inches wide 
A delightful Colonial 
Chintz the inspiration 
of which was the murals 
of Picadilly Circus, Sub- 
way Station, London, 
may be had in four 
charming color 
schemes, finished either 
in a plain surface or a 
soft glaze. 

Quaint old ships, the 
rich blue of the sea, 
Christopher Columbus, 
his compass, early in- 
habitants of land and 
sea make this just the 
design for the man’s 
room, library or living 
room. 


O the discriminating buyer, 
conscious of the necessity of 
customer satisfaction, Colonial 
Drapery Fabrics offer new designs 
and creations ... Designs and cre- 


WOOD. t 
LAND 
{Drapery} 

50 inches wide 
This sturdy drap- 
ery and uphol- 
stery weave is an 
exclusive Colo- 
nial product. Its 
design, though 
unusual, is not ex- 
treme. And its 
color-scheme is 
interesting and de- 
sirably practical. 


ta, at, 


JARDIN DE VERSAILLES tf 


36 inches wide 
Inspired by Fragonard’s painting, “Blind 
Man’s Buff,” played in the Jardin de Versail- 
les, this exquisite Colonial Toile possesses 
the charm and character of the toiles printed 
several centuries ago .. . Coming in a num- 
ber of colors each on a cream ground this 
toile is ideal for hangings or slip covers. 


COLONIAL 
DRAPERY FABRICS 


Exclusive products of 


MARSHALL FIELD & COMPANY 
WHOLESALE 


wew move 


THE MERCHANDISE MART 


CHICAGO 


ations which not only 
express smart fashion 
trends for the home 
of today, but promise 
seasons of durabil- 
ity and satisfaction. 


DAMASK 

50 inches wide 
Spring- styled, two 
toned damask of 
rayon and rich 
silk noile yarns. 
Unusually attrac- 
tive in appearance, 
its color combina- 
tions, draping 
qualities and tex- 
ture distinguish 
this exclusive Colo- 
nial product. 4 


NEW YORK 


SAMPLES AND QUOTATIONS ON REQUEST 
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BOSTON 

NEW YORK 
PHILADELPHIA 
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FURNISH 
YOUR HOME 


tv Tews 
WHAT YOU ARE 
































UNUSUAL FABRICS 


LWAYS are we studying the highly individual problems of in- 


terior decoration. As a result of such study ideas are born 


which bring an improvement in general tastes and a higher sense of 


appreciation of correct design on the part of our American manu- 


facturers. Our interest in these experiments is, therefore, just as 


keen as it is in catering to those makers of good furniture who have 


been able to reduce their costs through standardized mass methods 


of production. 


TELEPHONE OR TELEGRAPH THE NEAREST BRANCH FOR SAMPLES 


East Central Central Southern Western Canadian 
BUFFALO CHICAGO ATLANTA LOS ANGELES MONTREAL 
CINCINNATI DETROIT BALTIMORE SAN FRANCISCO KITCHENER 
CLEVELAND GRAND RAPIDS DALLAS SEATTLE TORONTO 
PITTSBURGH MINNEAPOLIS FORT SMITH WOODSTOCK 
ST. LOUIS HIGH POINT WINNIPEG 
INDIANAPOLIS MEMPHIS VANCOUVER 


WEAVERS OF UPHOLSTERY 


Foreign 


FENESTRA CASEMENT WINDOWS ARE USED IN THIS INTERIOR, SUPPLIED BY THE DETROIT STEEL PRODUCTS CO. 


ROUBAIX, FRANCE 


SYDNEY, 


AUSTRALIA 


DURBAN, SOUTH AFRICA 
HONG KONG, CHINA 
AUCKLAND, NEW ZEALAND 


LA FRANCE INDUSTRIES 


FABRICS 


MILLS: FRANKFORD, PHILADELPHIA; MEDFORD, N. J.; LA FRANCE, S. C.; WOODSTOCK, ONTARIO; ROUBAIX, FRANCE 


FURNISH 
YOUR HOME 


tT TELLS 
WHAT YOU ARE 
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FENESTRA CASEMENT WINDOWS ARE USED IN THIS INTERIOR. SUPPLIED BY THE DETROIT STEEL PRODUCTS co 


THE RUSTIC INFLUENCE 


HE charming influence of the old French peasantry is shown in the above 

setting. Just as in the sincere influence of Colonial days and old Dutch 
settings, so it is today that such najvete is being applied most successfully in 
practically all branches of American furniture industry. 


The vogue for occasional benches, odd chairs .. . . other uses of material such 
as the backgrounds for beds, odd draperies . . . . decorative. pieces of material 
thrown with studied carelessness around the room... . make the stocks we 


carry on hand in our branches of special interest to the wholesale trade. 
A\roused consciousness for home decoration together with the National Home 
Furnishings Campaign will aid you to cash in on a newera in the furniture business. 


PERMIT US TO SUBM!T OUR LATEST SAMPLES TO YOU 


LA FRANCE INDUSTRIES 


WEAVER S UPHOLSTERY FABRIC S$ 


EXECUTIVE OFFICES, FRANKFORD, PHILADELPHIA, PA. BRANCHES WITH STOCKS IN PRINCIPAL CITIES 





Mills& Gibb 


Corporation 


DRAPERIES ONLY 


One of the New Designs in Our 
Modern Print Range 


Cis Peary 


















CTS Co 





TUCKAHOE PATTERN—which comes 
in a range of 4 combinations of colors 





Also Damasks, Curtains and Curtain Materials 


2 PARK AVENUE, NEW YORK 


Factory at 38-42 East 32nd Street 


SHERWOOD 
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A Page from our 


NATIONAL ADVERTISING 





r the current issues of the American Home, Arts and Decoration, Good Housekeeping, House Beautiful, 
House and Garden, International Studio, Home and Field and Woman’s Home Companion the above ad- 
vertisement is now appearing as part of our extensive national campaign which is being carried on continuously 
to stimulate consumer interest and confidence in Orinoka Fabrics. Are you capitalizing this publicity by 
carrying the Orinoka line of upholsteries and draperies ? 


The complete Orinoka Ine is on display at any of our showrooms listed below. 


THE ORINOKA MILLS 
183 MADISON AVENUE 


CORNER 34th STREET and MADISON AVENUE 





CHICAGO PHILADELPHIA: 1015 Chestnut Street SAN FRANCISCO 
1707 Heyworth Building MILLS: PHILADELPHIA 833 Market Street 
“IT saw it in THE UPHOLSTERER” Aprit 15, 1930 
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Drapery and upholstery coverings in a young 
woman’s bed room using Lussky, White & 
Coolidge textiles. Draperies apricot-colored moiré 
No. 3769D edged with green; glass curtains 


To have always on hand the very fabric you 
will need, in the right material, in the exact 
color and shade, and in the desired pattern is 
the purpose of this organization. As your 
purchasing agents in the far-flung sources of 
supply, our stylists, salesmen and buyers study 


ME YRS a Re! 
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No. 7058 Ninon Voile, color 9; apricot-colored 
damask No. 3881D on chaise longue and bed 
spread. Furniture courtesy of Mueller Furniture 
Company and Baker Furniture Factories, Inc. 


your particular needs as well as national and 
international style trends, in order that you 
may have the textile you want at the exact 
moment you need it. The solutions to your 
drapery and upholstery selection problems 
may be found in our complete display rooms. 


LUSSKY, WHITE & COOLIDGE, INC. 


Special Chicago Showroom: 
1609 Heyworth Building 


350 Page Catalog: “Cabinet & Drapery Hardware”, sent free, on request, to drapery and upholstery departments. 


65-71 West Lake Street, Chicago, Illinois St. Louis: 


956 Century Building 
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POWERS 


\eNicollet ~ Fifth ~ Marquette 


Beginning Tuesday— 
A Special Presentation! 
Imported 
I 
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GIMBELS EXHIBIT AND SALE | 
$12,000 WORTH HAND.BLOCKED | = 


===="5 INDIA-PRINTS 


LEPE dongs ond che TAIMAHAL gee | 
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, From the banks of the Ganges washed in ics sacred waters, come 
































Wagar 
India Print 
HAND- BLOCKED 


IRISH LINEN 
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‘AiR COVERINGS 2 
BRIDGE TABLE COVERS 4 — 









EVERYWHERE! 


Our ‘‘personally conducted” India Print 
events are astonishingly successful, 











/ 
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Our prices are right, our qualities un- 
surpassed, our co-operation complete. 


* 
Ind la Ask for our Special Consignment proposition 


COMPANY, INCORPORATED ; 
315 FIFTH AVENUE, NEW YORK CITY 
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TO THE 
FURNITURE TRADE 


(Dr have inaugurated and 
produced a new and striking 
Line of Furniture Fabrics which 
have strongly appealed to the 


users of these coverings. 


New Ideas, New Patterns, New 
Colorings, all combined to pro- 
duce Cloths of novel construc- 


tion at a moderate price. 





PHILADELPHIA 
Kensington Ave. & “M” St. 


NEW YORK 
330 Fifth Avenue 
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ITH all due respect to 
the many other factors involved in 
making good furniture, retailers 
testify that sales depend principally 
upon the upholstery—its design ,color, 


“Neel,” How important, the proven 


appeal of Stead & Miller creations! 





x 


The 
STEAD & MILLER 


Company 


Manufacturers of UPHOLSTERY 
and DRAPERY MATERIALS 
Guaranteed UNFADABLE Fabrics 


Mam Office 


NEW YORK SALESROOM PHILADELPHIA CHICAGO SALESROOM 
180 Madison Ave I rth & Cambria Sts 1610 Heyworth Bld 
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Andrew McLean Co. 
uses SASE in two new 


drapery fabrics! 





SASE Cloth, at the right, is constructed entirely of 
Sase Spun Yarn warp and filling. It has a splendid 
soft “hand,” together with a beautiful, dull lustre, 
which makes it suitable for almost any form of 
hangings. ... Victor Repp, shown above, is made 
with Sase Spun Yarn filling which gives it a soft 
draping quality and dull lustre. ..These two new 
fabrics offer a wide use in decorative treatments 


for spring and summer. 


SASE is a spun rayon manufactured of the finest 
cut viscose filaments... the only yarn in America 
made of Vistra...an Agfa product. It is spun 
exclusively by the Fircupurc YARN Company, 
Fitchburg, Mass., and in Canada by Canadian 
Cottons, Ltd., Montreal. 
Sales Agents: 
New York: E. W. Dutton, Inc., 25 Vanderbilt Avenue 


Chicago: Waterman Currier & Co., 300 W. Adams Street 





Philadelphia: Tracey & Bradley, 219 Chestnut Street 





Chattanooga, Tenn.: R.D. McDonald, 905 James Bldg. 
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DESIGN PATENTED 


This outstanding tribute to the craftsmanship 





of Karpen, is also a sighificant example of 
their merchandising genius. » » » The beautiful tapestry 


covering of this 50th Anniversary Chair was woven 


EXCLUSIVELY for S. Karpen & Bros. by BROOKS. 


: Brookline 
gab Sel * Seal eal Finish RICS 
Manufactured by 


Brooks BroTHERs Co Company INc. 


PHILADELPHIA?:*PENNSYLVANIA 


Offices: PHILADELPHIA:-NEW YORK:: create *++*MINNEAPOLIS**LOS ANGELES: 





KARPEN 50th ANNIVERSARY CHAIR 
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THERE’S ALWAYS A 
LIVELY INTEREST IN 


M. H. ROGERS’ HOME DECORATIONS 








No THING puts an edge on dull 
sale days like a feature in “Home 


4 


Decorations.” Their decorative ap- 
peal when combined with prices 
hard to resist, starts many a woman 


on the path of buying more than 


M. H. Rogers’ ever popular Home 
Decorations. 

Ten or fifteen dollars spent on 
a tapestry panel, table scarf and 
cushion top or two, gives the 


purchaser a new interest in the 















she expected in home furnishings. | home interior. 


It is always a surprise to the Prove this with a small initial as- 


shopper to discover how much _ sortment of M H. Rogers’ Home 


she can buy with little money in Decorations. Send for our catalog 


eee 


the store that makes a feature of and price list. 


eee soars 


San Francisco Chicago 
rie MH. ROGERS, INC, stitt%inen 
ton ; 
Los Angeles | 
Fine Arts Building ONE PARK AVENUE 420 mates Street 
Philadelphia 


at Thirty-third Street 
NEW YORK 


Seattle 
Terminal Sales Building 


Integrity Building 
Walnut at 16th 


A complete display at the American Furniture Mart, 666 Lake Shore Drive, Chicago—Space 620 





M. H. ROGERS, Inc. 
One Park Avenue, New York City 


Please send me your catalog cof ‘Rogers ry 
Quality’ Home Decorations. : 













Also include me on your free mailing a 
list to receive “The Feature” regularly. 








PTT et 





Name 





Street 








City State. 
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H. R. MALLINSON & COMPANY, INC. 


Lf aeaewrene 


that due to the rapidly increasing de- 
mand for Mallinson’s Decorative 
Fabrics, they are forced to remove 
their Decorative Fabrics Division 
showrooms to larger and 
more convenient quarters... 
In the very near future, 
this department will oc- 
cupy quarters at. 


509 Madison Avenue—at 53rd Street 


In these new salesrooms which are 
now being equipped, we shall be 
able to render more complete and 
convenient service to our rapidly in- 
creasing clientele. 


Notice of the exact date of removal 
- will be made-in-the-very near future. 


H. R. MALLINSON & COMPANY, INC. 


Fifth Avenue at Thirty-First Street 


309 West Jackson Bivd. NEW YORK 


Chicago, Illinois 


85 Second Street 
San Francisco, Cal. 







































Aprit 15, 1930 





“I saw it in THE UPHOLSTERER” 






19 














There’s a NEW GAY NOTE 
in LIVING-ROOM Décor 


Decidedly—there is reaction against monotones—self-colors—in fabrics employed for living- 
room decoration. Multi-colored patterns—high-pile brocades and damasks—gay flowers 
—are much in evidence! For these reactionaries—as well as for those who favor other 
styles in decoration — the vast collection of fabrics offered under the “Sol” trade- 
mark presents the happiest solution to each individual problem. No matter 
what it is you seek—we have it! Imported and domestic fabrics of 


every type —in all colors—in every conceivable blending of colors 


— arrive daily. Prices are modest — deliveries, prompt. 


Offices in CHICAGO “ ST. PAUL : LOS ANGELES 
SAN FRANCISCO . CINCINNATI . KANSAS CITY 
BOSTON ; PHILADELPHIA 


HONOLULU 








TAIN 


|| Vn 











FABRICS‘ 
SIGHT AS THE SUN 
WEAR FOR Years 


SMAEXTERG CO 


New York ~~Cleveland, Ohio 
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10 Years 


Curtain Buyers everywhere have looked to 
POWDRELL & ALEXANDER or their 


... PIECE GOODS... 


and have never been disappointed 




















She 1930 SPRING LINE 


is better than ever. From the 
looms of our five mills and The 
DARTMOUTH MANUFACTURING 
COMPANY have come in an almost 


unending stream 




















New Patterns— New Cloths 
New Designs 


y OU can always find what 


you need in the P. & A. Line 














A FEW REAL SELLERS: 
ARLINGTON 
BELVEDERE 
BOSTONET 





STRATFORD 
BREWSTER 
MELROSE 


POWDRELL & ALEXANDER Inc. 
Corsertars inh tfleanis : Seika Silaigaiatlss 


DARTMOUTH MANUFACTURING CO 
DRAPERY FABRICS 


NEW YORK 230 FIFTH AVE. BOSTON 99 CHAUNCY ST. 






































(AAR 


| 


| 





\ 
ac “lle 


CHICAGO 1209 SO. STATE ST. 
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The above label is a positive assur- 
ance of correct styling and designing in 
upholstery fabrics. Wherever it ap- 
pears, it is an assurance of the recog- 
nized craftsmanship of The Shelton 
Looms. 


Manufacturers are aware of this 
assurance, and are capitalizing the gen- 
eral acceptance of the label ‘“Uphol- 
stery Fabric by The Shelton Looms”. 
Furniture retailers, too, are profiting 
through the wide-spread use of this 
label; for it is their assurance that furn- 
iture so labeled is upholstered with 
fabrics that represent consummate care 
and artistry in the manufacture of 
upholstery pile fabrics. 


Yue Sadon Loon 


Owned and operated by 


Sidney Blumenthal & Co. Inc. 


One Park Avenue New York 


| 


i i a, ee i a i a ee 
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CHENEY BROTHERS 


apededa: ta 


THEIR UPHOLSTERY AND DRAPERY DEPARTMENT 


al 509 Madison Avenue + + Maclison 
Avenue at 53rd Street, New York 


You are cordially invited to visit the new 
showrooms where greatly enlarged facilities 
give the opportunity of viewing upholstery 


and drapery fabrics under the best conditions. 


The entire selling of Cheney upholstery fabrics 


in New York will be done at the new showrooms. 


is NOW opel and completely eguipped 


All stock will be carried at and deliveries 


made from 181 Madison Avenue, as heretofore. 


CHENEY BROTHERS ° 509 Madison Avenue > NEW YORK 








a 
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“Sell & Repent” Reg. U. S. Pat. Off. 


FOUR FASCINATING NEW FABRICS 








STURDY —SMART — COLORFUL 





31 '/ec to 62 '/ec 
ALL COTTON—36” WIDE—ALL FAST COLOR 


Excellent Coverings for 





Porch and Wicker Furniture—for Couches and Day Beds 





Also for Overstuffed Furniture and for Cushion. Work. 





WRITE FOR SAMPLES! 


FRED BUTTERFIELD & CO. Inc., Charles Finrell, P resident, 361 Broadway,N.Y.C. 


24 
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SLIP COVERING and 
CASEMENT CLOTH 
MATERIALS 


Guaranteed Fadeless 





Guaranteed by the time-honored house of 
NIEHUES & DUTTING, these fabrics offer 
an excellent opportunity for quick turnover and 
good profits . . . available in a variety of the 
ever-popular colors, in jaspé or striped or plaid 


combinations. 


NIEHUES & DUTTING fabrics have taken 
the American market by storm. They sell . . . 


they are profit makers for the dealer. 


Ample stock carried in New York by leading 


Jobbers, names on request. 


<M 


"1 
New showrooms conveniently located : 


WM. J. STUEBE 


171 Madison Avenue 
New York 














Caledonia. 1441 
iQ y 


NIEHUES & 
DUTTING . 


Manufacturers of Unfadable 

























The Line of Niehues & Diitting 
took the Grand Prize in the 
recent Barcelona Exposition. 


Decorative 


ORDHORN, GERMANY 


Fabrics 
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Patchogue-Plymouth 
Curtains 





The increased demand for lace curtains 
is stimulated by the modern novelties 
and weaves which we are showing. 


Your visit or correspondence is invited. 

















Patchogue-Plymouth Mills Corporation 
295 Fifth Avenue, "ser" New York 



























Mohairs Velours 





Friezes 






Damasks 


A-Hoeni ‘a er 


UPHOLSTERY Dery 


12-20 S. MARKET ST. 
CHICAGO 


Jacquards Brocades 





Ask us how to get our new 
Upholsterers’ Sample Case. 
























Moquettes Needlepoints Trimmings [Soars 
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A. Dirkson & Sons of 
Springfield, Illinois, 
have created this 
ensemble idea with 
Rayon Madras Over- 
draping Number 
R.T. 6449, 








OMEN are buying more often, chiefly 
because of the color element. Now, when 
the room is redecorated the bed ensemble is 


due for a change, too. 





When decorators are introducing more daring 
and varied use of color in bedding you have a 
splendid chance to display a tieup between 
overdrape and bed-cover such as is illustrated 
here. You will find that displays prove a real 
service to customers in search of ideas. 


MORTON BROS., Inc. 


United States Representatives for Morton Bros., Ltd., of Darvel, Scotland 
79 MADISON AVENUE . NEW YORK 


Created Solely i in ease of aisle zs hia the < 


B. M.D. MADRAS FABRICS 
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Fabric Ensembles Adaptable for Spring 


Many practical fabrics are now available and may be obtained in unit effects 
which are specially suitable for spring decoration. 


The increasing need and the growing appreciation for more suitable materials 
applying to sun-room, open porch, breakfast-room and play-room decoration 
are reflected in the styled ensembles in which some of our latest materials are 
now being shown. Among these are Linens, Reps, Permatex Prints, Permatex 
Lustresheen and Toyo Cloths together with numerous plain materials in the 
most interesting of textures. 


H. B. LEHMAN-CONNOR CO, Inc. 


IMPORTERS of UPHOLSTERY and DRAPERY FABRICS 
58 WEST 40th ST., NEW YORK CITY 


BOSTON PHILADELPHIA CHICAGO LOS ANGELES 
420 Boylston St. 1520 Locust St. 1811 Heyworth Bldg. 801 Fine Arts Bidg. 


“Merchandise of Distinction for every use” 





























Y 
THE PROOF OF THE PUDDING... 
The fact that more Buyers of our Bed Spreads in Printed Voiles and 
Printed Sateens, as of all other PILZER PRODUCTS, are repeating 
and increasing their original stock orders, prove their unusual value. 
EXCEPTIONAL VALUES are to be found in these goods: Original Styles; Discriminat- 
ing Colors; Quality Fabrics and prices low......... the usual Pilzer 
Price range. See them at our extensive showrooms displayed with 
our Spring Line of Cottage Sets, Novelty Curtains and Pillows. 
PILZER BROTHERS 
a 478 Broadway New York City a 
i Tel. Canal 3912-3-4-5 
\, 
Manufacturers of 
MILL and MAIN OFFICE 
ADAMS AVE. and LEIPER ST. 
FRANKFORD, PHILADELPHIA 
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TO THE DECORATIVE TRADE— 


STYLE ALLOWS FOR A VARIETY OF CHOICE IN 
CHOOSING FABRICS AND COLORS FOR INTERIOR 
DECORATION. 


OUR NEW DRAPERY FABRICS ARE 
SHOWN IN ALL THAT VARIETY WHICH 
GOOD TASTE ALLOWS 


This variety includes :— 


CREWEL EMBROIDERIES 


on 


LINEN — GAUZE — MARQUISETTE— ANTIQUE and PLAIN SATIN 
GROUNDS. ALSO 


DAMASKS—BROCATELLES— BROCADES 
CASEMENT CLOTH—GAUZE and SATINS 


And— 
































We maintain a Special Order Department to quickly 
secure any item for our trade that may not be in our line. 


(a mR a 





WE CARRY STOCK WE HAVE JUST 


IN CHICAGO We cordially invite the Decorator to ADDED 
WE SELL CUT TO OUR LINE A 


vaneaee view these new numbers or to write us VERY BEAUTIFUL 

‘ ASSORTMENT 

OUR PRICES ARE for sam ple s and prices. OF CHINTZ 
. LOW AND CRETONNES 





WESTERN DRAPERY COMPANY 


_ WHOLESALERS and IMPORTERS 
29 E. MADISON STREET 








CHICAGO, ILL. 








Charming, decorative items for the home.... 


Hooked Rugs have always found a_ they create. Not only are they sales- 
place in the modern American home and producers sar erg rage —_ 

. ; p . ° : own part, but they tend to push along 
with the erage ener “. Colonial the sales of the rest of the department. 
furniture, they will be more in demand. 


: , z We can offer you a very interesting 
Put in a display of these rugs in your proposition. Why not write us for fur- 


: ° es fy 4 
Rug Department and watch the interest ther information? Rey petit 





Uw 
Sw ~~—- 
fp % 


YACOBIAN BROS., Inc. Sieh 


821 BOYLSTON STREET BOSTON, MASS. = 


YACOBIAN BROS. INC 
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ATKINSON, WADE & CO.,, inc. 


IMPORTERS AND CONVERTERS 


sgmeapsenne “MARK WOOD” 
aries DRAPERY FABRICS 


‘ DG oe CHINTZ, CRETONNE and 
LIGHTWEIGHT DRAPERIES 





& Co Bi waae 
atin Our new casement cloth line is 
particularly interesting 


and complete. 














STOCK OF ALL FABRICS CARRIED IN NEW YORK FOR IMMEDIATE DELIVERY 


79 MADISON AVENUE NEW YORK CITY 
CORNER 28th STREET 
CHICAGO REPRESENTATIVE: GORDON B. FARQUHAR 
1322 REPUBLIC BUILDING 


ATKINSON-WADE means QUALITY MADE 









































UPHOLSTERY and 
DRAPERY FABRICS | 


am 






Textile | meee” oC‘. Vim Dyers and 
Printers (ime , Me “GEE Finishers 


Aso 











SCARFS —TABLE COVERS C 
COUCH COVERS — PORTIERES S 
DRAPERIES and — . 
BEDSPREADS WILLIAM WILLHEIM CO., Inc. 
si ROLLER PRINTING 
HAND PRINTING i 
M ILL and Orrice SALESROOMS Weighted sailtees Dye Goods C 
Coral and East Hagert Sts. New York: 303 Fifth Ave. 
Philadelphia, Pa. Chicago: Republic Bldg. NEW YORK OFFICE 
185 MADISON AVENUE 
Telephone: Ashland 2940-1-2 Northeast cor. of 34th St. 


FRANCIS A. BRUNER, Inc. pe oa 


Manufacturers Passaic and First Sts., Passaic, N. J. 
Phone: Passaic 9880 
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CANTERBURY 


DECORATIVE 
roewA fax EG Ss 











A collection of exclusive imported fabrics — Damasks, Bro- 
cades, Brocatelles, Silk Broches, Linens, Chintzes, Cretonnes, 
Taffetas, Velvets, Tapestries and other select fabrics in de- 


signs and colorations for every decorative purpose and period, 


MARSHALL FIELD & COMPANY, Wholesale 


Importers and Sole Distributers to Retailers and Professional Decorators 


CHICAGO PHILADELPHIA BOSTON NEW YORK 
219 W. Adams St. 1528 Walnut St. 420 Boylston St. Madison Ave. at 35th St. 
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CLARENCE F. ARNOLD &CO. 


Manufacturers of 
Drapery and Upholstery Trimmings Yi 
Bullion and Knotted 7 
i f. Velveta 
Awning FRINGE Rug 
Drapery Upholstery 


o — {oiles 
Originators of Machine Knotted 







hand-Made Fanestries 


Antique [apestries 
Atock in New York 


- 383 Madison Avenue 





N. W. Cor. Huntingdon and Hope Streets 
Philadelphia, Pa. 


J. LAURENS KRUSE, Sales Manager 
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A REMINDER? 


We can fulfill your SPRING REQUIREMENTS 
with a large, attractive and colorful line of 


BED SPREAD SETS 


of VOILE—CHINTZ—SATIN—RAYON—JACQUARD 


TLOV | 


PILLOWS 


Tailored and Fancy 
of SATIN—DAMASK—-RAYON 














Your requests will receive prompt attention 


ECONOMY PRODUCTS CORP. 


2909 INDIANA AVENUE CHICAGO, ILLINOIS 


——| | | 






































Indanthren: 
hand painted 





“DESCO FABRICS” 


| 

Sofa-Cushions 
Wall Protectors 
Table-Covers and 
Bed-Covers | 

| 


Lightfast, Washfast. 
Fast to boiling, of 
velvet, Velveton 
Duveton, Cotton- 
crepe, Waled Co’ 

and Waled artificial 
4 silk, Manufactured 
as specialties by:— 








DAMASKS 





NOVEL WEAVES AND 


COLORINGS CONTINU- WENZEL RICHTER, 

































































ee MECHANICAL WEAVERS and PRINTERS 
ALLY ARRIVING FROM WARNSDORF, Czecho-Slovakia 
THE MILL. ALINE Sample collection useful sizes sent against $10.—or equivalent 
THAT WILL LEAVE A 
LASTING IMPRESSION 
BOTH ON THE RETAIL 
AND MANUFACTURING The RELIAN CE Co. 
BUYER Importers and Jobbers of 
UPHOLSTERY 
FABRICS 
1 ‘ MOHAIRS FRIEZES 
10 West 33rd Street DAMASKS BROCATELLES 
New York 106 EAST 19th | ST “EW YORK 
Telephones: Algonquin 2261-2 
—_ 
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Announcing 
THE 


UPHOLSTERER 


CWS 


FOURTH ANNUAL 


SUMMER CLASS 


IN 


PRACTICAL DRAPERY _ 
CUTTING and MAKING 


CWE 








Ten Full Days 


July 14-18 and 21-25 


x] See following pages for details |< 
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WHESE two popular draperies are examples of the type 
of work undertaken in the sessions of our summer drapery 
In an intensive period, covering only ten days, the 
34) fundamental principles of all kinds of drapery arrange- 
ments are practiced and explained. 


No time is wasted on unim- 


portant types, but from the beginning of the sessions until their close, 
each day’s work comprehends the essential principles that will enable 
the students to compose and execute practically any type of drapery 
design with which they may have to cope in their future-work. 


We give below extracts from but a few of dozens of letters received 
from pupils, expressing their appreciation of benefits derived from 


attendance at the school: 


The classes each day were very helpful to me, and 
very much enjoyed. There were always several ideas 
explained, which I am sure will come in very handy 
during the coming season. 

A great deal of valuable information was gathered 
from the third week, both from the different speakers 
as well as from Mr. Stephenson. 

Mr. Stephenson is a very brilliant man, and cer- 
tainly has a wonderful personality. Every minute spent 
in his classes was very well spent. 

Howarp D. Ketiey, Chicago, II. 


It is difficult to put into words my enthusiasm for 
the benefits derived from the work with you this sum- 
mer. Jn every way, it more than came up to my expecta- 
tions. I wish to thank you very much indeed for your 
untiring interest, and I feel that it is a privilege to 
know you and to have been associated with you. 

Mrs. THoMaAs A. Spencer, Houston, Texas. 


The brief weeks of the classes I shall never regret, 
counting them as I do as a most valuable and necessary 
asset in my business. 

Since returning from New York, I have opened two 
drapery workrooms, and the only reason I have been 
able to cope with them is due to the fact that added to 
past experience I have had the privilege of working 
under the inspiration of instruction, thorough and 
dynamic, such as you so freely gave this past summer. 

NeELL SAVAGE MAHONEY, Nashville, Tenn. 


I will gladly recommend your school to any one 
wishing to gain a thorough knowledge in drapery cut- 
ting and designing. The class was a great inspiration to 
me, and your methods were very easy for me to under- 
stand and work out. I am more than pleased with the 
knowledge I have obtained in the two weeks’ course. 

—E.Lo Petersen, New York City. 





The two weeks’ course in Practical Drapery Cutting 
and Designing has been a great help to me as a buyer 
in a drapery department. 

During the past year our sales in piece goods have 
been falling off. We anticipate this fall to build up this 
trade by giving our customers suggestions to make their 
own draperies, or to have them made up in our own 
work room. 


—F. K. Marstetter, Bethlehem, Pa. 


The course was far more practical and comprehen- 
sive than I expected it to be in such a short period of 
time. It gave a thorough foundation upon which to 
work and self-confidence in attempting the most diffi- 
cult of window trimming problems. 


—Jort A. Hotmserc, Fitchburg, Mass. 


I am pleased to have the opportunity of expressing 
to you my opinion of the 1929 class. Perhaps the most 
that I could say, is that to me it has been of money 
value. I have found selling easier because I know how 
every drapery treatment will be made and my estimates 
are more correct. 

—FRrANK Ler Garrett, Montgomery, Ala. 


I wish to express to you my appreciation of the 
many courtesies extended to me while in New York. I 
enjoyed the work in your school very much and consid- 
ered it well worth the money and time spent. 


—Myra W. Leeson, Dallas, Texas. 


I assure you that I enjoyed your school this summer 
very much, and I am more than pleased with the results 
which I obtained in making and cutting draperies. I will 
gladly recommend your school to any one who is inter- 
ested in this line. 


—ANNELIESE TRIEBEL, Austin, Texas. 
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—SHIERE is nothing mysterious or occult about the cutting 
beckes of draperies. It demands neither unusual cleverness, nor 
howe superior mechanical ability, but it does require a thorough 
s knowledge of the definite principles by which all correct 


a, 
aac 


pee units are calculated, cut and draped. 


We do not presume to say that attendance at our two weeks’ summer 
school will create finished drapery cutters of our students, nor do we 
claim that cutting proficiency can be acquired without further pur- 
suit of the studies undertaken in the classes, but we do engage to see 
to it that every student who puts in faithful attendance and applica- 
tion at each of the class sessions, will leave the school with the 
knowledge of how to make ten different typical drapery treatments, 
cach one embodying a principle of drapery cutting peculiar to itself, 
and they will take with them a confidence born of accomplishment in 


actually having produced these ten different draperies with their 
own hands. 


The residence classes to be given by ‘THE UPHOLSTERER AND INTERIOR 
DECORATOR in New York City during the weeks of July 14th to 18th 
and July 21st to 25th, will be under the personal direction of John 
W. Stephenson, author of “Drapery Cutting and Making,” the only 
authoritative text book on the subject, and for over twenty-three years 
Editor of T7-HE UPHOLSTERER AND INTERIOR DECORATOR. 


Mr. Stephenson’s knowledge embraces both the theoretical and prac- 
tical aspects of drapery designing, cutting and making and his experi- 
ence has been such as to make him an ideal teacher of the subject. 
This year there will be no single week classes for two reasons: first, 
because of the limited number of students that can be taken, and 
second, because it requires the entire two weeks to obtain a knowledge 


of the necessary fundamentals which alone will make it worth the 
student’s while to attend. 


The course this year, as last, will consist of two weeks of drapery 
study with, perhaps, a third week on the fundamentals of decoration. 
This third week will be optional on the part of the school manage- 
ment and will be opened only to pupils who have taken the drapery 
studies in either the 1927, 1928, 1929 or 1930 sessions. Whether or 
not this third week will be undertaken will depend entirely on the 
demand which may appear as shown by registrations. 


We have made the fee for these classes as low as is consistently 
possible, considering the expense. A small registration fee will be 
required and the number of pupils will be limited. Those who are 
interested should write immediately for further particulars. 
THE UPHOLSTERER AND INTERIOR DECORATOR 
373 FOURTH AVENUE 


NEw YORK CITY 





























PERIOD FURNISHINGS 


AMENDED AND ENLARGED—FOURTH EDITION 


By C. R. CLIFFORD 


‘A great reference book, comprehensive and complete 

















“PERIOD FURNISHINGS” in its fourth edition, 
is the crystallization of a life’s study. 


All the design periods are fully illustrated. Ie 
treats of every period down to and including the 
last phase, the Art Moderne. 


Apart from the text, following the development of 
design in its application to manufacture, the book is 
tich in Tables of Historical Reference with innumer- 
able illustrations. 


It is a veritable encyclopedia—the book of a thou- 
sand motifs. 


Bound in cloth 9 x 12 inches in size, 242 pages. 
It is not the work of an amateur, but a 
man who has spent thirty-five years of close study of 
the subject. Member of the International Jury of the 
St. Louis Exposition, 1905; Pan-American Exposition, 
1915. The only American authority on decorative 
definitions in Funk & Wagnall’s Standard Dictionary. 

“Managing editor of The Upholsterer and Interior 
Decorator (Est. 1888). Author of “Silk Dictionary’, 
“Lace Dictionary”, “Rug Dictionary’, “Rugs of the 
Orient’, ‘The Period Dictionary’, ‘‘Period Decora- 
tion” and “The Decorative Periods’. 














HE DECORATOR HAS IN PERIOD FURNISH- 
INGS all the Periods classified and illustrated. 


THE DESIGNER AND MANUFACTURER, in all artistic 
trades, has thousands of motifs to draw upon. 


THE DEALER, a comprehensive understanding. 


THE STUDENT, in one volume, a compact library on 
the subject. 





ART SCHOOLS find it the one practical book to study, 
hitting the high spots of a complete decorative library. 


THE SALESMAN needs this volume or he cannot 
intelligently cope with the well informed public. 


THE Liprary will find it an easy reference guide to 
the solution of many problems. 














PRICE—TEN DOLLARS 


Published by 


CLIFFORD & LAWTON, Inc. 


373 FOURTH AVENUE 


NEW YORK CITY 
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Something different and new..... 





GRENADINE 


eeccooeoCURTAINS eeecee 


with colored dots and a pleated ruffle 


THE LEADING COLORS 
Blue, Rose, Gold, Green and Orchid 


MODERN CURTAIN CO. 


‘‘Makers of Curtains that Sell’ 


94 PORTLAND STREET, BOSTON 








ences 


J.J. FARLEY 
303 Fifth Avenue 
New York 











H. M. BEALL 
1212 Republic Building 
Chicago 
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QUALITY WORKMANSHIP 


M7 company | 






RUFFLED ann FLAT 
NOVELTY CURTAINS 
CRETONNE BED SETS 
KITCHEN and COTTAGE SETS 


Dotted Grenadines, Colored and 
Printed Voiles and Organdies 


Featuring 
TATUM, PINKHAM & GREEY 


: Materials 
| FINISH 





DELIVERY 












SALESROOM 


220 Fifth Avenue, New York City 
PHONE: ASHLAND 3121 


FACTORY: 40-42 West 22nd Street 


abr alprapealbsa’hTa play Ta yla pla bla bTabTA aT’ ola ced aTA RTA DTD ra bla oa bla TA bya pla pap Ta TdT Td Pa era ameitea™, 


PPUAPSAFVEFS FRAP RR PAs CAs RAs as OAs e sO NPeN PRR sa Fe sc IFsese ssc selseiee Ipenselse senses 40sec 














DAMASKS 
-TAPESTRIES 
BROCATELLES 


“It’s a RICH fabric” 


euraiol Resch Ooi: 


Two ‘Park ~Avenue 


Telephone, Lexington 3520 


New York 
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LINENS, CRETONNES and CHINTZES 


For Summer Use 


C6 Schneider line is this year 
abundant in delightfully colored 
patterns of almost unlimited variety,—from 
delicately detached designs that will har- 


monize with any setting to bold splashes 
of color that will dominate an entire room. 


aes aie Se 


Large samples are now available for 
your use. 





PETER SCHNEIDER’S SONS 



















































































— AND COMPANY, INC. aaa 
PHILADELPHIA 607 FIFTH AVENUE, AT FORT Y-NINTH STREET LOS ANGELES 
NEW YORK 
LL [eT = 
r 
THE BEDFORD 
MOUNT HOLLY Scrim ¢ Rayon Casement Cloth | 
TEXTILE CO High Value and Eye Value | 
ry 
INCORPORATED aX | 
Mount Holly, New Jersey FAIRCLOUGH & GOLD, Inc. | 
MANUFACTURERS 274 Summer St., Boston, Mass. | 
220 Fifth Avenue, New r 
FURNITURE COVERINGS 309 So. eae palo pn | 
TAPESTRIES London, Eng. Melbourne, Aus. Buenos Aires, S. A. | 
DAMASKS | 
DRAPERIES | 
| 
Sole Selling Agents - | 
SCADRON BROTHERS| | || Lace Curtains and Nets 
912-920 BROADWAY NEW YORK Mills, Philadelphia | 
Stocks carried on hand to insure delivery Salesrooms: 295 5th Ave., New York 
Textile Building | a 
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In Hotels . . Theatres .. Public Buildings 


Merrimack Velours are being widely utilized by decora- 
tors for curtains and draperies in theatres, hotels and public 
buildings. Decorators like to use them not only for their 
rich deep colors but also because of their sunfast features 
and uniform quality—a uniformity of quality that is made 
possible by the fact that they are completely manufactured 
by us, from the raw material to the finished article. 


GUARANTEED 
SUNFAST 


MERRIMACK MANUFACTURING CO. 


































































































Lowell, Mass. 
Minot Hooper & Company, Selling Agents 
150 Madison Avenue, New York 89 Franklin St., Boston 
Also distrituted ty Rousmaniere, Williams Corporation 
150_Madison Avenue, New York 
LUSTERIZED 
: 
Hil -_e Sh 
| , | town Showrooms 
TAILORED CURTAINS | P 
| _ , Vateiietnees | No. 70 West 40th Street 
| in the-Season’s Newest Fabrics. 
Neat Effects—Popularly Priced. DRAPERY and 
: | UPHOLSTERY 
COTTAGE CURTAINS FABRICS 
® 
| BED SETS 
Z of RAYON, DAMASK, and TAFFETA 
— in plain and fancy weaves with 
= ! large decorative pillows to 
| match. 
| ITALIAN STYLE | 
| DAMASK DRAPERIES | DECORATIVE LACE WORK 
| ‘ | CASEMENT CLOTHS AND NETS 
I 
| IMPORTED SWISS CURTAINS S. W. HEIM & CO. 
, | | ¥ | 222 FOURTH AVENUE, NEW YORK 
| | | BRAND & CORMAN, Inc. | | mene uo Hayworth Bide 
| : | 352 Fourth Ave. tiie inl New York City a posTON ss | LONDON Los  ANORLES 
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MEETING THE MODERN TREND 


Our Imported Upholstery Fabrics 
are designed with a thorough under- 
standing of modern furniture 
trends.... 


They are as excellent in quality as 





they are inspiring in design. The 
assortment includes Friezes— 


Damasks — Brocades—T apestries — 

Brocatelles— Velvets—Epingles. \X 
INTERNATIONAL MERCHANDISING SYNDICATE 
232 MADISON AVENUE ....., ..- «+ «© » NEW YORK CIly ‘ 








SEE - || DUFFY-GODWIN CO., Inc. | 
NEW BRITAIN CONN. 
O U R 8 I N E Manufacturers of | 


COTTAGE SETS 
ALSO FEATURING 


i 
FIRST NOVELTY CURTAINS 
| V 

ms | 








Bar Harbor Cushions GRADUATED TUCKED PANELS | 
CHICAGO: H. B. WHITE, 4925 Cuyler Ave. 
Fancy Pillows , 
Hassocks | 
ww ; ie . = cele h-paee 28 ar 


‘‘Americas finest line’’ 
priced for volume business 





MUSKIN MFG. Co.| | VATCO Siaintheesss tonal] J 


Ready Made = 
‘ standard suites. Each set con- 
225 Fifth Ave., N. Y. FURNITURE sists of three pieces as illustrated. 
Lex. 5290 Room 406 COVERS Variety of materials and patterns to 
retail from $6.95 to $12.95 per set. 
Sample Assortment on Request VATCO MBG. CO., 19 Deerfield St., Boston, Mass. 














Joseph Goldstein, 200 Fifth Ave., New York 
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pope SPRAGUE, an authority in the application 
of art to industry, connected with New York Uni- 
versity, which was one of the pioneer universities to 

establish within its College of 
WINDOW DRESSING AND Fine Arts a Division of Ap- 
INTERIOR DECORATION plied Art, has come out with 

a lecture on Window Dressing 
in conjunction with Interior Decoration. He makes 
some very sensible remarks. He dwells upon color con- 
trast, upon orange against a black background, for 
instance ; contrasts also in size. 

“No less important is the right use of color in the 
show window’s scheme. Particularly, color has season- 
able value. Autumn usually brings to windows the 
russets, the browns, the gold, suggesting oak leaves and 
acorns, and still more subtly suggesting the autumn 
use of the product displayed. Similarly spring brings 
forth yellow and dainty greens; summer the pink reds; 
winter perhaps the blue, or fire with its golden warmth. 
An exception to winter’s usual scheme are the northern 
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windows displaying goods for use on the winter vaca- 
tion in Florida. In such windows the green of the 
palms, the cerulean blues, will suggest the tropical 
Southland. 

“The well arranged window has a definite prin- 
ciple of organization. Every window is an idea. 
Vaguely or exactly, the idea is in evidence. It may be 
the suggestion of a trip to Europe, or of approaching 
summer, 

“Almost a part of organization, yet a principle in 
itself, is the correct utilization of the center of interest 
in a show window, and the center of interest is, of 
course, the product which the displayer most hopes 
that the buyer will purchase. Take a jeweler’s window. 
Perhaps the center of interest is an unusually fine 
diamond. In the properly conceived window that single 
diamond will stand in contrast to everything around it. 
That contrast may be achieved by placing that diamond 
in regal majesty in the midst of blank and undecorated 
yet supporting areas. The contributing details of any 
window must be so placed that the buyer’s eye cannot 
escape the essential center of interest. In the back- 
ground will be the larger objects, in the foreground 
smaller ones. 
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“What will the mode of the window be? Will it 
be conservative, or will it be modernistic? The decisioa 
will depend somewhat on the window dresser’s par- 
ticular flair. And yet he may have to adapt his own 
taste to the product displayed. Period furniture, after 
all, almost necessitates a conservative mode. On the 
other hand, the newest line of toilet goods, or even an 
automobile, may attract favorable buying attention if 
the mode of the window is definitely modernistic. 

“Those are the principles, but in their application 
the fundamental rule for every good show window 
must be kept constantly in mind: The show window 
must interest the buyer personally by translating him 
into the picture as the user of the product displayed.” 


——— of Congress are just now being very 
much agitated over the slaughter methods of 
retail merchandising. In a recent address, the Hon. 
Clyde Kelly, of Pennsylvania, made 
a strong protest against the cut-price 
tendencies of many of the big depart- 
ment stores. He dwelt upon the fact 
that it was contended by these stores 
that what they bought belonged to them, and it was 
unjust and illegal for any legislation to control their 
selling price. Mr. Kelly, however, claims that the sell- 
ing price of a thing concerns the manufacturer quite 
as much as the retailer. 

It would be manifestly unjust for a retailer to 
advertise Cheney’s $3 silks for $1.95. The silks might 
belong to the retailer, but the mere advertisement 
would lead the public to the conclusion that Cheney’s 
silks weren’t selling very well or there was something 
the matter with them. We quote from the speech: 


CONCERNING 
THE EVIL OF 
PRICE CUTTING 


“Within the past year the Supreme Court 
gave a clean bill of health to the General Elec- 
tric Co. and upheld its right to control retail 
prices. The Court said: ‘The owner of an 
article isn’t violating the common law or the 
anti-trust law by seeking to dispose of his 
prsducts to the consumer at a fixed price.’ ” 


The General Electric Co. sold its lamps through 
the retailers, but by consigning the goods and not sell- 
ing them direct the retailers became agents and were 
compelled to agree on a sales price. Of course, such 
a method would have to be confined to great corpora- 
tions that could finance such a plan, but as a matter 
of equity the little manufacturer has the same right. 
We quote again from Mr. Kelly: 


“It was right and it was just for the 
United States Government to prohibit cut 
prices on railroad freight rates and passenger 
tickets. It used to be a general practice. It 
was also right and just for the United States 
Government to maintain one price for postage 
stamps. It is right and just that insurance 
agents shall not cut prices on insurance poli- 
cies, and I maintain that it is equally right and 
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just that a man who puts his life and money 

into a product shall also have the right to 

contract with his distributors that they shall 

not manipulate their prices to his injury.” 

It certainly must be very discouraging for a manu- 
facturer of novelty curtains to go into a store and 
see the sort of things that he makes advertised for 
sale at 33 cents a pair when he knows that it cost 32 
cents to make them. What’s the result? To meet the 
demands of other stores who have their shoppers cut 
and know what’s being done, he goes back to his fac- 
tory and worries and frets over how he can meet this 
kind of competition. 


Again Mr. Kelly: “I want to call to your 
attention the great centralization of merchan- 
dising which means the annihilation of a great 
part of the independent stores, and the smaller 
chain-stores, too, if present selling practices 
are allowed to continue.” 

He referred to a speech made by Filene recently. 
Mr. Filene prophecies annihilation of all retail business 
if combination department stores are not restrained. 
Mr. Filene says: 

“TI am not opposed to the great depart- 
ment stores which make fortunes for their 
owners through honest, four-square service 
which advances the common good. I honor 
old John Wanamaker, who always refused to 
cut prices as a bait to fool his customers. I 
honor a department store like Bloomingdale’s. 

Mr. Bloomingdale gave out a statement some 

time ago in which he said: ‘Price cutting for 

the purpose of drawing away trade from com- 

petitors by creating the impression that all 

other articles in the store are likewise low in 
price strikes me as not only an unfair method 

of competition, but also as a practice un- 

worthy of modern business.’ ” 

Mr. Filene referred to the methods of cutting 
everlastingly the price of an article as simply “spider- 
web bargains to entrap unwary customers.” 

This week there will be a cut-price sale of one 
thing which will disturb one line of manufacture and 
next week they will take up another department and 
slash prices to the injury of every other retailer 
and to the disturbance of this class of manufacturer. 

Not long ago a retail dealer advertised a slash- 
rate sale of goods made by an upholstery fabric mill, 
mentioning the name of the mill. It was not a trade- 
marked article like a soap, but it was a name that 
stood for quality, and the manufacturer naturally 
investigated and discovered that the sale represented 
a stock of several thousand dollars, but of that stock 
there were only a few hundred dollars worth of this 
manufacturer’s product. The advertisement, however, 
left the trade and public wondering, “Why the slaugh- 
ter? Were the goods off color; were they defective? 
Did the firm need money?” (Continued on page 102) 
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THE 
“YANKEE 
CLIPPER 


AM ULTRA MODERN TRAIN 
BETWEEN BOSTON AND 
NEW YORK DECORATED 
TO MEET THE LATEST 
ESTHETIC STANDARDS 


HE observer of new developments in 

interior decoration finds subjects to 
study in almost every environment that 
serves the comfort or convenience of Mr. 
and Mrs. Public. Homes, hotels, theatres, 
steamships, automobiles, airplanes have all 
been subjected to the ministrations of the 
interior decorator in the effort to ¢lothe 
comfort and convenience with that indefi- 
nite, but, nevertheless, necessary element 
of style. 

From the list just quoted, we have pur- 
posely omitted railroads, because, for the 
most part, while train appointments have 
been rich, substantial and comfortable, the 
matter of esthetic beauty has been more or 
less subordinate to considerations of sub- 
stantiality and durability. We must now, 
however, admit the Pullman car as exempli- 
fied in the “Yankee Clipper,’ the new crack train of 
the New York, New Haven & Hartford Railroad, to 
the exclusive circle of public servants who consider 
the esthetics of good decoration, as well as the con- 
veniences and comforts of necessary furnishings. These 
new companion trains, which ply between Boston and 
New York, leaving and arriving simultaneously from 
and at each terminal, are literally the last word in 
car furnishings. 

Each train is made up of seven cars. First car, a 
buffet, smoking or club lounge section with nineteen 
seats, eight of them arranged for card players, and 
none of these seats is sold; the balance of this car 
contains a Pullman compartment with twenty chairs 
for sale. The second parlor car has thirty seats and 
a drawing room. The third car is a parlor car with 
thirty-four seats. The fourth car in the center of the 
train is the diner, seating thirty-six people. The next 
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The ‘‘Yankee Clipper’’ 
offers comfort in abundance. 


car is a parlor car with thirty-four seats. The sixth 
car duplicates the second car, with thirty seats, and 
a drawing room, while the last car on the train is a 
special observation and lounge car. It has twelve par- 
lor car seats, a large drawing room designed for the 
convenience of card players, or business men with 
work to do, buffet with soda fountain, a lounge room 
seating fifteen, with individual reading lamps, and 
finally a screened observation sun parlor, for smokers, 
seating eight people. 

There are only one hundred and sixty seats and 
three drawing rooms for sale on the train, with forty- 
one additional lounge seats for further accommodation 
and comfort. 

The chairs, settees, and lounge seats throughout 
have been especially designed and built for these par- 
ticular cars. The fabrics employed for the furniture 
coverings are mohair frieze, cut mohair, brocaded 
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mohair, tapestry and Morocco leather, and 





in every case, the color combination of each ch 
individual car, in furniture coverings and — 
in architectural decoration, has been carried day 
out in harmony, in order that there shall be cli 
no interference with the restful atmosphere o 
of the complete ensemble. vl 
Throughout the train the car windows _ 
are treated like the windows of a home, ; : 
each window with its rolling shade, the in- ma 
side of which presents either a jacquard or at 
striped decorative fabric, the outside not 
being visible from the interior, is water- CE 
proof. The window is surmounted by a 
cornice, from which a pair of curtains are I 
suspended by means of concealed rods, and Bt 
each pair of curtains is tied back with a at 
suitable fabric loop. i 
The furniture coverings are varied rey 
throughout the train. Even in the parlor en 
car, where all chairs are of the same shape, by 
two different types of covering are em- 
ployed. There are many other modern fea- a 
tures in this train, besides the furniture a 
arrangement ; for instance, closets at the en- - 
trance to each car for storage of larger hand = 
baggage, so that it will not have to be piled around - 
; . the seats, getting in the way of the passengers’ feet. pr 
ee eee There is complete screened intake and exhaust ventila- b 
ral and decor: point of view ‘ ° u 
as they would be in a home are tion arid thermostatic heat control. The interior lines a 
sealer el aboard the are straight and simple, and all surfaces are finished at 
in the latest solid colors. The fussy ornamentation of a 
the old-time parlor car has disappeared, giving way to ei 
classic, or Colonial ornament. Gracefully modelled $1 
windows, with old-fashioned pillars on each side, sur- 30 
mounted by urns, rosettes and floral festoons, suggest ha 
the tastes of long ago, and set off the sumptuous suites en 
of Georgian Era furniture of finest walnut. th 
In the club lounge, luxurious chairs of striking 
design are finished in blue Morocco leather and blue - 
moquette. Green mohair in various patterns supplies i 
the motifs for the parlor lounge, with blue decorative am 


tapestry for drawing room, and rattan easy chairs 
finished in green Morocco leather for the sun room. 
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The naming of this train the “Yankee 
Clipper” is a tribute to the fame of the old 
sea-going clippers of early New England 
days. Each car is named after a famous 
clipper ship, and on the walls of each car 
there is eventually to be a fine oil painting 
of the ship after which the car is named. 
Ship clocks throughout the train, of banjo 
shape, will strike the hours in nautical 
fashion, while beautiful mirrors and special 
wall lighting sconces complete the deco- 
rations. 


CENSUS BUREAU FIGURES LACK DETAILS 


_ 1s to be hoped that the census of manu- 
factures, now being conducted by the 
Bureau of the Census, will present a report 
which will enable those interested in the in- 
dustry we serve to obtain figures which will 
represent the total of upholstery and drap- 
ery fabrics produced, imported and exported 
by the United States. 

Unfortunately, these figures have never 
been available in such a way that those 
engaged in the industry could learn either its total 
volume or the volume of various constituent types. For 
instance, it is possible to learn, by the 1925 census, that 
silk upholstery goods, definitely labeled as such, were 
produced in that year to the extent of $5,370,238.00, 
but we have no means of telling what proportion of the 
silk velvets made that year, or the silk plushes made 
at the same time, would be apportioned to the uphol- 
stery and decorative trade, and when we see that silk 
velvets produced during that year reached a total of 
$14,524,662.00, and that silk plushes reached $2,352,- 
397.00, the proportion of these fabrics which might 
have been employed for upholstery, drapery and deco- 
rative purposes might have reached a significant total, 
the extent of which it would be interesting to know. 

In the same census report, 1925, cotton tapestries 
are reported as reaching a total of $2,723,240.00, but 
in the same year cotton pile fabrics, such as plushes, 
velvets, velveteens, etc., had a total of $40,678,952.00. 

(Continued on page 135) 
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A view in one of the club cars of 
the “‘Yankee Clipper.” Chairs are 
upholstered in specially designed 
fabrics, tapestries, cut mohair and 
brocaded mohair. Morocco leather 
is also used extensively. 








Ti 


As Vie 


Edwc 
as me 
Depo 
has b 
grew 
in the 
highe 
His < 
salary 
for th 
an he 


some 


unde 
cessf 
gatin 
an of 


‘ 





The lines of the 
furniture are less 
harsh and the 
angles are less 
sharp in Viennese 


Art Moderne. lieute 


head: 


Soft colorings har- enou; 
moniously blended 
are characteristic to ta 
of the modern art can d 


movement in 


do so 
style 
contr 
qualit 


Vienna. 


© mana 
chan; 
and s 
fined 
well 


ll 
ART MODERNE IN VIENNA agg 


The work of Fritz Gross. Illustrations reput 
courtesy Inner Dekoration, Darmstadt. 


matu: 
one 0 
buyer 
time, 
Wizar 
Mr. \ 
, 





UMI 








THE BUYER PROBLEM 


As Viewed by Edward E. Barling 


Edward E. Barling withdrew during the past year 
as merchandise man for Bamberger's Upholstery 
Department, Newark. For twenty-eight years he 
has been buyer for this department, and the sales 
grew from a small amount to one of the largest 
in the United States. Mr. Barling was one of the 
highest paid buyers in the retail upholstery trade. 
His commissions each year were equal to his 
salary, and was based on the net profit made 
for the firm. When he retired, his firm presented 
an honorarium check that would be a fortune to 


some buyers. 


AM very little in sympathy with the manner in 
| which some of the larger department stores are 
attemptirtg to conduct their upholstery business. They 
seem to me to be like a ship without a skipper; every- 
body wants to steer the course, but very few of them 
understand navigation. 

I don’t believe that it is possible to make a suc- 
cessful department by simply splitting it up and dele- 
gating the work to a lot of lieutenants. There must be 
an officer in command. 

“And we don’t like it either,” said one of the 
lieutenants recently. “The policy makes us always 
heads of limited stock. We never gain experience 
enough to take Over a general department.” 

I believe that these heads should be encouraged 
to take the initiative; but I don’t believe that you 
can dispense with the general buyer, because when you 
do so, each subsidiary section would be independent in 
style selections ; and while the merchandise man might 
control them on quantity, he could not control them on 
quality or style trends. 

We are hearing a great deal about the erratic 
management of various departments shifting and 
changing, and the tendency towards getting younger 
and still younger men. Fortunately, this policy is con- 
fined to the largest stores in the largest cities. The 
well qualified men are still being educated in the 
smaller cities. 

If you look back, the great buyers who have made 
reputations and big money for their houses were all of 
matured experience. George Bosworth, unquestionably 
one of the best of them, was for years the most popular 
buyer in John Wanamaker’s employ. During his life- 
time, Mr. Wanamaker looked upon Bosworth as a 
wizard. The Philadelphia upholstery department was 
Mr. Wanamaker’s pet department. 

As I scrutinize the records of our trade, I find 


s 


that the men who have made the real successes have 
all been men who were independent of interference— 
Louis Kurr, Ed. Bell, George Carter, Clark, Witzleben, 
Tom Kenney, Roney, Dick Owens, Chattin, Buchanan, 
Monroe, Duffy, Callahan, Theall, Maurice Benson, 
Harry Williamson, Joe Cross—all money-makers, and 
they were all independent merchants, with absolute 
authority. 

But today some firms seem to think that the buyer 
requires not only a merchandise man, but also a 
stylist. To my mind, if a man is a capable buyer he is 
intuitively qualified to merchandise his stock, and cer- 
tainly, if successful, he must be a good stylist. 

I can understand where the stylist, who is gener- 
ally a woman, might be efficient, especially in matters 
of dress, but she has little value in merchandising 
upholstery goods. If deeply impressed by some unique 
design treatment, she is a dangerous influence. It 
takes years to create a healthy merchandising for any 
new style (and I distinguish between “style” and 
“design’”). Art Moderne, for example, is in the in- 
cipient stages. It cannot be depended upon for volume 
sales; but the stylist is prone to push such idiosyn- 
crasies. Certainly she knows nothing of the style that 
makes for volume sales. 

I had, for instance, a display of something which 
the stylist of our firm especially commended. 

She was very enthusiastic. 

Of course, it was nice in color and unique in 
design, and I have no doubt that many a decorator 
could build upon it a Gloria Swanson-clientele; it 
was displayed in our department for quite a while; 
but though people stopped and looked, they did not 
buy. One of the firm commented upon this, and sug- 
gested that perhaps our people were not pushing it 
(as he expressed it) “intelligently.” 

“But,” said I, “if it were really good as mer- 
chandise, it wouldn’t need pushing — ‘intelligently’ or 
otherwise.” 

I could have displayed in the same space and for 
the same period of time innumerable things from stock, 
and substantial sales would have resulted. We are not 
in business to mold or influence public opinion. The 








“I can understand where the stylists — generally 

women—might be efficient, especially in matters of 

dress. But they have little value in merchandising 
‘upholstery goods.” 
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best we can do is to attract to our store the sort of 
conservative people we cater to, and their preferences 
are really of more value to us than the extreme views 
of the stylist. 

The trouble with the stylist is that with no knowl- 
edge whatever of past performance and stock move- 
ment, she discovers something quaint and unusual, and 
we are supposed to back her up and stock it. 

I recall the case of a Brooklyn buyer who had 
been for many years the successful head of one of the 
big stores. One day he was introduced to the new 
stylist, and the lady immediately said, with all 
enthusiasm : 

“Now, Mr. X, let’s get together and see if we 
can’t put in some stuff that is really good.” 

My Lord! That man had been making big money 
for himself and his firm for years. 

He was a pronounced success; but because he 
didn’t carry some of the whimsical things which the 
extremist wanted, the stock didn’t appeal to her. 

It was such an obvious warning of what was to 
come that the buyer resigned next day. 

The introduction of a stylist into his department 
was an impertinence, as well as a bad _ business 
proposition. 

Every buyer is, per necessity, a stylist of depend- 
able character, for he knows what styles are salable. 

The unusual things that are offered by the ex- 
tremist are simply like Camembert or Roquefort 
cheese ; they have an odd flavor, but they don’t appease 
a healthy appetite. 

She may have a knowledge of what is chic or 
new, but neither she nor the upholstery man, who 
comes out of the crockery department, or some other 
department, and has good taste, has a knowledge of 
what is old. It takes an experienced buyer to know 
at a glance, from the samples shown him, whether he 
is buying something that is old or already a proven 
“sticker.” 

Furthermore, I am a firm believer in local men 
for local jobs. 

I have seen men come into a new territory and 
fall down completely because they don’t know local 
conditions. I have even seen men move from one sec- 
tion of a big city to another, or from one class of 
trade to another class, and it took them time and 
a costly experience to learn the new requirements. 

I believe in youth. I can conceive that youth is 
favored by the wholesalers for traveling jobs, where 
stamina is required, which may not be possessed by the 
older men; but I believe that the older men, if ever 
successful, and of proved ability, are all the more 
valuable in their older days. 

Don’t misunderstand me. 

Don’t think that Callahan and Roney and Kenny 
and a few others that I could mention, lost their jobs 
through advancing years; they retired; their firms 
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couldn't hold them; they had amassed a competence; 
which emphasizes the fact that it is the independent 
merchant of an upholstery department who can be 
relied upon. He knows from experience; and experj- 
ence, after all, is a great teacher. Without it you can 
easily load up with stuff that is old, passe, and slow- 
moving. 

I never believed in cheap help. 

I believe in trained help, and in full and cheerfy] 
co-operation between adjoining departments ; I belieye 
in the highest quality of service to customers, and 
always an advocate of trading-up in quality. 

I was an aggressive advertiser ;' was first of the 
department stores in America to maintain a system of 
lectures to women’s clubs; was first to introduce the 
discussion of Interior Decoration over the radio; was 
first to build and furnish a complete example home 
costing in the neighborhood of $50,000 for site and 
building. 

I believe in the workroom as an adjunct to qa’ 
sales department. 

Though an independent buyer, I never neglected 
an opportunity to study from the experiences of 
group-comparison. 

I always made it a practice to watch the tastes of 
the social class in that portion of New Jersey from 
which my principal trade emanated. 

When I bought anything I bought always with the 
thought of eventual placement. I realized that there 
were flapper rooms that wanted flapper stuff, but that 
kind of demand represented a very small percentage 
of sales. 

I encouraged the study of periods, because I knew 
that my trade unconsciously demanded period styles, 
I always bought with combinations in mind. I bought 
in sympathy with the eventual customer. I would 
rather sell one pair of lace curtains for $2 than five 
pair at 40 cents. It was more satisfactory to us, and, 
in the long run, more satisfactory to the customer. 

I know departments that are always in trouble 
because some salesman has advised certain things for 
a room that have turned out a disappointment. My 
orders were: Don’t commit yourself in matters of 
application. Don’t give too much advice. 

In our office we had a card record giving the 
history of every item of merchandise on sale in the 
department. We maintained a special statistical sys- 
tem by means of which we could tell at a glance the 
full purchase and sales history and record of every- 
thing ; its original cost; from whom bought; how long 
it had been in stock; how often reordered. 

To sum up, I accepted fully the following tenets: 

Stores should make a constant effort to sell their 
customers what they want to buy—and at the time 
they want to buy it. Stores should know their fashions 
and not talk about fashions until they do know them— 

(Continued on page 102) 
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SWEDISH INTERIOR DESIGNED BY A. EE. HIORTH 


The chair and couch frames are of nickel plated steel; the covering in black mocha skin. 


Table and sideboard are in ebony and zebrano. 


The general color scheme is yellow and black. 


The Upholsterer and 


Interior Decorator 
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FAP OSTIAGS 


TO BE HELD IN STOCK= 
HOLM TO EDUCATE THE 
WORLD TO THE BEAUTIES 
OF SWEDEN’S ARTS AND 
INDUSTRIES 


HE forthcoming Stockholm Exposition 

or Swedish Exposition in May will at- 
tract much attention, as it will be devoted 
entirely to Sweden and Swedish art indus- 
tries relating to the home and its furnishing 
and decoration. 

Stockholm is a city of a half a million 
people, and while the exposi- 
tion will show all that is 
Swedish it will assemble also 
some of the finest products 
of modern skill motivated by 
the traditional love of the 
home and the impulse to 
decorate it. All Europe will 
contribute, as all Europe has 
contributed in the past. 

Swedish art or Scan- 
dinavian art goes back to an 
early date. 

Scandinavian art was a 
geographic term covering 
Sweden, Norway and Den- 
mark. It utilized a system of 
interlacements and confused 
lines and chaotic traceries 
intermingled with figures of 
the otter, the dragon, the 
horse, bags of treasures, 
human figures in conflict, all 
suggestive of their legends. 

It was not until after 
1100 that we find plant life 
shown in their designs. It 
never had a great period influence, but it is interesting 
today to note the effect European art has had upon 
its industries 

One thing .conspicuous will be its rug displays. 
The modern Swedish rug is strong in Pompeiian reds, 
sepia and grayish white, pale gold and bluish greens, 
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Four modern Swedish rugs. Top, designed 
by Martha Maas Fijetterstrom; center, by 
Ellen Staahlbrand; bottom right, carpet by 
Evald Hedberg and a gift to the Crown 
Prince and Princess of Belgium; bottom 
left, rug by Julie Wener. 


knotted, and showing Caucasian influence. It is made 
at Bastad and Stockholm, well made and always in 
charming colors. 

A popular drapery treatment in Sweden is 
achieved through very light curtains draped over brass 
or glass knobs or rosettes, as shown in the illustration. 
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It is a popular way of treating drap- 
eries. 

Another characteristic in Swedish 
homes is the use of a wallpaper on a part 
of the room, perhaps one side of it only, 
instead of covering the entire room. 

The room shown on page 98, designed 
by A. E. Hjorth, shows iron furniture with 
the window panes following the same whim- 
sical lines. It is rather a pleasing room, the 
furniture being in nickel and plated steel 
with black skin upholstering, and the table 
and sideboard in ebony and zebrano. The 
floor itself is jet black and the walls are yellow, very 
lovely if you like that sort of thing. 

The large rug that we show is exhibited as a mod- 
ern Swedish textile, designed by Hedberg as a gift 
to the Crown Prince and Crown Princess of 
Belgium. 

The curly birch of Sweden is used in the better 
furniture, because when hardened by slow growth it 
gives a remarkably decorative finish. The suite here 
shown is made in the southern highland province of 
Smaaland. 


WOMEN’S WAGES IN LOW-PRICED CHAIN STORES 


rITING for the United States Daily, Mary Eliza- 
beth Pidgeon, of the Federal Women’s Bureau, 
says: “Of the women working in low-priced chain 
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Swedish curly birch hardened by slow growth, made into furniture at Bodafors, in the 





southern highland province of Smaaland, Sweden. 


stores in 1928, over one-fourth earned less than $10.00 
and only seven per cent. earned as much as $18.00 per 
week. Over forty per cent. of the women reported had 
been in the store less than a year, and not ten per cent. 
had remained as long as five years. 

“The worker in the 5-and-10 cent store is almost 
always American born. Usually she is a daughter liy- 
ing at home, and she is likely to be quite young. Well 
over half of the girls reported were under twenty, and 
less than a fifth were as much as twenty-five. 

“The limited-price chain department stores have 
made a contribution in solving the great problem of the 
efficient distribution of hundreds of commodities daily 
needed and desired. So successful have these stores 
been that, in sales in the first eleven months of 1928, 
five such companies stood in the first third of a list 
of thirty-four chains given in a recent issue of Barron’s 
financial reports; one of these chains was second in 
the entire list. 

“They have yet to solve the other great business 
problems of improving their standards of pay, and 
reducing their labor turnover.” 


EUROPE PRESENTS A NEW SYNTHETIC LEATHER 

B eees is now being manufactured in Europe a syn- 

thetic leather, and a great deal of attention is 
attracted to it. 

It is made from leather scraps shredded and re- 
combined with some agent that produces a homo- 
geneous texture having all the appearances of genuine 
leather. 

It is not like the artificial leather which has a 
base of cloth. 

This synthetic leather has the appearance, but 
naturally it has not the tensile strength, of the genuine 
article. 

The industry, which is still in its infancy, was 
started in Italy nearly two years ago by S. A. Lavora- 
zioni Pellami (Salp). The firm is affiliated with 
an organization in operation in France and it is 
understood that an American subsidiary will be 
established. 





Swedish modern furniture and decoration by A. E. Hjorth. 
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HOW INTERIOR DECORATING 
ONE STORE 


OPERATES IN 


Prepared by Grace J. Averill, Associate in Research, and constituting two 
pages from a very exhaustive survey entitled, “Organization of Interior 
Decorating Service in Department Stores.” This survey was undertaken 
by the Bureau of Research and Information of the National Retail Dry 


Goods Association, and is the first on this subject ever conducted.* 


a big suburban area made up largely of homes of 
business and professional men of moderate means. 


a ot is a large department store appealing to 


FUNCTION AND DEGREE OF SERVICE 

The function of the interior decorating service in 
this store is “to give advice to clients on home furnish- 
ings, and to prepare plans, sketches and estimates on 
furnishing parts of rooms, entire rooms and entire 
houses.”’ In the past this store has not sought to obtain 
the more elaborate and expensive interior decorating 
jobs. Since the function of this department is pri- 
marily to promote sales of merchandise carried in the 
store, with only occasional recourse to special order 
merchandise from outside the store, the store does not 
give complete interior decorating service. It therefore 
does not handle jobs on room structure, such as install 
permanent fixtures, refinish woodwork, and plaster and 
paint walls. The interior decorators may advise cus- 
tomers on this work, but do not suggest names of out- 
side contractofs, since the store does not wish to be 
held responsible by its customers for their work. 

In general, 50 or 75 miles is the approximate 
radius from the store in which the interior decorators 
are called upon to visit the homes of customers. The 
interior decorators will help the customers select mer- 
chandise from any departments in the store that carry 
home furnishing merchandise. 


ORGANIZATION 

The interior decorating department reports to the 
merchandise manager of home furnishings and consists 
of the head of the interior decorating department, four 
to six women decorators and a secretary. The interior 


* The book from which the above material is used, by per- 
mission of the National Retail Dry Goods Association, gives 
a resume of the best practices in department stores as to the 
function, organization and promotion of Interior Decorating 
Service; the duties of the personnel of the decorative depart- 
ment, and also the connection between the decorative depart- 
ment and allied departments in the actual operation of the 
service. This information was prepared for and is now issued 
in the form of a twenty-eight page book to the members of 
the National Retail Dry Goods Association. 

Non-members of the association may obtain copies of the 
report by sending $1.00 to the National Retail Dry Goods 
Association, 225 West 34th Street, New York City. 
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SERVICE 


decorators are remunerated on a straight salary basis. 

The head of the interior decorating department 
assigns and supervises the work of the interior deco- 
rators in the department, makes appointments with 
customers, follows-up on special orders to manufac- 
turers and on workroom orders, and interviews cus- 
tomers in case of complaints or adjustments on interior 
decorating jobs. 

The personnel of the interior decorating depart- 
ment is selected to conform to the particular require- 
ments of the store. Since in the past the store has not 
encouraged or handled complete interior decorating 
jobs in wealthy homes, the store does not employ 
interior decorators of the widest experience, who would 
be dissatisfied with working on the simpler types of 
jobs and would demand high salaries. The experience 
and ability of the interior decorators in this department 
are varied. One woman is especially competent on 
decorating offices, and another, who is a recent grad- 
uate of an interior decorating school, helps out in the 
store on some of the advisory work with customers 
and acts as a general assistant to the head of the 
interior decorating department. 

The interior decorating department is located in a 
pleasant office in a corner of the store and opens into 
the drapery department. 


PROMOTION OF SERVICE 

With the exception of repeat business and friends 
of former clients, which are always important in build- 
ing up the sales of any interior decorating department, 
this store has found that giving talks before women’s 
clubs has proven its most effective method of attracting 
customers to use the service. On the store staff is a 
woman lecturer whose talks have been well received. 
The next most important methods of attracting busi- 
ness are introduction by sales-clerks and model fur- 


nished rooms. ACCOUNTING 


The expenses of the interior decorating depart- 
ment, consisting of salaries, carfares and samples, are 
pro-rated among the home furnishing departments in 
accordance with the total sales by the interior deco- 
rators of merchandise in these departments. 
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OTHER INDIVIDUALS WITH INTERIOR DECORATING 
EXPERIENCE IN THE STORE 


This store has a highly specialized organization, 
and, therefore, the duties of the interior decorating 
department are limited to certain specific functions. 
Other individuals in the store with interior decorating 
experience are: the lecturer before women’s clubs, who 
is a member of the publicity department ; the stylist for 
the home furnishing department, who advises buyers 
on purchasing merchandise and who plans arrange- 
ment of model furnished rooms; the junior interior 
decorator in the upholstery department, who assists in 
arranging floor displays, who answers some of the sim- 
pler forms of questions of customers in connection with 
making of draperies and upholsteries, and who talks to 
sales-people. Several sales-people in the drapery and 
upholstery department are graduates of interior deco- 
rating schools. 

To aid the co-operation of this department with 
the stylist, a weekly report is made to the stylist of 
items of merchandise requested by customers and not 
found in stock. 


OUTLINE OF PROCEDURE OF TYPICAL SALE 

The customer comes to the interior decorating 
department herself, or a sales-person on the floor calls 
for an interior decorator. 

The head of the interior decorating department 
assigns a decorator. 

The interior decorator, on all sales, gives credit 
for sales to sales-people in department. She herself 
selects the sales-person to work with her. On repeat 
orders from the same customer she tries to work with 
the same sales-person. 

On any sale of any volume, the interior deco- 
rator uses a special stamp on the sales-check. A record 
of the sale, stating date, sales-person, book and check 
numbers, and name of interior decorator, is taken by 
the head of the interior decorating department. A 
weekly summary is made of sales for each interior 
decorator. 

On outside jobs, the interior decorator visits the 
customer’s home, discusses plans with customer, and 
sometimes makes rough sketches. The head of this 
interior decorating department does not recommend 
color drawings as a rule for this store’s use, since they 
take considerable time and are a financial loss if the 
customer decides to purchase elsewhere. 

The estimators in the upholstery department draw 
up estimates for interior decorators to give customers. 
The customer is given a promised date of delivery of 
three weeks in busy times and two weeks at other 
times, unless a different date is stipulated by workroom. 

When estimate and plan are approved by cus- 
tomer, the head of the interior decorating department 
goes over the papers on the job, to be sure that all 
instructions and details are clear for use of work- 
room. 
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The credit department approves the credit stand- 
ing of the customer. 

The head of the interior decorating department 
makes out special orders to be signed by buyer of 
regular departments, follows up on receipt of these 
orders, and follows up on workroom as to correct- 
ness and quality of work and date of delivery of 
completed job. 

The manager of the workroom is directly respon- 
sible for prompt delivery of these jobs. 

The interior decorators do not make it a general 
rule to visit all customers immediately after jobs are 
installed, as the head of the interior decorating depart- 
ment believes that such a visit often invites criticisms 
and complaints from customer. 

The head of the interior decorating department 
interviews customers in case of adjustments. 


FACT AND COMMENT 
(Continued from page 90) 

And it’s this kind of a situation that Mr. Kelly 
is attacking. There isn’t a buyer in the United States 
that’s not up against the criticism of his merchandise 
man. “Do you see what so-and-so is doing? Do you 
see what they are offering?’ And the buyer gets 
precious little satisfaction when he explains that it is, 
as Mr. Filene puts it, “a spiderweb dodge to lure the 
unwary customer’—it leaves the impression that be- 
cause this particular article is unquestionably cheap 
everything else in the store is cheap, when, as a matter 
of fact, other things are possibly advanced in price 


sufficiently to take care of the loss in the “bargains.” ~ 


In the meantime, the manufacturer is put to his wit’s 
end to cheapen his product so as to meet these adver- 
tised prices. 2c 


THE BUYER PROBLEM 

(Continued from page 96) 
stores should take seriously and profitably the sponsor- 
ship of conservative fashions, and never sponsor the 
wild ones; and, rather than sponsor fashions out of 
step, continue to sponsor fashions that are in step; 
in step with what? In step with what people want— 
and indulge in more talk about trading on the level 
—the customer’s level—not someone’s idea of what’s 
nice for nice people to buy—whatever that is—who- 
ever they are. 

I believe in store analysis of all records that affect 
profit, and the careful holding down of store expenses 
—the full use of fashion forecasts and the complete 
auditing and overhauling of all store policies that 
need it. 

I believe in everlastingly digging for the causes 
which make for losses in a losing department. 

These are all fundamentals of modern store- 
keeping. 
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THE PHILADELPHIA EXHIBIT OF TEXTILES 


HE Third Annual Exhibition of American De- 
yp grote Textiles, held in the Edwin Forrest Gallery 
of the Philadelphia School of Design for Women, 
opened on March 12th and continued until March 28th. 
This, like the two preceding exhibitions, was promoted 
to effect a desirable co-operation between manufac- 
turers and students of design, and consisted of an 
elaborate display of textiles, rugs, wallpapers, lino- 
leums and allied products made in the factories of 
Philadelphia and vicinity. In all of these fabrics, 
design played the most important part. 

During the exhibition (March 25th) a confer- 
ence on “Art as Related to Quantity Production” 
was held in the gallery, and was attended by a large 
number of manufacturers, art students and laymen. 
During the meeting formal talks were given by men 
prominent in the industry, and an interesting address 
on “Beauty as a Business Builder” was delivered by 
the speaker of the occasion, Edwin B. George, dis- 
trict manager of the United States Department of 
Commerce, Philadelphia. During the course of his 
address Mr. George said many pertinent things, 
among which were the fol- 
lowing: 

“American manufacturers 
have gone into the highways 
and byways of the world for 
those exotic touches and fasci- 
nating designs which would 
lift their product from the 
ruck of the ordinary. Once a 
tender vine in the recesses of 
the attic, studio, Art has clam- 
bered out of the window and 
twined itself about our homes 
from playroom kitchens to the 
gracefully dipping roof.” 

Later he said: 

“Every man is, at least in 
some small part, a combined 
Stokowski, Paderewski, 
Whistler, Yellin and Oakley. Inspired by these 
finer parts of himself, he reaches out for beauty ; 
and stupid indeed is the manufacturer who will 
not recognize the legitimacy of his longings and 
their force. Perhaps the great difficulty with the 
average man, in early ages, has not been his own 
inartistry, but his inability to find food for it 
in the humdrum things that industry patiently 
and honestly enough supplies in service of his 
material needs.” 

The firms co-operating in the exhibition 
were the following: Brooks Brothers Co.; Orin- 

oka Mills; Stead & Miller Co.; Robert Le Fort 


THE UPHOLSTERER & INTERIOR DECORATOR 


& Co.; M. H. Birge & Sons Co.; Philadelphia Tapestry 
Mills; Armstrong Cork Co.; Hardwick & Magee Co.; 
Geo. W. Blabon Co.; John H. Whitwell, Inc.; J. E. 
Caldwell & Co.; George Royle & Co.; La France 
Industries ; Morton Sundour Co., Inc.; Artloom Corp. ; 
Barrymore Seamless Wiltons, Inc.; Kayser & Allman; 
Lenox, Inc.; Becker, Smith & Page, Inc. 

We illustrate several of the exhibits, among which 
are those by Brooks Brothers, Orinoka Mills, George 
Royle & Co., and Robert Le Fort & Co. These are in 
the top illustration. Below are three wallpapers from 
M. H. Birge & Sons Co.; and at the bottom are fabrics 
shown by the Stead & Miller Co. 























Some of the 
exhibits at the 
Third Annual 
Exhibition of 
American De- 
signed Tex- 
tiles in Phila- 
delphia. 
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1, René Herbst 

2, Le Corbusier 

3, Guillemard 

4, Sognot 

The coverings used 
on these chairs are 
leather, fur, tapestry 
and artificial leather. 


TUBULAR CHAIRS ARE 
THE VOGUE IN BARIS 


FRENCH DESIGNERS ARE SHOWING NOVELTY 
CHAIRS WITH FRAME WORK OF TUBULAR STEEL 
IN A GREAT VARIETY OF MODERNISTIC SHAPES 


Eye the past year the popularity of furniture 
with a framework of tubular steel has increased 
amazingly in Paris. How this vogue came into being 
we are not informed. Perhaps it is another manifesta- 
tion of the craze for “some new thing” which seems 
to have swept over Europe since the Great War, 
bringing about all sorts of bizarre and extraordinary 
developments in every field of art and of art in crafts. 

This tubular furniture will not, we think, achieve 
any great popularity for home use in this country. 
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But we can see how possibly it could be successfully 
adopted and adapted by manufacturers of chairs for 
public places, such as restaurants, drug-stores, wait- 
ing rooms, etc. Some of it might be used for porch 
and sun-porch furniture, especially that type in which 
the body of the chair is of basket work. 

The nine examples we show on this and the oppo- 
site page are typical of the output of leading Parisian 
designers. The steel tubing used is nickel plated in 
almost every instance. 
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HOME FURNISHINGS SHOW IN THE AUTUMN 


HE National Home Furnishings Style Show to be 

held simultaneously in cities all over the country, 
for eight days, from September 26th to October 4th, is 
a part of the National Home Furnishings Program. 

The purpose of this country-wide show is to stim- 
ulate fall sales of home furnishings merchandise, and 
at the same time to inaugurate an annual or semi-annual 
effort to make the women of the country more atten- 
tive to style and fashion in furniture. 

Retail stores will be urged to hold exhibitions of 
their new fall merchandise during this period, and the 
attention of the public will be directed to these exhibi- 
tions by a nation-wide radio broadcast, by advertise- 
ments in six national magazines, by a widespread plan 
of local newspaper advertising, coupled with window 
display, billboard and direct mail promotion. 


DEPARTMENT STORE SALES DECLINE 


pen Federal Reserve Board reports that depart- 
ment store sales in February 1930 were 2 per 
cent. smaller than the corresponding month a year ago. 
Of 514 stores, located in leading cities of Federal 
Reserve districts, 200 showed a slight increase and 
314 a decrease. The aver- 
ages of Boston, Richmond, 
Virginia, Minneapolis, 
Kansas City and Dallas 
were slightly in excess of a 
year ago, while New York, 
Philadelphia, Cleveland, 
Atlanta, Chicago, St. Louis 
and San Francisco show- 
ing decreasés, placed the 


5, C. Perriaud 
6, René Herbst 
7, Djo Bourgeois 
8, Mies Van der Rohe 
9, R. C. Coquery 





total average 2 per cent. less than a year ago. 


UNUSUAL COAST SHOP 

MOST unusual shop is that of Grace Nicholson, 
Pasadena, California. It is a building of strictly 
Chinese architecture, the only one we know of this sort 
in this coun- 
try. It in- 
cludes ten art 
galleries. 
While the gal- 
leries are 
hung with 
specially 
designed vel- 
vets by J.-H. 
Thorp & Co., 
the fabrics for 
sale are an- 
tiques, Orien- 
tals or repro- 

ductions. 
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DACIFIC COAST NOTES 








P. VOLLMER, wholesale furniture and interior 
H. decorator, for some time located at 593 Mission 
Street, San Francisco, has moved to the Furniture 
Exchange Building. He represents the Davis Uphol- 
stering & Furniture Co., of Los Angeles. 

W. H. Pfeiffer has succeeded J. J. Schwartz as 
buyer of upholstery and drapery goods for O’Connor, 
Moffatt & Co., San Francisco. This concern recently 
furnished a four-room suite in the new Chateau Apart- 
ments to demonstrate how delightful an apartment can 
be when properly decorated. When it moved into its 
new home at Stockton and O’Farrell Streets, just a 
year ago, furniture and floor coverings were added to 
the lines carried and the business done has greatly 
exceeded expectations. 

W. F. Hamilton, formerly assistant buyer of drap- 
eries for Hale Bros., San Francisco, has been made 
buyer, succeeding I. L. Carter. 

W. J. Rosenberg, president of the Consolidated 
Trimming Co., was a visitor at San Francisco in March 
and from here went to the Pacific Northwest. 

A. A. Hoffmeister has opened a drapery shop at 
2767 Mission Street, San Francisco. 

Miss Irma Schrag, 442 Post Street, San Fran- 
cisco, has added the fabric line of Edward Maag, Inc. 
and is making a trip through the Pacific Northwest, 
after which she will visit the trade in the southern part 
of the state. 

E. Pierce, formerly of the decorative department 
of the John Breuner Co., is now with the H. C. Cap- 
well Co., Oakland. 

R. L. Foster, formerly with William H. Cusick, 
has joined the decorative staff of William D. McCann, 
San Francisco, following the association of Mr. Cusick 
with W. & J. Sloane. 

S. Kent-Costikyan, president of Kent-Costikyan, 
Inc., has been spending several months in California. 
This concern is represented on the Pacific Coast by 
Joseph A. Tresch. 

D. T. Cassidy, formerly in the decorative business 
at Oakland, has joined the staff of the Rucker-Fuller 
Co., San Francisco. 

Victorien M. Meyer, importer of Oriental rugs, 
and who does a wholesale and retail business, has 
moved from 883 Mission Street, San Francisco, where 
quarters have been occupied for years, to 77 O’Farrell 
Street, in the heart of the retail district. 

E. O. Enberg, of the home furnishings depart- 
ment of Zion’s Co-operative Mercantile Institution, 
Salt Lake City, was a visitor at San Francisco in 
March, making selections of floor coverings and drap- 
ery fabrics. 


Sam Dinits and William Kenaugh have purchased 
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the Grand Upholstering Company, 3315 Sacramento 
Street, San Francisco, from Sidney Zimmerman. 

Sears, Roebuck & Co. have opened a new store 
at Twenty-sixth Street and Telegraph Avenue, Oak- 
land, with a drapery department on the main floor and 
a furniture department on the second floor. E. G, 
Harrison is store manager. 

John I. Walter, president since 1925 of D. N. & 
E. Walter & Co., and former president of the San 
Francisco Art Association, passed away at his San 
Francisco home on March 5, at the age of fifty years, 
He was one of the original members and a director at 
the time of his death, of the Down Town Association, 
He is survived by his widow, three daughters, his 
mother, a brother and a sister. He had been in ill 
health for the past year. 

Mrs. Ellen M. Kemp, one of the oldest residents 
of San Francisco, passed away at her home in this 
city March 24th, at the advanced age of ninety-four 
years. Her death was hastened by that of her son, 
William J. Kemp, less than two weeks earlier. John 
H. Kemp, the only surviving son, has for many years 
represented the Orinoka Mills on the Pacific Coast. 
Another son, Peter M. Kemp, for years in charge of 
the drapery and upholstery goods department of D. N. 
& E. Walter & Co., passed away several years ago. In 
addition to one son, three daughters survive her. 

V. R. Schwartz, formerly connected with the 

decorative department of Barker Bros., Los Angeles, 
is now with Peterson & Swanson, Pasadena, Cal. 
- Eugene Barrera, who has been with Le Sage & 
Co., Los Angeles, most of the time since this concern 
engaged in business, has joined the staff of the Con- 
solidated Trimming Co. 

Ray Nellingan, representing the Stead & Miller 
Co., is now settled in new quarters in the Fine Arts 
Building, Los Angeles. 

Fred Coats and John Eberhard, well known in 
upholstering circles at Los Angeles, have opened the 
Uptown Decorators’ Service Shop at 3338 West Tenth 
Street, and are featuring fine upholstering work for 
decorators. 

The Timton Drapery Co., of Los Angeles, has 
moved to a new home at 2510 West Seventh Street. 

The Eastern Upholstery Manufacturing Co., Ltd. 
has been incorporated at Los Angeles, with a capital 
stock of $25,000, by S. J. Nowack, Morris Brilliant 
and M. Frenkel. 

R. W. Breuner, formerly in charge of the Stock- 
ton, Cal. store of Breuner’s, has been transferred to 
the Oakland store as manager. 

The Nonpareil, which has been in business at 
Sacramento for seventy-six years, is remodeling its 
place of business, and the drapery department is being 
given new space on the mezzanine floor. 


(Continued on page 134) 
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DECORATION OF THE 
FEDERAL PERIOD sSUC- 
CESSFULLY ACHIEVED 
IN A MODERN HOME 


The Upholsterer and 


Interior Decorator 





Photo by M. E. Hewitt 
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CHINTZ FURNITURE COVERINGS 
AND GAILY COLORED RUGS 
LEND A CHEERFUL ATMOSPHERE 
TO THIS AMERICAN LIVING ROOM 





\ The Upholsterer and 


Interior Decorator 
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HOW TO KNOW 
UPHOLSTERY LEATHERS 


A FEW SEMPLE RULES FOR THE UN- 

INFORMED BUYER WHEREBY HE CAN 

DISTINGUISH THE WARIOUS GRADES 

OF LEATHERS USED AS CHAIR AND 
DIVAN COVERINGS 


HE story of leather began when primitive man- 

kind first felt the need of a covering to protect 
the body. The skins of the beasts killed for food 
served this purpose. They were at hand—easily work- 
able material for the making of clothing, and a little 
later, perhaps, for use as hangings across the entrances 
to caves, shielding the cave-dwellers from the winds 
and the rains, and from the deadly mists arising from 
the swampy lowlands. 

From that early age to the present leather has 
served mankind faithfully. Its strength and pliability 
made it suitable to use for innumerable purposes. These 
grew in number as the ages passed and better methods 
of tanning and other preparation came into use. 

It is hard to say when its use as a fine furniture 
covering was first initiated. Certainly, however, it was 
used in the Orient, in Egypt in pre-Christian times, and 
it reached a very high point of development in early 
Spain. Sincé that time, despite the popularity of vari- 
ous types of woolen, silken and cotton fabrics, it has 
been used in great quantities for this purpose. Today 
it has a growing popularity, brought about, no doubt, 
in a measure, by its widespread use among the younger 
designers, especially those concerning themselves with 
the style known as Art Moderne. 

To the average purchaser of leather-upholstered 
furniture, leather is—leather. While they may realize 
vaguely that there are different types of leather used 
for this purpose, they have not the knowledge to dif- 
ferentiate between them, and for this reason we set 
down here a few of the signs by which the various 
grades of upholstery leather may be recognized. 

According to their commercial value and their 
fineness of grain the principal leathers used for uphol- 
stery purposes rank as follows: morocco, veal-skin, 
steer-hide. For wearing qualities the reverse order 
obtains, and it is for that reason that steer-hide is used 
perhaps more than the other two types of leather. 

Steer-hide as it comes from the animal, after 
tanning, is a thick skin. It is divided into several 
layers, called “top grain” and “splits.” The finest is, 


of course, the top 
grain, which has a 
natural finish ob- 
tainable in the splits 
only by artificial 
means. 

Oddly enough, 
the signs by which 
top grain leather is 





: In the embossed and hand-tooled leathers 
most easily recog- of the Spanish Renaissance the use of 


leather as a decorative upholstery mate- 
rial reached great heights. 


nized are often mis- 
taken by purchasers 
for indications of inferiority. The signs of which we 
speak are the scratches due to the animal’s having 
rubbed its skin against a barbed wire fence, or bark of 
a tree, or some other object. Also, the top grain may 
be recognized by the irregularity of its grain, and by 
the fact that it is obviously, when shown in color, dyed 
with the color running completely through the hide. 
Too, when it is possible to inspect the edge, it will be 
seen that a shade below the surface there is a hard- 
looking white or light colored line that runs along the 
edge of the skin. 

Splits are also used for the upholstering of fur- 
niture, but mostly they are used for the cheaper grades. 
Their preparation comprehends the processes of filling 
with an oil and gum filler, after which they are painted 
—not dyed—and embossed to imitate the grain of 
top grain leather. It is the pigment of the paint with 
which splits are coated that has a tendency to dry out 
the leather and “crock” (crack) it. The paint also 
tends to make the hide feel stiff, instead of pliable. 

A crinkled effect caused by rubbing and by 
scrunching folds into the leather is a pleasant decora- 
tion found in some of the top grains—pleasant because 
it is so irregular. This effect is sometimes put into 
splits, but can be done in them only by embossing, as 
splits will not hold the hand-created effects as will the 
top grains. 


(Continued on page 137) 
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WALTER GAY’S BAINTINGS 


OF INTERIORS 


VERY interesting exhibition is being given at the 

Wildenstein Galleries by Walter Gay, whose pic- 
tures are exceedingly interesting not only to the public, 
but particularly to decorators, because he chooses for 
his subjects rooms and their interior furnishings. 
Most of these rooms have been accessible to him by 
private courtesy; some may be seen in tourist travel. 
They bring under close inspection the tastes and re- 
finements which have been the heritage of generations. 

The exhibition is attracting decorators and design- 
ers, who are amazed at the cleverness with which the 
artist follows the intricacies of tapestries, frescoes, 
rugs, draperies and furniture. 
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There are 47 pictures in all, and the scope of treat- 
ment extends from an old house in Portsmouth, N. H. 
to a drawing room at Ranston House, Dorset, England. 

The illustrations which we show are from their 
French chateaux. At the very top is a drawing-room 
in the Chateau de la Rochette. Below, at the left, is 
the library in the Chateau Breau. At the right is the 
Yellow Room in the Chateau d’Ecuilly. 

A great part of the charm of these pictures lies 
in the artist’s ability for selection. The rooms are not 
cluttered. They possess that atmosphere of quiet 
dignity which we naturally associate with the interiors 
of the old chateaux. 












THE HOME SHOW 


AT THE GRAND 
CENTRAL PALACE 


DESCRIBING INTERIORS 
DISPLAYED BY THE 
AMERICAN UNION OF 
DECORATIVE ARTISTS 
AND CRAFTSMEN 


HE American Union of Decorative Artists 
¢ ew Craftsmen, familiarly known as the 
Audac organization, is composed of designing 
engineers, architects, artists, and leaders in 
modern crafts and arts. Their purpose is to work 
toward a better understanding of contemporary design 
and the development of style in industry. C. Adolph 
Glassgold is executive secretary, with offices at 100 
West Seventy-second Street. 

The exhibition of the Audac organization at the 
Home Show at Grand Central Palace was composed 
of five rooms, modernly conceived. The first exhibit 
was a living room in a pent house, and was designed by 
Donald Deskey. It is shown at the bottom of this page. It 
contained the new Flekrom furniture in chrome steel. 
The chairs were executed in the modern style, and 
were shown in aluminum and leather. Du Pont fabrics 


from the Hadlee Silk Mills were a feature of this room. 





























































Young girl’s bedroom by Kachinsky 


The second exhibit was a combination living and 
bedroom, designed by W. S. Harrison. The wall 
covering in this room is known as Salubra, and is a 
charming material manufactured by Frederic Blank 
& Co. 

The third exhibit was a unique reception room 
designed by Frederick J. Kiesler, who is well known, 
both in America and Europe, for his architecture. Mr. 
Kiesler brought over the first International Theatre 
Exhibit from the World Fair in Paris. This reception 
room was an illustration of how metal has invaded the 
field of interior decoration. The walls were of alum- 
inum. The Flying Desk was attached by chrome steel 
tubing to the ceiling, and was so constructed that four 
persons could comfortably work at it at one 
time. This room also contained two arm- 
chairs built for comfort, with interchange- 
able summer and winter upholstery. The 
furniture was executed by Hugo Gnam & Son. 

The fourth exhibit was a dining room by 
Pola and Wolfgang Hoffman. It was a 
charming harmony in brown, intended for the 
restricted space of the dining room of today. 
This room showed the modern influence in its 
tendency toward straight lines. 

The fifth exhibit was a girl’s bedroom by 
Alexander Kachinsky. This room, which is 
illustrated here, was delightfully feminine 
and done in tones of rose and blue. The inter- 
esting chairs were designed by Donald Deskey 
and executed by S. Karpen & Bros. Drap- 
eries shown were by the Du Pont Rayon Co.- 
Hadlee Silk Mills. 








Living room by Deskey 
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A WESTERN 
SHOP DECORATED 
BY KEM WEBER 


IN THE STORE OF SOMMER & KAUFMANN, 
SAN FRANCISCO, THIS PACIFIC COAST 
DECORATOR HAS INAUGURATED MANY 
INTERESTING IDEAS 


LLOWING merchandising policies to be 
A the determining factor, and deciding from 
these initial problems the physical layout of 
their building, Sommer & Kaufmann, in their 
new San Francisco store, have secured an 
extremely effective selling establishment. 
Co-ordination of utility and design has been 
attained through completely planning every 
detail of each of the nine departments of this 
five-story store before doing any actual con- 
struction on the building. 

The pleasing harmony in all its physical 
details is the achievement of Kem Weber, of 
Hollywood, who is responsible for the design 
of all visible features in the building. 

On this page and in the top illustration 
of the three on the opposite page we show two 
views of the main salesroom, which is a large oval 
room, 40 x 60 feet, with a 20-foot ceiling. It is car- 
peted in shades of warm gray and yellow. The design 
of the carpet is Mr. Weber’s. The walls are a soft, 
warm gray marble, reaching to the level of the mez- 
zanine floor. Above the marble are plastered walls of 
a light canary yellow, with horizontal flat moldings 
at intervals up to the ceiling. The ceiling itself is 
laid in oval panels, with a lighting fixture in the 
center. This lighting fixture is made of brass, with 
two levels of the center portion recessed. From it the 
light is given in even distribution over the entire room. 
The seats in this main showroom are large sofas, in- 
formally grouped to accentuate the oval shape of the 
room, and are made of black walnut upholstered 
with a fabric harmonizing with the carpet color 
scheme. 

All of the woodwork is American black walnut, 
stained, oiled and rubbed. 

The other two illustrations which are shown on 
the opposite page are two of the smaller salesrooms. 
The one at the left is an emergency room on the mez- 
zanine floor. Here the walls are similar in tone to 
those in the main show-room; but the design of the 
floor covering is more geometrical, and the modern- 
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The main salesroom. 


istic seats, with shoe-fitting stools in front of them, 
are cleverly upholstered with a fabric in which the 
design of the floor covering, while not duplicated, is 
simulated sufficiently to harmonize. 

In the other illustration is shown the men’s de- 
partment on the lower floor. The walls are wainscoted 
with knotty white pine, stained a soft gray-green and 
finished with clear lacquer. The floor is of slate. The 
seating is in formal rows of sofas in green leather, 
divided by arm-rests of bent copper tubing. At each 
end of this room, but not visible in the illustration, 
are frescoes about four feet high by eleven feet long. 
These frescoes depict various sports. They are the 
work of Barse Miller. 

Another interesting department is the salesroom 
for children’s shoes. On the floor is an Armstrong 
linoleum laid in patterns depicting things of interest to 
children. In this room, too, the seats have bent copper 
tubing for the arm-rests. 

It is unfortunate that space does not permit us to 
show more of the interiors in this exceedingly novel 
store, as it is, we beliéve, one from which decorators 
interested in this type of commercial work could gain 
a host of ideas for their own adaptation. Mr. Weber 
has succeeded in creating a home for merchandise, with 
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many rooms, no two of which are alike, but all of which 
are in complete harmony. 
C. W. GEIGER. 


*““MRS. ABBOTT BUYS A RUG” 

N EXCEPTIONAL treat was enjoyed by the members 
N of the Upholstery Association of America on 
the evening of Tuesday, March 25th, on the occa- 
sion of their monthly meeting at the Advertising 
Club. T. E. Waters, of the Bigelow Sanford Carpet 
Co., presented the three-reel story, “Mrs. Abbott 
Buys a Rug.” 

This film, which has been prepared to supple- 
ment the Bigelow Sanford course in retail salesman- 
ship, very graphically emphasizes the three typical 
levels of salesmanship explained and studied 
in the course, which has been pre- 
sented to some three thousand five 
hundred retail salesmen throughout the 
country. Mr. Waters made a running 
commentary on the film during the pro- 
gress of its presentation, and emphasized 
the particular features which the film 
had been designed to bring out. 

At the close of the presentation a 
number of questions were answered by 
the speaker, and while it was to be re- 
gretted that a very much larger crowd 
could not have enjoyed its benefits, the 
evening was pronounced one of the most 
interesting the association has partici- 
pated in. 

Mr. Waters also presented this film 
to the members of the Art-in-Trades 
Club on the evening of Tuesday, April 


Other views in Sommer & Kaufmann’s store. 
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8th, at their Round Table Meeting on that date, where 
the presentation of the film and the theories of sales- 
manship which it teaches were warmly endorsed. 


BILL TO LICENSE RESIDENT BUYERS PASSED IN 
N. Y. ASSEMBLY 
Am of interest to merchants was passed unani- 
mously by the Assembly at Albany on April 10th. 
It provides for the licensing of resident buyers. This 
bill, which is sponsored by Senator Williams of Oneida, 
sets up standards of trade ethics, and makes it a mis- 
demeanor for resident buyers to accept a fee of any 
sort as compensation from a seller. The measure was 
supported by resident buyers and retailers and several 
salesmen organizations, including the National Council 
of Traveling Salesmen’s Associations. 




















































THE RECENTLY REFITTED FS. S. 


ALBERT BALLIN PRESENTS 


SOME 





INTERESTING INTERIORS 





In the redecorating of the Hamburg-American Line 
S. S. Albert Ballin, extensive use has been made of tapes- 
tries and velours for furniture coverings. The walls of 
certain of the rooms (see illustration in upper right hand 
corner) are completely covered with a beautifully de- 
signed brocade. Generally speaking, the decorative tone 
of this ship is quieter and more conventional than that 


prevailing in some of the more recent trans-atlantic boats. 
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HING IS WRONG 
WITH THE DEPARTM 
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STORE’ 


WALTER HOVING 


ROFITS of department stores have 

been steadily declining since 1923. 
Conversely, operating expenses have 
been steadily rising during the same 
period. The following table gives a graphic picture 
of the situation: 


Expenses of Department Stores 


1923 1924 1925 1926 1927 1928 
28.4% 30.1% 299% 303% 314% 31.7% 


Net Profit of Department Stores 
1923 1924 1925 1926 1927 1928 
3.6% 2.0% 2.3% 2.3% 1.7% 1.5% 


These conditions indicate that all is not well in the 
department store business. Moreover, the business 
done by department stores has changed very little in 
volume since 1920. 

During this time the country experienced a healthy 
development and growth in almost every important 
industry. Its wealth increased enormously and employ- 
ment and wages were substantially improved. 

Check payments outside of New York indicated 
expansion in volume of business, and it is interesting 
to note that the sales of ten-cent chains kept pace 
with check payments. But department store sales fell 
below this curve, and, indeed, are only slightly better 
than they were nine years ago. If the country were 
to experience a few years of general business de- 
pression, department stores would be ill equipped to 
stand the strain. 

Indications, therefore, are that department stores 
as a whole are not prospering. Instead of lowering 
their operating costs, and thus placing themselves in 
a position to reduce prices for the ‘consumer, they 
are forcing the public to pay more for merchandise 
than is necessary. This seriously affects not only their 
own business, but the prosperity of the country as well. 

Countless manufacturing industries have been able 
to reduce their costs, increase their volume and conse- 
quently lower their prices by more efficient methods of 
production. This procedure has been of major im- 
portance in creating American prosperity. 


RETAILING AND EFFICIENCY 
RETAILERS, however, have failed to realize that 
they must contribute to the general prosperity by 





* Reprinted by courtesy of The Nation’s Business. 


EXECUTIVE VICE-PRESIDENT 
R. H. MACY & CO. INC. 


running their business more efficiently, 
thereby lowering operating costs. Not 
only would they gain in profits, which 
would in itself contribute to prosperity, 
but they would distribute manufactured products at 
lower prices, which would increase consumption. 

A significant factor in the remarkable growth of 
the automobile industry was the manufacturers’ ability 
constantly to decrease the retail prices of their wares. 
Their large distribution can be attributed to their ever- 
decreasing costs of production. 

Perhaps we can best illustrate present conditions 
in department stores by drawing an analogy to the 
automobile business. Let us suppose a group of men 
organized a company to manufacture automobiles. A 
factory would be erected and machinery purchased. 
As the machinery arrived at the factory, it would be 
placed on the first floor, until that space was com- 
pletely occupied. Then, as additional machinery ar- 
rived, the second, third and fourth floors would be 
utilized. Obviously, such unsystematic allocation of 
machinery could not result in efficient production. 

Now let us suppose that 2000 men were required 
to run the machinery and to sell the finished cars. 
The executives would assign the first thousand to the 
machines and the second thousand to the selling force, 
not considering the ability of the men as mechanics 
or as salesmen. 

The organization would now be ready to function, 
and if it were possible to operate under such chaotic 

conditions we would witness the utmost confusion. 
Natural salesmen would be floundering about strange 
machinery, and born mechanics would frantically be 
trying to learn salesmanship. 

What would result from this utterly ridiculous 
state of affairs? There is only one answer. The com- 


DO YOU REGARD EACH BPiEce 
OF MERCHANDISE ON YOUR 
SHELVES AS AN EMPLOYEE 
WHO SHOULD BE DOING A 
GOOD JOB? THIS If THE WAY 
TO LOOK AT YOUR GOODS. 
SAYS MR. HOVING 
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pany would very speedily go into bankruptcy. But 
such a situation has never been heard of in the auto- 
mobile business. In that industry production is founded 
on a systematic and scientific basis. Every man must 
do a definite job, and is responsible for producing 
definite results. 

Can this pitiable state of affairs exist in depart- 
ment stores? Most stores have a proper personnel 
organization. Their delivery systems are also carefully 
worked out, and, during the last few years, their con- 
trol divisions have been vastly improved. But these 
functions of a store are not comparable to the major 
function of the automobile company, which is making 
cars. The foundation of a store is merchandise, and 
in this foundation we find the source of the trouble. 

The trouble with most department stores is the 
complete absence of organization in their merchandise. 
In most departments of the average store we find a 
confused and heterogeneous assortment of merchan- 
dise, a large percentage of which is in stock without 
rhyme or reason. A small percentage of good, salable 
merchandise has to pay the carrying charges of the 
rest. 

The confusion which would exist in the hypo- 
thetical automobile factory is nothing compared with 
the pandemonium which can be found in the merchan- 
dise of the average store. If a store owner were re- 
quired to list 500 items at random in his store, and 
then give definite reasons why each item was carried, 
he would find it difficult to justify more than a small 
percentage. If he were to list 500 of his employees, 
he would find that he would be justified in having 
almost all of them. Why do not the rules that govern 
personnel apply to merchandise? Because the store 
owner does not realize that his merchandise is working 
for him and must produce pust as his personnel is 
producing. 

It is inconceivable that retailers have existed side 
by side with efficiency in the manufacturing world as 
well as in the non-selling functions of their own stores, 
and have not instilled this efficiency into the organiza- 
tion of their merchandise. Some outstanding depart- 
ment stores, of course, are working out this problem, 
but the majority do not even realize that the problem 
exists. 

How will this question be answered? How shall 
we arrive at a proper organization of merchandise? 
First, our entire attitude regarding merchandise will 
have to be changed. A new type of thinking must re- 
place the old. For illustration, let us return to the 
automobile factory, but this time to an efficient factory. 
Let us compare it to a department selling men’s shoes, 
because such a department easily serves for simple 
illustration. Let us imagine that each style of shoe has 
a responsibility, just as each man in the automobile 
factory has. 

Each man in the factory is hired to do a certain 
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job, and just enough men are hired to do the jobs 
efficiently. If it is found that the jobs can be done 
just as well by fewer men, we use fewer men. 

Actually, the two cases are exactly parallel. Each 
style of shoe is hired to do a certain job for the 
department. Each one must meet a particular demand 
and is required to bring in a certain amount of vol- 
ume, just as every man in the factory is expected to 
produce a certain amount of work, or as every sales- 
man on the road is required to sell a certain number 
of automobiles. 

In other words, merchandise in any department 
must be thought of as a group of living units, and 
must be systematized in exactly the same way as the 
personnel of a factory or of a sales force is sys- 
tematized. 

LET MERCHANDISE WORK 

THIS idea of thinking of merchandise in terms 
of working and producing units, rather than dead, 
inanimate things, is a complete change from the dis- 
organized, confused thinking which has resulted in the 
present conglomerated assortments. 

Suppose the buyer of a department thought of 
himself as the production executive of a factory. He 
would organize his merchandise logically and system- 
atically, first determining what jobs had to be done, 
and then procuring working merchandise units that 
would do those jobs. For example, if it was discoy- 
ered that the men in New York wore 30 different 
styles of shoes, it would necessarily follow that there 
were 30 jobs that needed to be done. 

To carry on the simile, let us continue to think 
of each piece of merchandise as an individual person, 
doing a particular job. Let us say the buyer has 
arrived at a final organization. The following condi- 
tion would exist. There would be 30 merchandise units 
working for him. Each one would be required to bring 
in a certain volume of business and build good-will 
and satisfaction. These units would be distributed at 
three or four prices, based on the number of classes 
of customers to which the store catered. Each of 
these merchandise units would retain its job as long 
as it was working hard, that is, as long as it was 
bringing in the business. Each would only be fired 
when it started to get lazy or when it could be replaced 
by other merchandise units that would do the same 
jobs more efficiently, that is, meet the demand more 
exactly and thus produce more business. 

The length of service would, of course, vary 
according to the style element involved. If it were 
found that a force of 20 units could do the job, ten 
would be fired, or if 35 units were necessary, five 
more would be hired. It should always be kept in 
mind that the object is to operate with the least pos- 
sible number of different units, just as a factory 


(Continued on page 134) 
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THE LANDSCADE BACK= 
GROUND OF THE WALL 
PAPER ADDS AN EFFECT 
OF SPACE AND AIRINESS 


The Upholsterer and 


Interio r Decorator 


Photo by M. E. Hewitt 











DISPLAY ROOMS IN THE 
STUDIOS OF A SOUTHERN 
DECORATIVE FIRM 


See text on opposite page. 
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THE NEW GALLERIES 
OF A BALTIMORE 
DECORATING FIRM 


THE H. CHAMBERS COMPANY OPEN NEW 
STUDIOS WHERE EVERY DECORATIVE 
NEED OF THEIR CLIENTS CAN BE SATISFIED 


HEN the H. Chambers Company, of Baltimore, 
Md., opened their new galleries recently this 
firm had been in business thirty-two years, and had 
grown to its present size and to its importance among 
Southern decorative firms from a small shop which 
specialized in wallpaper hangings and in fresco painting. 
The new galleries, which were opened to the 
public on December 14th, at 1026 Charles Street, 
North, are located in an old mid-Victorian brown- 
stone front building, altered to meet the requirements. 
Charles Street, North, is in the new business section. 
On the opposite page we show one of the main 
display rooms in the new galleries. Here the better 
class of upholstered furniture is shown, grouped 
effectively around a fireplace, on handsome rugs. Al- 
though much is shown in this particular room, it is 
not so crowded that it gives the effect of a furniture 
showroom, and clients of the firm are given an oppor- 
tunity to see how the particular chair or divan in 
which they are interested appears when placed in 
relation to other pieces of furniture. 
At the top of this page we show one of the small 
drapery selling rooms. Here in privacy can be seen 








upholstery and drapery fabrics in great variety, of 
which a full line of samples is kept on the shelves 
at the left of the illustration. It is in a room such 
as this (of which the Chambers Company have sev- 
eral) that decorative problems are worked out. 

Nearby are special rooms in which specific types 
and kinds of furniture are displayed, easily accessible 
when planning decorative schemes. At the bottom 
of this page is the rug room, where the firm’s 
stock of fine Oriental rugs are shown. 

The H. Chambers Co. have their own drapery 
and upholstery work-shops, and also special shops for 
re-finishing and re-decorating furniture. They have 
also an organization of expert painters and paper- 
hangers, a number of whom have been in their employ 
for as long as twenty-seven years. 


PHILADELPHIA CLUB DINES 
N WEDNEsDAY evening, March 20th, over three 
hundred members and their guests attended the 
annual dinner of the Philadelphia Carpet 
& Upholstery Club, held at the Benjamin 
Franklin Hotel. The club president, E. E. 
W. Cruickshank, presided, and the popular 
judge of the Municipal Court, Utley E. 
Crane, acted as toastmaster. Secretary of 
Labor James J. Davis, who is also the candi- 
date for the Republican nomination for 
United States Senator from Pennsylvania, 
delivered an inspiring address in which he 
described the activities of his department 
and disclosed a building project whereby the 
Federal Government would be authorized 
to spend $150,000,000 in the construction of 
public works to relieve unemployment. He 
also urged the necessity of a protective tariff. 
Scott Levitt, representative from Montana, 
described the varied productions of his state, 
bringing out that Montana produces one- 
tenth of the wool of the country. 












SPRING DISPLAY OF DRAPERY SUGEESTIONS 





FOR THE USE OF CRETONNES 


FOLLOWING THEIR USUAL CUSTOM, F. H. FOSTER & 


CO., INC. ARE SHOWING IIN THEIR NEW YORK SHOW- 
ROOMS A LARGE NUMBER OF DRAPED WINDOWS 





SUGGESTING TREATMENTS IN THE CURRENT STYLES 


All of the fabrics here 
represented are Foster 


cretonnes. 
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Tue Morin Drapery Studios of Pawtucket, R. I. have THE Royal Curtain Mfg. Co. of Boston are showing 


of that city. tailored curtains, embroidered in contrasting colors. 
(TAILORED bedspreads of cretonne with drapes to match 





































MARKET OFFERINGS 


AND NEWS OF THE INDUSTRY 


moved from 124 Broad Street to 62 Broad Street, for spring a novel line of colored theatrical gauze 


have been added to the line of summer drapes which Srartinc May Sth, S. Karpen & Bros. will give a 
are now being shown by the Belgrade Curtain Co., special spring market for one week in their Chicago 
at 225 Fifth Avenue, N. Y. salesrooms. In this market, in addition to the showing 


Below is shown a very unusual type 
of damask with mercerized back- 
ground and rayon and heavy cotton 
filling, which approaches the appear- 
ance of brocatelle. The pattern has 
a repeat about every twenty-four 
inches, and the colors of the sample 
herewith illustrated are cream, green 
and gold, and a rustic tan _ back- 
ground. It is in the line of the 
United Tapestry Mills, Inc., shown 
by Wm. T. Hornidge. 


The Freeman-Ress- 
ler Corp. are show- 
ing an attractive 
French brocade in 
various colors of 
gold, green and 
henna. This mate- 
rial is 50 inches 
wide and makes a 
decorative uphol- 
stery fabric. (Jllus- 
tration at left) 


(Illustration below) 


eer SNe, 


Se 


tyro se 


Whiteley & Collier are featuring a cotton novelty 
tapestry fifty inches in width. This material is made 
in several of the season’s attractive colors. It has a 
novelty modern background with a classical floral pat- 
tern predominating. The illustration shows a colorful 
combination of blue, taupe, peach, gold, black, red and 
two harmonious tones of green. (Illustration at right) 
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of new furniture for fall, many special values will 
be offered for summer sales. 


Yacosian Bros., Inc., hooked rug dealers of Bos- 

ton, are moving May Ist to much larger and 
better quarters at 821 Boylston Street, where they 
will have four times as much space for display as 
they have at present. 


[t Is announced by Robert-Le-Fort & Co., of Phila- 

delphia, that on and after ‘May “1st their. New 
York office will be located. on the -fourth: floor of 
the Rogers Peet Building -at- Fifth; Avenue and 
4l1st Street. 





A. HOENIGSBERGER TO CARRY ABBOTT 
FABRICS IN CHICAGO 
A. Tueo. Assotr & Co., of Philadelphia, announce 
that A. Hoenigsberger of Chicago will carry a 
complete stock of Kapock and Aquapruf-Kapock fab- 
rics to serve the cut order trade of the Middle West. 















The illustration above 
is of an Egyptian 
patchwork table cover 
in the line of A. 
tenezra. The design, 
every shape of which 
is produced by appli- 
qued forms of colored 


cotton, in dark red, 
light blue, dark blue, 
yellow and white on 


a crash background, is 

executed with a per- 

fection that is a re- 

markable achievement 
in patchwork. 
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The illustration above shows a crewel-embroidered pattern from the line 

of the Malden Novelty Co., represented by A. Jacobson. This pillow- 

cover is made of a washable, guaranteed fast crash. The interesting 

cross-stitch pattern gives a sampler effect which is suitable for use on 

porch furniture and in informal living rooms. This pillow-cover can be 

made up in any desired color combination, and draperies and table 
scarves may be had to match. 


WEINECK-KOLLINGER APPOINTS MID-WEST 
wl AGENTS 
WETINECK-KOLLINGER Co., New York, have appointed 
Froala Bros. & Warning as their representatives 
for the Middle West territory. The various lines 
handled by the Weineck-Kollinger Co. will be displayed 
at the new location at 326 W. Madison Street, Chicago, 


MARSHALL FIELD & CO. 
TO MOVE UPTOWN 
JUST as we go to press an- 

nouncement is made that 
the decorative fabric depart- 
ment of Marshall Field & 
Co. will be removed in the 
near future to new premises 
on the tenth and eleventh 
floors of the building at 509 
Madison Avenue. No an- 
nouncement is made of the 
time of removal, but it is pre- 
sumed that within the next 
month or six weeks, these 
departments of the firm’s 





The Doblin Co., Inc. is featuring Ray- 

mond damask. This is an unusual and 

attractive material, 50 inches in width, 

with a dull lustre which gives to it 4 

rich silk finish. It has an unusual 

design, and is presented in the sea 
son’s newest colors. 


UMI 


(lllustration at 
right) 


The Mount Holly 
Textile Co., Inc., 
are showing an in- 
teresting furniture 
covering. This is 
a tapestry with a 
ratine filling, and 
it may be had in 
many artistic color 
combinations. 


(1llustration bottom left) 


The illustration shows a unique Shikii nub material 
from the line of the Samuel Rich Co. This cloth is 
interesting in that it is reversible. One side shows a 
classical pattern and the other side has a modern 
design. It may be had in a gorgeous medley of colors, 
including rust, red, green and gold. These colors form 
the warp, which is shot with multi-colored Shikii effects. 


(Illustration bottom right) 


The Reliance Co. are featuring an imported silk hand- 
painted frieze. The background is made up of a frieze 
motif in flowers which are hand-blocked. This 
interesting material is 50 inches wide. The 
illustration shows a color combination of a 

rust background witha green pattern. This 

firm carries a large line of imported 

silk friezes, *brocatelles, damasks 

and tapestries for the furni- 

ture and decorative 

trades. 


(Illustration below) ‘ 


Ronald Grose, Inc. is show- 
ing a unique 50-inch semi; 
glazed chintz. It is a repro- 


duction in design from the old . 


Staffordshire pottery. It is a 
hand-blocked imported mate- 
rial, and is suitable for use 
both as drapery and furniture 
covering. It comes in all the 
season’s newest shades of 
Wedgwood blue, raspberry, 
turquoise, coral and light sage. 
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New York business will be installed in the new 
premises, at which time we will be glad to give fur- 
ther particulars. 


HINDUSTAN ART CO. FURNISHING ADVER- 
TISING SERVICE 
Tue Hindustan Art Co. have recently inaugurated an 
advertising service for the retail trade through which 
they are prepared to furnish gratis matrices of illus- 
trations which show the designs of certain specific 
India-print materials, together with hints for their 


Hirschberg, Schutz & Co. have a large and varied showing of 
lamp trimmings. The illustration shows a silk taffeta trimming 
with an interesting design. This material may be had in all 
pastel shades, and also in the brighter colors. 





employment for household embellishment. These 
matrices are supplied in various sizes, complete with 
advertising copy, and the range of subjects covers the 
popular numbers in the Hindustan Art Co.’s fabric 
line. Full particulars concerning these can be obtained 
by their customers upon request. 


CHAS. AND LOUIS HABOUSH NOW WITH 
R. HABOUSH & BRO. 


(CHARLEs AND Lours Hasousu, formerly connected 
with the firm of Haboush Bros. & Kaydouh, which 
has discontinued business, are now associated 
with R. Haboush & Bro., doing business at 
251 Fifth Avenue, N. Y. City. Both these 
gentlemen were at one time connected with 
their present concern and in returning they 
will assume their old positions. Charles 


(Illustration top left) 


S. M. Hexter & Co. have on display a unique 31-inch im- 
ported shadow-print cotton material. This attractive fabric 
is excellent for draperies and slip-covers. It may be had in the 
season’s newest shades—rose, mulberry, gold and sapphire. 


(Illustration bottom left) 


F. A. Foster & Co., Inc. are featuring an interesting Puritan 
Doulton cretonne called “‘The Minute Man.” This cretonne 
depicts a few of the historical scenes found in and around 
Boston, Mass. 1930 is the tercentenary anniversary of the 
Massachusetts Bay Colony. This design has been issued in 
commemoration of this notable event. The pattern shows 
views of Dorchester Heights, King’s Chapel, Old North 
Church, Old State House, New State House, the Frigate 
“Constitution,” Bunker Hill Monument and Concord Bridge. 
This unique cretonne may be had in green, rose, blue, sepia, 
gold, mulberry and plum. It is both washable and sunfast. 
It also comes in the popular semi-glazed finish. 
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(Illustration at right) 


M. Mazen is featuring an unusual mohair 

material with a Chinese design, gracefully 

executed in crewel embroidery. Exquisite colors 

of lavender, orchid, taupe, orange, gold, brown, 

blue and peach make this material a useful 
decorative drapery. 





Haboush will cover the trade in 
New York City, while Louis 
Haboush will cover the Middle 


Western territory. 


GERMAN FABRICS TAKE PRIZE 
IN SPAIN 

Tue line of Niehues & Ditting, of 

Nordhorn, Germany, represented 
in New York by Wm. J. Stuebe, 
took the Grand Prize at the recent 
Spanish Exposition at Barcelona. 
This firm had on display all their 
newest and most exquisite color combinations and 
weaves. The Grand Prize was given them for unusual 
merit in quality of material and harmonious blending 
of colorings. 

FRANDOR MFG. CO. INTRODUCES NEW 
EFFECT MATERIAL 

A NEW effect on curtain materials, termed Embroid- 

ette, has been introduced in the market by Frandor 
Manufacturing Co. and is now being shown by them at 
their showrooms, 75 Worth Street, N. Y. City. Em- 
broidette has the appearance, feel and permanency of 
genuine embroidery and was made to fill the need of 
buyers desiring an embroidered curtain at insignificant 
cost. At present they are offering it only on a scrim- 
voile in colors of blue, rose, gold, orchid and green. It 
is guaranteed as permanent, unfadable and impervious 
to the most rigid washing tests. 


STYLE LECTURES DRAW TRADE 

To promote the sales in their drapery department, 

C. F. Hovey & Co., Boston, have had their stylist, 
Miss M. Lavender, give a series of daily lectures on 
window treatments, showing how different rooms 
should be curtained to meet the current style demands. 
J. R. Brown, buyer for the department, says that 
Miss Lavender’s lectures, which began on April 1st 
and continued for some days, created considerable 
interest, and brought business to the department and 
to the workroom. 


THE NEW WHITELEY & COLLIER LINE 
TAPESTRIES in wool, ratine and novelty ground effects 
predominate in the new line of furniture fabrics 
now being shown by Whiteley & Collier, of Philadel- 
phia. The patterns are pleasing, the trend being 
toward all-over effects, and in the majority nine 
ground colors are shown, including two new shades, 








Copyrighted by Schwarzenbach Huber. 

The illustration above shows an Art Moderne all-silk damask 

with an antique finish, from the line of the Schwarzenbach 

Huber Co. This material is 50 inches wide and has a most 
unusual design by the well-known artist, Robert Lynen. 





Havana brown and pastel blue ; also the popular shades 
henna, rust, taupe, corn, green, black and walnut. 
Damasks and brocatelles, all for furniture coverings, 
are included in this line. 

MANVILLE-JENCKES CO.’S ESSAY CONTEST 
AT THE Loray Mills, Gastonia, N. C., the Manville- 

Jenckes Co. are conducting an essay contest, the 
subject given to the contestants being, “Why I Enjoy 
Working at the Loray.” This contest was brought 

(Continued on page 131) 
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THIS. MONTH’S DRAPERY SUGGESTION 


HE diagram shown on this page gives the cutting 

dimensions and shape of the pattern for the festoon 
of the drapery shown on page 127. This drapery, 
which is suitable as an over-drapery for a window, over 
a mirror, wall banner, or arched opening, employs a 
principle not heretofore illustrated in our series of 
drapery diagrams. 

The curtain-like section to the right of the drapery 
is joined to the festoon under the cord, to create the 
effect of being gathered as if the festoon and curtain 
were all one piece. The diagram showing the 
shape of the festoon provides the necessary 
dimensions to pleat up into the ‘form, shown 
in the complete drapery illustration. The 
dotted lines on the diagram: indicate the shape 
of the festoon after it has been pleated, and 
the surplus trimmed away. In this case, the 
fabric, after having been pleated into the 
festoon shape, was again spread over the pat- 
tern, and the dotted lines showing its actual 
shape were added to the pattern. 

These dotted lines shown in this connec- 
tion illustrate two things. First, the fact that 
there is practically no waste of material 
between the original pattern and the finished 
dimension of the pleated festoon. Second, 
they also show, for one who is capable of 
interpreting their meaning, the exact dimen- 
sions of each pleat. 

3y enlarging the quarter-inch squares to 
three and one-half inches, the festoon thus 
defined would fit a space five feet wide. By 
enlarging them to only one and three-quarter 
inches each, the drapery would fit a space 
thirty inches wide, 
this being close to 
the requirements 
of a mirror, wall 
banner or over- 
drapery. 


DIAGRAM 

OF THIS 
MONTH'S 
DRAPERY 
SUGEESTION 
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USING OUR DRAPERY SUGGESTIONS FOR ODD-. 
SIZED WINDOWS 


| ae a number of years we have published, every 
month, an illustration of some specific form of 
drapery with a scale diagram from which the pattern 
could ‘be constructed. These diagrams have been al- 
ways crossed each way by squares one-quarter of an 
inch in size, and the proportion of increase necessary 
to produce aipattern to fit a five-foot window has been 
given. The diagrams have been intended more as a 


(Continued on page 132) 
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For diagrams and description see opposite page. 







































































FLELUSTRATING THIS MONTH’S DRAPERY 
SUGGESTION 





























Photo by M. E. Hewitt 


NEW YORK DECORATING 
FIRM DESIGNED AND EXE- 
CUTED THIS INTERESTING 
ART MODERNE INTERIOR 


The work of the Park Avenue Galleries. 


The Upholsterer and 
Interior Decorator 





WITH THE BUYERS 
AND SELLERS 


LEHMANN—H. M. Lehmann, buyer of draperies 
in the upstairs department of J. L. Brandeis & Sons, 
Omaha, Nebraska, resigned April Ist. He has made no 
announcement of his future plans, but will probably 
do so following a short vacation. 

ALEXANDER—A, Alexander, of Portage Draperies, 
who had the misfortune of being in a serious auto- 
mobile accident recently, is now reported to be much 
better and resting in Atlantic City. 

MorGcan—W. F. Morgan has been elected presi- 
dent of the S. M. Schwab Co., New York, to succeed 
S. M. Schwab, who recently died. Mr. Morgan has 
been associated with the company for the past 37 years. 
The S. M. Schwab Co., cretonne converters, has been 
established since 1875. 

SALINGER — S. Salinger, of Rindeman-Salinger, 
has recently returned from Europe after an extended 
trip through many countries, and is preparing to intro- 
duce the line of Kertzsher & Liebe, of Chemnitz, Ger- 
many, manufacturers of plushes and upholstery fabrics. 

We1t—The friends of “Sam” Weil, recently re- 
tired from the upholstery department of the Namm 
Store, Brooklyn, after a half century of business activi- 
ties, will be pleased to learn that he has so far recov- 
ered from operations in the Long Island College 
Hospital that he has been allowed to return home, well 
on the way t6 recovery. 

NortH—P. B. North, formerly with the Scranton 
Dry Goods Co., Scranton, Pa., has been appointed 
buyer of draperies and carpets for Lippincott & Co., 
Inc., Wilmington, Del. 

VaUGHAN—B. R. Vaughan is now covering the 
Southern territory for the Royal Curtain Mfg. Co. 

SLATER—Harry F. Slater, of the Harry F. Slater 
Mfg. Co., leaves May 3rd on the S. S. Augustas for a 
two months’ buying tour of France, Belgium, Germany, 
Austria and Italy. 

KeELLIE—J. L. Kellie and I. H. Kellie have opened 
the Dunedin Studios at 30 Elm Street, Westport, Conn. 
Their letterhead carries the notation that they deal in 
upholstery goods, slip covers, draperies, antiques, re- 
productions, gifts. Mr. Kellie was formerly connected 
with Robt. Dickie, Dickie & Kelly, New York. 

HuNTER—A. Burt Hunter, of the Darlington Fab- 
rics Corporation, has just returned from a two weeks’ 
sojourn at Bermuda, where he was much refreshed by 
the rest and change of climate. 

Lerr—Mack Leff, of the Foreign Furniture Fac- 
tors, Inc., has just returned from Europe, where he 
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made a survey of the furniture manufactures on an 
extensive buying trip. He visited the leading factories 
in Europe, and not only did he secure some of the 
finest reproductions of every type, but he is bringing 
back a large collection of antiques. 

Lauck — Fred. M.-Lauck, formerly upholstery 
buyer with the Dancer & Brogan Co., Lansing, Mich., 
is now in charge of the upholstery department of the 
Golden Rule Store, Columbus, Ohio. 

RUDDLESDEN — Edwin Ruddlesden, for nearly 
eleven years with the Studio of Interior Decoration, 
David Spencer, Ltd., Victoria, B. C., has taken charge 
of the Kennard Studios of Interior Decoration, Mary- 
land, at Euclid, St. Louis, Mo. Mr. Ruddlesden is a 
thoroughly experienced interior decorator, having sev- 
eral years’ experience in England, prior to taking up 
his residence in Canada. The interior decorative de- 
partment of J. Kennard & Sons, Inc. is separately 
housed as the “Maryland Avenue Shop,” the address 
being as above quoted. 

Kress—Mrs. Elsie Tamar Kress, of the Elsie 
Tamar Shoppe in Chicago, sailed on the S. S. Aqui- 
tania, on March 20th, for a trip to Europe, which will 
cover the period between now and June 15th. 

RoOBERTSON—At a special meeting of the board of 
directors of the Scranton Lace Co., Nathaniel G. 
Robertson was elected president of the company, to 
succeed Paul B. Belin, whose death was recorded in 
this magazine last month. Mr. Robertson has been vice- 
president of the company for the past three years. 

WarREN—Bernard S. Warren, for many years 
secretary of the Berkey & Gay furniture company, is 
now associated with the Century Furniture Co., of 
Grand Rapids. 

GOLDSTEIN—David Goldstein, of the Manville- 
Jenckes Co., has entered the employ of the Durable 
Curtain Co. 

CHAPMAN—The very popular auctioneer, Fred- 
eri¢k A. Chapman, long associated with the Anderson 
Galleries, which were merged with the American Art 
Association, is now with the Wallace H. Day Galleries, 
successors to the old Fifth Avenue Auction Room. The 
new galleries are at Sixtieth Street and Madison 
Avenue, and undoubtedly much of the trade that appre- 
ciated Mr. Chapman’s skill and reliability will naturally 
drift to what is regarded a new firm in the higher field 
of auction operating. 

MarsHaLtt—T. S. Marshall has become associated 
with the Andrew McLean Co. and will direct sales. of 
the drapery and window shade and Walcloth division 
of that organization, with headquarters at 12 East 
Twenty-second Street, New York. Mr. Marshall has 
long been connected in an executive capacity with the 
wallpaper industry, serving as director of sales for the 
Imperial Wall Paper Co., Glens Falls, N. Y., from 
1903 to 1909. Later he acted as vice-president and 
general manager for the Tait Paper and Color Indus- 
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tries, which company embraced the Imperial Wall 
Paper Co., the Hobbs Wall Paper Co., the Lincrusta- 
Walton Co., the Campbell Wall Paper Co. and the 
Pittsburgh Wall Paper Co. 


OBITUARY 


Jacos HERBsT 
O* Marcu 18th, Jacob Herbst, credit manager for 
the Moss Rose Mfg. Co., died at his home, of 
heart disease. He is survived by his wife, a son, two 
daughters, a brother and a sister. 


I, FREIMUTH 
FREIMUTH, the department store proprietor of 
¢ Duluth, Minn., died suddenly March 3lst, aged 
seventy-three. The deceased was born in Bohemia and 
after coming to this country opened a small store in 
Duluth in 1883. It has since become one of the im- 
portant establishments in that section. Mr. Freimuth 
was one of the founders of the Temple Emanu-El and 
was prominently identified with various philanthropic 
activities in Duluth. He leaves five sons and four 
daughters. 
Matcotm C. Mowat 
ALCOLM C. Mowat, president of the Berkey & 
Gay division of the Simmons Co., died on March 
17th at the hospital in Montclair, N. J. Mr. Mowat 
was in his thirty-second year, and was one of the 
youngest executives to hold a position comparable to 
the presidency of Berkey & Gay. He had held this 
office since last January, following the resignation of 
L. S. Wallace. Previously he had been manager of the 
Simmons factory at Elizabeth, N. J. He is survived 
by a widow. 
CHARLES W. STATEN 
tee W. STATEN, one of the veteran travelers 
in the lace curtain industry, died of pneumonia 
after a very brief illness on March 24th, bringing to 
a close a career of thirty-five years as traveling repre- 
sentative with Billwiller Bros., and their successors, 
the Robert Alder Co., in the territory comprising the 
big towns west of Pittsburgh to Omaha. 

The deceased was 73 years of age and had a wide 
circle of friends, many of whom attended the funeral 
services, which were held at the home of his son-in-law 
at White Plains, on the evening of Tuesday, March 
25th. 

SipNEY M. SCHWAB 
—— M. Scuwas, president of the cotton drapery 
company of S. M. Schwab, Jr. & Co., died March 
27th, aged fifty-four. The deceased was the son of the 
founder of the business of the same name, and entered 
the concern after graduating at Columbia College. He 
had been operated on for peritonitis at the Fifth 
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Avenue Hospital. His funeral was held at Temple 
Emanu-El, March 30th. He was a member of several 
clubs, and was active on the board of several Jewish 
charities. His mother and sister survive him. The 
business will be continued under the management of 
Frank Morgan, who has been vice-president and asso- 
ciated with the concern for many years. 


ARNOLD H. DOLDER 


i H. Do.per, formerly a well-known lace cur- 
tain salesman, died March 15th in Norwalk, 
Conn., where he had been suffering from paralysis for 
the past eight years. His funeral was held March 17th 
in Woodlawn Cemetery, New York. Mr. Dolder was 
born in Switzerland sixty-nine years ago, coming to 
New York as a young man. He was engaged in the 
lace curtain business, his last connection being with 
Staheli, Rietmann & Co. His wife survives him. 


FRANK A. SMITH 


_—— veteran traveling salesman passed away last 
month in the death of Frank A. Smith, who died 
at Sellersville, Pa., on Saturday, March 29th. The 
deceased had reached the age of about seventy-four 
years, and was recovering from an operation he had 
undergone some months ago. He was back on his terri- 
tory, and had reasonable prospects of full recovery. 

The deceased has had a remarkable career as a 
traveling man. He was twelve years with the Columbia 
Lace Co., eleven years with Eastlake Tapestry Mills, 
and for various periods of time with a number of 
other concerns. Recently he has been traveling for the 
Hindustan Art Co., through the territory comprising 
New York State, Pennsylvania, Maryland, Ohio and 
Michigan. 

Interment took place in New York on Tuesday, 
April Ist. 

GeorceE H. DoENGEs 

n Marcu 9th, at Springfield Gardens, L. I., George 

H. Doenges, who covered Pennsylvania, Ohio, 
Kentucky and West Virginia for Atkinson, Wade & 
Co., died suddenly of heart failure. He was forty- 
eight years old, and had many friends in the trade 
throughout the metropolitan area and his own territory. 
Mr. Doenges is survived by a widow, a daughter and 
two sons. 

F. Foote Purpy 


AS WE go to press, comes the announcement of the 

death of F. Foote Purdy, for many years manag- 
ing editor of the Carpet & Upholstery Trade Review. 
Mr. Purdy was a well known churchman, prominent 
in Brooklyn, where he resided, as superintendent of 
the Sunday School of the Throop Ave. Presbyterian 
Church, which he attended for over 30 years. Mr. 
Purdy died on April 11th. He is survived by a widow 
and two sons. 
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A tapestry wall panel shown by L. B. Doyle & Co. 


NEWS OF THE INDUSTRY 
(Continued from page 125) 


about by the many letters received from present and 


former employees regarding the excellent working 
conditions at the Loray mill, and the management 
decided to offer a prize for the best article sent them. 
Three Gastonia citizens, not connected with the Man- 
ville-Jenckes* Co., have agreed to act as judges. They 
are E. B. Denny, mayor of the city; J. P. Thomas, 
merchant, and Rev. J. B. Craven, pastor, First Metho- 


dist Church. The contest is open only to the employees, 
and the prizes are $15.00, $10.00 and $5.00. 


FURNITURE GUARANTEED BY BONDING CO. 
‘To Give the eventual customer a guarantee that the 

furniture of the Furniture Specialties Corp., sold 
through various dealers throughout the country, is 
upholstered with fillings of the highest grade materials, 
this concern has made arrangements with the American 
Surety Company of New York to indemnify every pur- 
chaser with the full amount paid for any item of the 
Furniture Specialties Corporation’s furniture that does 
not bear up for the period guaranteed, or in the event 
that the fillings are not of the highest grade materials, 
as claimed. 


H. R. MALLINSON TO REMOVE DECORATIVE 
FABRICS DIVISION 
QwIinc to the development and increase in business of 
the decorative fabrics division of H. R. Mallinson 





(1llustration bottom left) 


Orinoka Mills has an antique 50-inch tapestry. This upholstery material 

gives the appearance of an English hand-sewn tapestry, the design being 

in blocks, showing different floral patterns in each square. This attractive 

upholstery fabric contains a number of colors, featuring reds, greens, 
tans and blues. 


(Illustration bottom right) 


A. Theo. Abbott is showing a rich antique damask. This is 50 inches in 

width, and is made up in the season’s most attractive colors—cedar, 

wine-red and sapphire. It has a nub yarn filler, which gives a pleasing 
raised antique appearance. 
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A modernistic mirror shown by L. D. Place & Co. 


& Co., Inc., it has become necessary to remove this 
department to a larger and more convenient location. 

This has been secured at 509 Madison Avenue, 
corner of 53rd Street, a building offering every facility 
for the expansion of this division, and at the same time 
placing it in the heart of the new drapery and deco- 
rative fabric center. 

The firm is planning to accomplish their removal 
by the time this magazine reaches its readers. The new 
equipment of cabinets, display fixtures and other fur- 
nishings are being purchased and installed, and the 
process of removal will be accomplished as speedily as 
circumstances permit. Until complete removal, how- 
ever, the lines will be found at the headquarters of the 
company at Fifth Avenue and 31st Street. 


THE CONSOLIDATED TRIMMING CORPORATION’S 
NEW BOOKLET 
GrREssinG the advantages of sales suggestion, a new 
booklet recently issued by the Consolidated Trim- 
ming Corporation for general distribution to those 
interested in trimmings in department stores, contains 
a great deal of helpful information for those engaged 
in retail selling. 
The various opportunities for the employment of 
trimmings, in connection with the sale of drapery fab- 
rics, are taken up one after another in this compre- 





A reproduction of a fine old piece in the line of Furniture Factors, Inc., 
made in their own factory abroad. 
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hensive little booklet, and in each case it is “suggested” 
that these opportunities can be of helpful service, and 
turned to profitable account in the sale of one or more 
suitable trimmings. 


The booklet is planned to supplement such instruc. 


tions as the buyer or more experienced sales people 
may impart to beginners, and the fact that the head of 
a department may obtain free, upon request, as many 
copies of the book as-is necessary to cover the needs 
of his department, should lead to a very quick and 
thorough distribution of this timely selling help. 


USING OUR DRAPERY SUGGESTIONS FOR ODD. 
SIZED WINDOWS 


(Continued from page 126) 


means of correctional checking, rather than to provide 
a series of patterns, because, as we have so often 
stated, we believe it is much better for a drapery 
worker to know how to cut a pattern and to under- 
stand why a pattern has a definite shape and certain 
definite dimensions, than to rely upon a series of 
ready-made patterns, which may or may not, accord- 
ing to their manipulation, produce a satisfactory 
arrangement of drapery material. 

In our drapery cutting classes, and in our text- 
book, “Drapery Cutting and Making,” the creation of 
a pattern is advocated as a means to the proper shaping 
of the fabric, but we have never considered that a 
practical mechanic would find it particularly useful to 


_ possess a series of patterns. 


In our own work, in the construction of example 
draperies from month to month, it is easier always to 
make a new pattern specifically for the drapery to be 
illustrated, than it would be to hunt up a suitable pat- 
tern from a collection of heterogeneous units. Still, 
there is room for differences of opinion on this subject, 
as on others, and there are many who employ the dia- 
grams as published in this magazine for the purpose 
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of creating draperies after the style of the illustration 
we present. ; 

One of our subscribers who follows this plan was 
faced with the problem of constructing a drapery on 
which we had given a diagram with instructions with 
reference to a five-foot window. The dimensions of 
the window our correspondent desired to treat were 
eighteen inches less in width than the explanation we 
had given; therefore, he desired that we give him the 
proportion of enlargement of our squared diagram 
which would produce a pattern to fit a forty-two inch 
window. We have, therefore, worked out the follow- 
ing table, which may be employed on diagrams where 
we have advised the increasing of the quarter-inch 
squares to three and a half inches, to fit a five-foot 
window : 

4 inch squares increased to 3% inches will fit a 
window 60 inches wide. 

¥% inch squares increased to 3 9/32 inches will fit 
a window 553% inches wide. 

4 inch squares increased to 3 1/16 inches will fit 
a window 52% inches wide. 

¥% inch squares increased to 2 27/32 inches will 
fit a window 48% inches wide. 

¥4 inch squares increased to 2% inches will fit a 
window 45 inches wide. 

1% inch squares increased to 2 15/32 inches will 
fit a window 42 inches wide. 

¥% inch squares increased to 2 3/16 inches will 
fit a window 37% inches wide. 

¥% inch squares increased to 1 31/32 inches will 
fit a window 33% inches wide. 

4 inch squares increased to 134 inches will fit a 
window 30 inches wide. 


xX THE Capitol Knit Goods Show to be held in Phila- 
delphia May 12th to 16th, the Merrell Machine 
Co., of Hartford, Conn., announced that they will 
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The Reliable Frame Co., Inc. are carrying a large 
and beautiful collection of mirrors in various period 
designs, as well as modernistic types. Our illustra- 
tion shows a French mirror with a hand-painted panel. 


have a display in the same location as last year, booth 
numbers 339-373 at the right of the main entrance. 


ADDITIONAL ITEMS OF PERSONAL INTEREST 

My.Lott—Daniel H. Mylott,. formerly buyer 
for the Outlet Co., Providence, has gone in business 
for himself under the name of the Mylott’s Drap- 
ery and Curtain Shop, 1480 Broad St., Providence. 

SmitH—John T. Smith has joined the selling 
forces of Robert McBratney & Co.; Inc., and will 
represent them, selling their decorative linens, in 
Philadelphia, Baltimore, Washington,’ and Wil- 
mington. 

PowprELL—J. W. Powdrell, of Powdrell & 
Alexander, Inc., is making an extensive tour of the 
business centers of the country. His trip will ex- 
tend from New York to Seattle. 





Table shown in the line of the Albano Co. 
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PACIFIC COAST NOTES 
(Continued from page 106) 


J. Archer has been made buyer of draperies for 
the Fraser-Petterson Co., Seattle. This concern is 
erecting a new building which it plans to occupy late 
in the fall. 

Harold H. Schultz, who has been connected with 
a prominent retail store at Yakima, Wash., has en- 
gaged in business on his own account, having opened 
a drapery shop. 

The Henry Jennings & Sons Furniture Co., in 
business at Portland since 1877, has moved into a 
splendid new building in which one entire floor is 
given over to floor coverings and draperies. 

Miss Roberta Douty, of the interior decoration 
department of Lipman, Wolfe & Co., Portland, was 
married recently to G. D. Plue. 

Miss A. T. Lozier has been made assistant to 
Joseph A. Tresch at the San Francisco headquarters 
of this selling representative, whose lines include those 
of R. Carrillo & Co., Inc. T. A. CHURCH. 


SOMETHING IS WRONG WITH THE DEPARTMENT 
STORE 


(Continued from page 116) 


operates with as few employees as are necessary to do 
the work. 

What are the advantages of organizing merchan- 
dise along personnel lines? In the first place, the pro- 
duction of each unit can be studied and almost 
accurately determined, so that business can be done 
on a minimum reserve stock. This naturally increases 
the turnover on each unit, and thus on the whole. 

Second, if the volume of each unit is known, an 
adequate stock can be kept, so that there is a supply on 
hand at all times. Thus each unit will create a repeat 
business, very much like that of a salesman who visits 
the same territory repeatedly. 

Furthermore, these organized units can be con- 
trolled, more economically handled and more effectively 
advertised and promoted. The cost of doing business 
can be radically reduced by more rapid turnover and 
lower handling costs. Thus a lower selling price to the 
customer and a larger profit to the store will accrue. 

Unfortunately, the systematized department is 
rare. Instead, we find departments carrying 150 styles 
of shoes at 20 different prices. However, it is inter- 
esting to note that these departments enjoy no larger 
business than those carrying only 20 styles at three 
prices and, frequently, at only one price. This bears 
out the contention that quantity of business does not 
depend on quantity of assortments, but does definitely 
depend on accuracy of assortments. 


MORE SALES WITH FEWER STYLES 
An excellent example of a similar condition came 
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to my attention recently in a department selling toys, 
Investigation showed that there were 385 different 
prices in the department and more than 9000 different 
articles, a large percentage of which duplicated each 
other. 

There were 68 styles of doll carriages at many 
different prices. These styles subsequently were cut 
down to nine and the prices were reduced to four. As 
a result, business increased 70 per cent. 

That is not surprising. Of course, any customer 
entering the old department would be sure to find 
approximately what was wanted in an assortment of 
9000 different things. But when the articles were 
selected after studying consumer wants, the customer 
was able to select what was wanted from a much 
smaller assortment. 

As a matter of fact, experience showed that the 
article in question would be more likely to be in stock 
in a concentrated assortment than in a haphazard one. 
This not only resulted in increased sales, but lower 
operating costs and markdown costs. This buying to 
meet every possible contingency is at the root of the 
hopeless situation that exists in many stores. 


THE BUYER’S EXACTING JOB 


It follows that if small, concentrated assortments 
are the proper thing, they must be selected on known 
facts and not by guess-work. The buyer must know 
what the public wants; he must forecast fairly ac- 
curately what the public is about to want; and he must 
know definitely what the public is losing interest in. 
“This knowledge is being gained to an ever-increasing 
extent by accurately observing what people are wear- 
ing, by keeping records of what people are interested 
in, and by tabulating these results. 

Research in fashion movements is teaching us that 
fashion is not the will-o’-the-wisp that it used to be 
considered. Fashion prognostication is not an exact 
science, and it is questionable whether it ever will 
be. But it is a fact that we know more about it now 
than we used to, and there is no reason to be pessi- 
mistic about the future. It naturally follows that the 
future buyer will have to be a capable person. He must 
be well educated and trained along the lines necessary 
to operate his job efficiently. He must have a well- 
developed sense of organization. 

Every store will find it necessary to have a well- 
defined policy on merchandise organization, just as 
they now have such a policy in regard to their per- 
sonnel. 

Only by having such a policy and by obtaining 
capable people to carry it out can the store owner 
reverse the trend of decreasing profits and mounting 
expenses. Not until then can he get an adequate 
return on his investment, and give the public the lower 
prices to which it is entitled. 
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THE NEW CHENEY BROS.’ UPHOLSTERY 
SHOWROOMS 


f pe: new upholstery salesrooms of Cheney Bros. 
were opened for an informal viewing at 509 Madi- 
son Avenue on Monday, March 3lst, and were com- 
pletely equipped and in operation on that date. 

The premises have been very effectively laid out, 
occupying parts of two floors in this modern commer- 
cial building, which is in the center of the new uptown 
upholstery district. 

The sales floor comprises a series of special show- 
rooms, each equipped with a duplicate set of samples, 
and occupying both street fronts of the floor along 
Madison Avenue, and part of the space on Fifty-third 
Street. The balance of the space on Fifty-third Street 
is occupied by Mr. Budd’s office, Mr. Griffin’s office 
and a special showroom for private display. 

Mr. Skinner’s office, which occupies a space at the 
angle of the L, is readily accessible from any section 
of the floor. At the extreme south end of the floor 
there is a room for salesmen, adjoining the private 
stairway which leads to the shipping department, sam- 
ple department and the stenographic office on the 
floor below. 

The matter of customer self-service and conven- 
ience is considered in the establishment of four sets of 
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In the new Cheney Bros. upholstery salesrooms. See text above. 





135 


sample racks, and a special equipment of daylight 
reflectors for each set of racks. 

Altogether, the new Cheney Bros. premises, as 
will be seen in the accompanying illustration, is one of 
the most artistic, complete and convenient salesrooms 
in the metropolitan district, thoroughly in accord and 
keeping with the high character of the firm’s various 
decorative fabric lines. 


CENSUS BUREAU FIGURES LACK DETAILS 
(Continued from page 93) 


Bearing in mind the fact that cotton velvets are a more 
or less staple material for portieres, as well as for 
furniture coverings, it is a fair presumption that a con- 
siderable portion of this total might be employed for 
upholstery and drapery purposes, but we have no 
means, in the census report of that year, of determin- 
ing what that proportion might be. 

The wool division of the 1925 census is a little 
clearer, in the fact that it lumps under one title “Wool 
Upholstery Goods,” total of $34,114,101.00. It would 
be interesting to know what proportion of this total 
might be specified under pile fabrics, and what under 
the heading of tapestries, or jacquard fabrics. It 
would also be interesting to know what proportion 
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might be properly termed mohair, but on these specific 
divisions the report is as reticent as it is concerning 
pile fabrics in the cotton and silk division. 

It is practically a certainty that the statistics, when 
gathere * for the year 1930, will show a very consider- 
able increase. The total of silk upholstery goods, wool 
upholstery goods and tapestries in 1925, as reported by 
publications of the Bureau of Manufacturers, was 
something under $43,000,000.00. Whatever may be 
thought about the proportion of silk and cotton pile 
goods produced in that year, our knowledge of the 
employment of these materials in the industry would 
indicate that the production would reach several mil- 
lions more than the forty-three we have just quoted, 
and it would seem to us that an industry of this im- 
portance in the economic life of a nation should be 
entitled to a little more specific attention than is 
accorded in the summing up of their products, both 
general and specific, in six lines of type. 

We are bringing this suggestion to the attention 
of the Bureau of the Census, and we would suggest 
that those who desire more specific information on the 
total yearly production of upholstery and decorative 
fabrics also request the Bureau of the Census to con- 
sider the inadequacy of the figures as reported for 
1925, and to provide some measure of expansion to the 
reporting of the figures in the forthcoming census, so 
that it would be possible to determine just what the 
total production of silk, rayon, cotton and woolen 
upholstery and drapery goods may be, including that 
proportion of pile fabrics which may be properly 
classed as being of upholstery or drapery character. 


MEETING OF THE NATIONAL ASSOCIATION OF 
FURNITURE MANUFACTURERS 
MN A RECENT meeting of the National Association 
of Furniture Manufacturers, held at the Pennsyl- 
vania Hotel, New York, O. H. Cheney, vice-president 
of the Irving Trust Co., addressed the members. He 
said in part that “the trend from homes to apartments, 
and to smaller and smaller apartments, has brought 
changes in the furniture industry, and its future may 
parallel that of the food industry, where the growth of 
restaurants does not mean the consumption of less 
food, but that the food buyers are different, even if the 
ultimate consumers are the same.” 

From this argument he concluded that although 
America is undergoing changes due to tremendous 
social and economic forces, the American home and, 
incidentally, the prosperity of the furniture industry, is 
not doomed, as some pessimists have been prone to 
believe. 

Members of the industry were urged to be firm 
in insisting upon a profitable price for their products, 
by L. H. Sullivan, of the Atwater Kent Mfg. Co., 
and also by Dr. A. P. Haake, managing director of 


APRIL 15, 1930 


the national association. Dr. Haake insists that the 
constant pressure for “close-out” prices for wholesale 
and retail buyers would die out if manufacturers were 
firm and united in refusing to grant concessions. 

In a discussion of furniture trends it was brought 
out that 28 per cent. of the furniture now selling is of 
the early American type; 22 per cent. is Georgian, and 
15 per cent. French. 

At the same meeting, Bernard C. Jakway, mer- 
chandising director of the National Home Furnishings 
program, said: 

“Furniture is a necessity in every household, up 
to a certain point, and will sell itself that far; but 
after that point it becomes a luxury and enters the 
luxuries field in competition with innumerable other 
commodities.” 

In this talk Mr. Jakway emphasized the need on 
the part of every element in the furniture industry 
to intelligently advertise the wares of the industry; 
and he also gave some interesting data concerning the 
selling courses for salesmen promoted by the organi- 
zations back of the National Home Furnishings 
program. 


CORNER STONE LAID FOR NEW TEXTILE SCHOOL 
BUILDING 
§ ye of the educational events of last month was 
the laying of the corner-stone of the new Textile 
High School building, erected by the City of New York 
at a cost of $4,000,000. This building is located on 
Ninth Avenue, occupying the block between Eighteenth 
and Nineteenth Streets, and is expected to, be ready for 
occupancy next October. It will contain every facility 
for students who desire to learn the textile industry 
from the ground up, and will also have library and 
museum facilities equal to those afforded by any insti- 
tution in the country. There will also be class rooms 
where interior decoration will be taught as well as 
various other studies allied to the textile industry. 

When the textile school idea originated eleven 
years ago, George McGeachin, of Witcombe, Mc- 
Geachin & Co. was one of the first of the manufac- 
turers to see its value to the industry, and as president 
of the Upholstery Association of America he enlisted 
the interest of his associates to collect funds to supply 
the various mechanical units, the latter amounting in 
value to about $50,000. Among the notable con- 
tributors to the Textile School were Herman Metz, 
who gave the chemical laboratory, and Julius Siegbert, 
who gave the dye laboratory. 

The quarters of the textile school were originally 
at 124 West Thirtieth Street, over which Professor 
William H. Dooley officiated. This school building was 
too small for the number of students enrolled, and 
within eleven years it has expanded to such an extent 
that it now occupies five buildings, with 151 teachers 
and 3,700 students. 
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HOW TO KNOW UPHOLSTERY LEATHERS 
(Continued from page 109) 


Veal-skin, which is a softer leather than steer- 
hide, is easily recognizable by its finer grain and its 
more apparent pliability; and morocco leather has a 
still finer grain. For use in place of morocco leather 
some manufacturers make a very effective substitute, 
which is known as morocco-finish steer-hide. This is 
not, as might be supposed, a substitute used only be- 
cause of its lower price. In many instances it is pre- 
ferred because of its longer wearing qualities. 

Leather is best preserved if it is properly cleaned. 
The process of cleaning is a very simple one. It con- 
sists of the use of a damp (not wet) cloth on which 
Castile soap has been rubbed. After the first rubbing 
with this damp cloth and Castile soap, the soap should 
be rubbed off with another damp cloth, and a final rub- 
bing given to the leather with a piece of dry flannel. 
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FABRIC ORNAMENTATION 
UE to the press of other work, J. W. Stephenson, 
D who has been writing the articles on “Fabric 
Ornamentation,” was unable to contribute an instal- 
ment for this issue of THt UPHOLSTERER AND IN- 
TERIOR DecoraAToR. The series, however, will be con- 
tinued in the May issue. 


HAND BOOK SOON TO BE IN THE MAILS 

ur 1930 HAND BOOK of the Allied Interior 

Decorative Trades will be completed and ready for 
mailing in a very short time. The listings have been 
brought up to date, and this edition, as have all 
editions in the past, will be of inestimable value to 
decorators and buyers who want to know from whom 
they can purchase the various fabrics and other items 
used in their business. 
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SPECIAL NOTICES 








Advertisements under this heading, Five Cents a word. Minimum 
charge One Dollar. In every case regarded in strict confidence. 





YOUNG MAN, twenty-four, desires position; four years’ 

experience; thorough knowledge of upholstery fabrics; some 
experience in selling; acquainted with city trade. Address 
“M. K.”, care The Upholsterer. 


FURNITURE MANUFACTURER, long a designer of his 

own high-grade line for living room, dining room and 
bedroom, recently retired from the manufacturing business, 
offers his services to a few non-competitive manufacturers to 
style and design their lines and supervise production of their 
samples. Address H. W. Frohne, Dean-Hicks Co., Grand 
Rapids, Michigan. 


SALESMAN, covering the entire country with a line of 

imported Persian fabrics, and having an established clien- 
tele among interior decorators, finest department and furni- 
ture stores, desires to add a suitable attractive line, preferably 
in fabrics. Address “Established”, care The Upholsterer. 


SALESMAN, covering Pacific Coast from Seattle to San 

Diego, calling on furniture manufacturers, decorators and 
department stores with high grade line of damasks and drap- 
ery materials would like manufacturing line of medium price 
tapestries, imported line of warp print and linen cretonnes, 
or high grade furniture to sell with present line. Address 
“Far West”, care The Upholsterer. 


EXPERIENCED WHOLESALE UPHOLSTERY repre- 

sentative with retail drapery and contract training, desires 
connection with reputable wholesale drapery firm. Familiar 
with New England territory. Address “Wholesale”, care The 
Upholsterer. 


SALESMEN WANTED by prominent manufacturer of tapes- 
tries to call on furniture manufacturers. Must be experi- 
enced men and have established connection with manufactur- 
ing trade. State all qualifications and territory in letter of 
application. Address “Prominent”, care The Upholsterer. 


SALESMEN—now covering department store, carpet depart- 

ment and high class gift shops, can make profitable con- 
nection by answering this advertisement; strictly commission 
basis; order takers need not apply. Address “Commission 
3asis”, care The Upholsterer. 


LARGE AWNING AND SHADE MANUFACTURER in 

Northern New Jersey, of strong financial rating—high class 
clientele—largest and most modern factory in the State, with 
strong organization, executives with upholstery and drapery 
workroom experience and background—intends to install an 
interior decorating department. Desire to connect with an 
interior decorator to operate this department—of experience 
and ability in every phase of decorating, merchandising and 
buying. Accustomed to developing and handling complete 
contracts and decorative schemes. Preferably (but not abso- 
lutely necessary) one who can assume some financial interest. 
Write, giving some details justifying interview and confer- 
ence, “New Jersey”, care The Upholsterer. 


SALESMEN calling on upholstered furniture manufacturers 
to sell side line of upholstery trimmings. Various terri- 
tories open. Good opportunity to connect with growing con- 
cern. Write details. Address “Growing Concern”, care The 
Upholsterer. 
SALESMEN calling on upholstery departments or on trade 
handling pictures and mirrors to sell as a side line picture 
and mirror cords. Various territories open. Good oppor- 
tunity for right man. Address “A-Number-One”, care The 
Upholsterer. 


EXECUTIVE SECRETARY — Cultured young lady with 

exceptional experience in furniture field desires connection 
where intelligence, initiative, competence and executive ability 
are requisites. Address “Exceptional”, care The Upholsterer. 


YOUNG MAN with experience in drapery fabrics with fol- 
lowing among decorators, can make good connections by 
addressing “F, E.”, care The Upholsterer. 


HIGH CLASS PRINTED FABRIC manufacturer has an 

opening in Middle West territory and one in New York 
City for live, energetic traveling representative acquainted 
with the decorative trade. Give complete information and 
references in first letter. Address “Printed Fabrics”, care The 
Upholsterer. 


APRIL 15, 1930 


SHOW ROOM space to let on West Fortieth Street, New 
York, suitable for upholstery and drapery fabrics. Address 
“Show Room”, care The Upholsterer. 
WANTED—SALESMAN 235 to 30 years old; single; Christ- 
ian; by a leading manufacturer of lace curtains for Penn- 
sylvania and Ohio. Must have entree to trade. Straight 
salary. Rapid advancement to right man. Address “Rapid 
Advancement”, care The Upholsterer. 
DECORATOR of experience, now employed, desires new con- 
nection with highest class firm. Capable of handling com- 
plete decorative schemes, knows periods and executes sketches, 
Address “Broad Experience”, care The Upholsterer. 


WANTED—SALESMAN to cover territory west of Kansas 
City to Coast; by one of the largest wall paper manufac- 
turers producing a general line of wall paper. Apply, giving 
particulars of territory covered, amount of sales and com- 
pensation expected to “X. Y.”, care The Upholsterer. 


EXPERT DRAPERY WORKROOM FOREMAN, accus- 

tomed to high-class work in the Metropolitan district, is 
open for engagement. Only first-class shops considered. Best 
of Metropolitan references. Address “Drapery Foreman”, 
care The Upholsterer. 


WORKROOM FORELADY, with expert experience in high- 

class draperies, seeks responsible position in Metropolitan 
district. Thoroughly experienced; best of references. Address 
“Forelady”, care The Upholsterer. 


WANTED — SALESMAN, to sell draperies, curtains and 

window shades to offices, showrooms and institutions. Ex- 
perienced man preferred. Good proposition. Address “Experi- 
enced”, care The Upholsterer. 


EXPERIENCED MAN, designer, decorator and salesman, 

desires connection where ability to plan and execute unusual 
schemes will be appreciated. Interior architecture and deco- 
rative paintings a specialty. A small establishment preferred, 
where individuality would be of value. Change of climate, 
necessary for health, is reason for desiring new connection. 
Address “Unusual”, care The Upholsterer. 


WANTED: SALESMAN on commission, by a Nottingham 

lace curtain manufacturer, to cover New England States; 
no objection to carrying an affiliated line also. State previous 
experience and references. Address “Nottingham”, care The 
Upholsterer. 


ASSISTANT BUYER, thorough experience, desires position 

in metropolitan district; willing to connect with department 
store or carry line of decorative fabrics. Address “Connect”, 
care The Upholsterer. 


A LACE CURTAIN MILL requires the services of a man of 

large experience for the sales department. For one who 
can adapt himself readily to act in a executive capacity, a 
wonderful opportunity awaits. In replying, mention previous 
experience, age and religion. Address “Adaptable”, care The 
Upholsterer. 


SALES: Specialty man to sell wood carvings, turnings, legs, 
etc., with other lines he represents. Commission basis only. 
The Queen City Carving & Turning Co., Cincinnati, Ohio. 
SALESMAN LACE CURTAINS wants Middle West terri- 
tory; fifteen years’ experience; salary or commission with 
drawing account and traveling expenses; excellent references. 
Address “Excellent”, care The Upholsterer. 


TO MANUFACTURERS OF BEDSPREADS, scarfs, wall- 
hangings: Young lady of refinement and good taste, who 
has a working knowledge of fabrics and colors, wishes to 
change her position to one where her experience in designing 
may be used in a creative capacity. Address “C. B.”, care 
The Upholsterer. 
SALESMEN—Middle West and Eastern territory; to take a 
fine line of piano scarfs, table runners and commercial art 
of similar type as a side line. Commission basis. Address 
M. Mazen, 315 West Thirty-ninth Street, New York. 


WANTED—Active sales-person for New York City, with 

following, for embroidered interior decorations, drapes, 
crewel scarfs, bedspreads, etc.; able to interpret demands of 
trade. In furnishing samples will co-operate with representa- 
tive to full extent of our resources. Address M. Mazen, 315 
West Thirty-ninth Street, New York. 


SALESMAN with good following in Pacific Coast depart- 
ment stores for India prints, crewel embroidery, num 
and druggets. Previous experience preferred. Good oppor- 
tunity for hard worker. Address “India Prints”, care The 

Upholsterer. 


SALESMAN—Importer and jobber of drapery and upholstery 

fabrics have opening for high-class salesman, acquainted 
with the decorative trade in New York City. Give full par- 
ticulars, including age, experience, etc. Address “Decorative 
Trade”, care The Upholsterer. 
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KENSINGTON 
FURNITURE 


AWARDED GOLD MEDAL OF HONOR 
IN NATIVE INDVSTRIAL ART | 
39MANNVAL EXHIBITION i 
ARCHITECTVRAL LEAGVE OF NEW YORK 


Illustrated Booklet K 
Sent on Request 






Sheraton Inlaid Mahogany Group ' 
with Chippendale Chairs, WHOLESALE ONLY 


by Kensington 


fer 1) 


Work Suors a an SHOWROOMS 
605 To 611 TRAICINET) ee ( (MDA 41 West 45TH S 
East 132ND STREET KENSINGTON COM PANY prc a 
DECORATIVE FURNITURE 


NEw YORK iit 

















An excellent color etching of the 


Cathedral of Meaux 


x B. DOYLE & CO. Inc. by HUGARD 
ANTIQUE TEXTILES - TAPESTRIES 
FURNITURE - WORKS OF ART 
238 EAST 45th STREET 
NEW YORK 


TELEPHONE MURRAY HILL 0116 














WINDOW CORNICES 


of unusual beauty 


oC Iacx 


ie 


Etched surface 15” x 21” 
Cornice No. 150 


is attiien to providing a beautiful setting oe, yo a LUCAS & MOSLARD 
individuality to, the entire room. “They are a distinctive THE HOUSE OF FRENCH ETCHINGS 
eature that give any home a personality of its own. 
(MAIL ORDER HOUSE) 
HICKS GALLERY, Inc. 
1261 BROADWAY NEW YORK, N. Y. 


18 Fayette Street Boston, Mass. 
H. L. JUDD COMPANY, NEW YORK, Selling Agents 
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‘TRUMEAUX 
ARE IN VOGUE 


We suggest for the formal 


chamber the added sophis- 
tication of a trumeaux. We 
will gladly submit designs to 
conform with our clients’ 


paintings. 


JARNOW & CO., INC. 


312 Fifth Ave. New York 


Factory: Long Island City 

















he 
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DRAPERIE 


Part of our 
CompLete 
DECORATIVE 


SERVICE 


DRAPERIES — PAINTING 
UPHOLSTERED FURNITURE 


FDWIN DUMBLE 


COMPANY, INC. 























124 West 97th St. . New York 
Riverside 1996-6160 
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20 WEST 47th STREET :-:--- NEW YORK 


ESTABLISHED x 
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GULLABI GULBENKIAN & CO. 


OLDEST WHOLESALE DEALERS IN 


Oriental Rugs 


225 FIFTH AVENUE, NEW YORK CITY 
Corner Twenty-Sixth Street 











PICTURE FRAMES — MIRRORS — FRAMED PICTURES 
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Fine Persian Carpets and Rugs 
16 EAST 40th STREET 








New York 


TEL. CAL. 2270 
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Mirrors— 


Unusual 
and 
Artistic 





RELIABLE FRAME CO., Inc. 


Creators of 
Modern Designs and Period Styles in 


Mirrors, Cornices and Picture Frames 


29-33 WEST 35th STREET 


NEW YORK 


Telephone Wisconsin 5660-1 











Oriental Rugs 


Direct Importers and 
Wholesalers of 
CARPETS & RUGS 


RARE CHINESE 
PERSIAN RUGS 
IMPORTED CHENILLES 


Special Cut Order 
Service 


DOMESTIC 


Carpets and Rugs 
BROADLOOM CARPET 
9’, 106”, 12’, 136”, 15’, 18’, 21’ 


Wiltons — Brewster — Axminster 
BIGELOW 


Service Department 
for Decorators 

















The Molloy-Skelly Carpet Co., Inc. 


330 Fifth Avenue Astor Building New York 
Lack. 0461 














EC 
KENT-COSTIKYAN 


FOUNDED 1886 


485 FIFTH AVENUE-—SECOND FLOOR 
Opposite Public Library 


NEW YORK 


Orientat Ruos, Fine Cuinese Rucs 
SEAMLESS Piain CarPETs 
SPANISH AND European Hanpturtep Rucs 
Avususson & SAVONNERIE Rucs 
Antiquep Hooxep Rucs 


Stock List “U" SENT ON REQUEST 




















Hhe Sydenham 


- Sodio - 

til me = 

iladelphia Penna 
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Lamp Shades 


oo Lamps 
Of all kinds 
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From a Famous 
Private Collection 
ivate Coll 
CLOSE study of this charming 
lowboy discloses several points of 
distinction. Particularly, there is 
the moulded top which overlaps the body 
to am unusual depth all around and 
which is further accentuated by incurved 
corners. The front contains one long 
and three small drawers, and contem- 
porary Chippendale brasses of handsome 
design. The skirt is distinguished by a 
triple arch and by the usual pendants 
minus the customary finials. The four 
cabriole legs are very slender, ending 
in claw and ball feet and carved with 
scrolled Acanthus leaves on the knees. 
The original piece was undoubtedly the 
work of a Salem cabinet-maker, working 
about the middle of the eighteenth cen- 
tury. At the January 1930 auction, held 
at the American Art Association, Ander- 
son Galleries, New York City, the orig- 
inal was sold by the Flayderman heirs 
for $4,200. Here is one of a series of 
“classics” that will add glory to your 
stock, prestige to your good name, and 
profits to your establishment. Kaplan 
Furniture Company, 91 Albany Street, 
Cambridge, Mass. 
‘ 
REPRODUCTIONS 


Write for enlarged photographs, prices and historical material. 
Incidentally, we shall be privileged to send you a copy of our 
general catalogue, which illustrates the major pieces in a line 
of early American reproductions, widely conceded to be the 
finest in 
















No. 7001 


CARVED 
MAHOGANY 
CHIPPENDALE 
LOWBOY 









From the late Philip 
Flayderman Collec- 
tion of Boston 


America. Charming room ensembles are featured. 








Furniture of “Distinction= 
for the 
Offices and Home 


H.HERRMANN FURNITURE (0, 


Manufacturers of Good Furniture since 1867 
FACTORY AND SHOWROOMS 
527 West 34% Street - New York City 


LONDON. ENGLAND 3-29Dop STREET 














UP-TO-DATE DECORATION 


in all its phases is illustrated and 
described in 


“The DECORATOR’ 


published monthly at 301, Bank Chambers, 329, 

High Holborn, London, W. C., England, every 

number contains original designs of stencils and 

examples of the best and latest decorative work 
in Europe. 


Send a dollar bill which 
$3 00 @ year will ai ae ae 


Catalog of practical] books free 
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DECORATIVE NAILS 








TRADE MARK *TVREY’”’ NAILS 


Made in France 
Largest variety of designs, 
sizes and finishes artistically 
executed. Special finishes 
made to order to fit indi- 
vidual requirements. 
LARGE STOCK AL- 
Strong in the head— WAYS ON HAND IN 

Sound in the pin. NEW YORK. 


Factory Representatives: 


CONTINENTAL MERCHANDISING CO. 


IVREY 











Telephone 
ASHLAND 9600 








246-5th Avenue 
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cally all purposes. 


SEESESEEEEESESES ESSE ESSE SESE EEE EL EL EL EELS TESS EELS ELE ETE SESE SEES E SESE TEESE 


FOUR FLOORS OF 
PERMANENT FURNITURE EXHIBIT 


ANTIQUES OBJETS D’ART 
DECORATIVE ACCESSORIES 


Owinc to the extensiveness of our 
productions we are enabled to offer to 


the Trade, Period furniture for practi- 
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THE ALBANo [OMPANY. Inc , 


NEW SHOWROOMS: 309 EAST 46th STREET, NEW YORK 
Factories: 306-8-10 East 47th Street, New York 


LELELALELELEEELELELEEELERE FELLAELEAEEESAEEE EEL ESESERELELEEEEERESESESEESESSESSSESES 








Queen cAnne Walnut Secretary 
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BREE 
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EST. : 1884 ! 

: “Lee : 

RUGS MADE TO ORDER | 

CHENILLE HANDTUFT a 
eatied Retin site 





PERSIAN RUG MANUFACTORY 


FINE ARTS BLDG. 2 WEST 45th STREET 
Los Angeles, Calif. New York City 
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CARPET and LINOLEUM 


Our service covers every detail from measuring to 
final installation. We have made a studied specialty 
of the finest kind of work and there is no job too 
large or too small for us. Get in touch with us for 
estimates—save time, annoyance and YARDAGE. 


P. J. McMORROW 


228-238 East 44TH Sr., N. Y. 
Murray Hill 9336-7 
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Hand Garved 
Custom “Made 


FURNITURE 
BUZIN BROS. 


Reproductions of Period Furniture 
727 FIRST AVENUE NEW YORK 
(off 42nd St.), 2164 


Phones Murray Hill 1037 
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I NSTALLATION of mantelpieces, whether } 
our own or yours, will receive expert 
attention. 
Special emphasis placed on 
s2curing good draft. 





CataLtocues:—A-4 Andirons and Fixtures 
S-4 Screens : M-4 Mantels : F-4 Franklin Stoves 


Incorporated 


DOWNTOWN: 50 Beekman St., New York 
UPTOWN: 65th St., cor. Lexington Ave. 
L_____— 
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Bersen MANuFACTURING Corp. 


Manufacturers and Importers of Fine Furniture 


Showroom and Factory—365 First Avenue, New York 





‘BERBEN sug- 
gests your inspec- 
tion of their 
French and Italian 
furniture, includ- 
ing an interesting 
display of occa- 
sional pieces and 
furniture frames. 











Louis XVI Bergere 


Write for our catalogue 


Permanent Exhibits: 
NEW YORK FURNITURE EXCHANGE 
206 Lexington Avenue—Stuyvesant 8070 


LOS ANGELES REP.: 
PACIFIC STATES BEDDING & FURNITURE CO. 
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THE TUDART 











RTCRAFT Radiator Enclosures are built of wood — 
like all fine furniture. They are guaranteed not to 
warp or crack. Each enclosure is individually built to the 
exuet dimensions of the radiator and the wall around it — 
designed in keeping with the interior. 
See the wide range of Artcraft Enclosure designs at the 
Permanent Display, or send for the Artcraft Catalog show- 
ing and describing each model. 


ARTCRAFT RADIATOR ENCLOSURE CoO. 
274 MADISON AVENUE, NEW YORK CITY 


Anteraft 


RADIATOR ENCLOSURES 











Ghe NEW YORK SCHQOL of 


INTERIOR DECORATION 
578 MADISON AVE-NEW YORK 


HOME STUDY COURSES 


Our courses are designed to increase your techni- 
cal knowledge and render you more valuable in 
the decorating trade. Subjects include Color 
Harmony, Period Styles, Fabrics, Curtains and 
Draperies, Woodwork, Paints and Varnishes, 
Furniture Arrangement, etc. 

Start at Once. Send for Catalog P. 

















HENRY C. MEYER STUDIO 


Reproductions of 
Early American Furniture 
Modern, French and Venetian Beds 


Unfinished, Stained, Painted and Decorated 


119 EAST 34th STREET NEW YORK CITY 
Telephone Ashland 7979 








G. A. SPRINGER 


Manufacturing the 


FINEST BEDDING 


Exclusive rights to new Frengh Studio bed 
on display. 


Plaza 1853 








315 East 53rd St. New York 
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OSTERMOOR 











FOR OVER 77 YEARS AMERICA’S QUALITY MATTRESS 




















Uptown Showroom 


THE 
NEW YORK FINEST MATTRESS 
One Park Avenue MADE TODAY 
SPACE 215 “within and without” 





INNER- SPRING 
CONSTRUCTION 








OSTERMOOR & CO. 
























INCORPORATED 
116 Elizabeth St., New York City 
lipliiedl STUDIO COUCHES - CHURCH CUSHIONS - BOX SPRINGS 
| MOSKOWITZ & BERMAN Manufacturers of Distinctive 
601-35 Van SINDEREN Ave., BKLyn., N. Y. F URNITURE F RAMES 
Louisiana 9600-1-2 Emphasizing Quality and 
; a) Highest Grade Workman- 
Manufacturers ship at Reasonable Prices 
of 








High Grade | 
‘UPHOLSTERED. =SE 


FURNITURE FRAMES | 




















PLAIN 
QUEEN ANNE 
LEGS 
® 
STRETCHERS 


TOPS « TURNINGS 
CARVED LEGS.PANELS 





On display in our showroom, you will 
find an extensive and complete line of 
Sofas, Chairs, Chaise-lounges, etc., in every 


style and period. 
ad We also solicit your special order re- 
the TH 


quirements, for which we are equipped to 


T ’ 
QUEEN CITY LINE U E E N C I T Y render the quickest service available. 
° Q 


It is sure CARVING & TURNING CO. Bronx Parlor Frame Company, Inc. 

















to please you 2727 Spring Grove Ave. Cincinnati, O. 


153 East 24th Street New York City 
* “A DISTINCTIVE LINE” @ . Tel. Bogardus 2874-2875 
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A Display of Stock Patterns In Our 


NEW YORK SHOWROOM-— at—235 EAST 42nd STREET 


Telephones Vanderbilt 0141-0142 


Builders of MASTERMADE FURNITURE Frames since 1870 
to a STANDARD — Not 
By competent Mechanics under our Personal Supervision 


“Built up 


down to a PRICE” 








NIC LIESENBEIN’S SONS 


Main Office and Factory 
2516-2524 ATLANTIC AVENUE, BROOKLYN, N. Y. 
(cor. Hinsdale Street) 
Ph GI e 8710-8711 























FOR LONG LIFE 


Select OVALTAN LEATHER; 
as a Furniture Covering, obtain- 
able in various grades and har- 
monious colors. 


It will WEAR and WEAR and 
WEAR. OVALTAN is 


made from carefully selected fine 
hides, it is supremely pliable, works 
easily and will not crack, spew nor 
become sticky or oozy. 


Hand Buffed, Hand Crushed, Ma- 
chine Buffs, Deep Buffs and splits, 
both in whole hides and cut to 
your patterns. 


Send for Samples and Prices 


AAAAAAA 


The OHIO VALLEY TANNING CO. 


Manufacturers 


1729 Powers Street, Cincinnati, Ohio 








CARVED 
FRAMES 


Unusual in 
Design 


Exclusive in 
Pattern 











Meriting your \ 
Consideration 


KLISE MANUFACTURING Co. “3n6,22Ri3 





Wing Chair No. 1366 














NOEL DE MARZIANI 


IMPORTED 
ANTIQUE REPRODUCTIONS 


OF 
PERIOD FURNITURE 


FRAMES 


COFFEE TABLES 
and NOVELTIES 


EXCLUSIVE DESIGNS 
SPECIAL ORDER WORK 


340 East 34th St, New York 
Telephone, Lexington 1957 
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Imported Furniture Frames 


in English, French and Italian Styles 
carried in stock. 





CONSOLE TABLES MIRROR FRAMES 
TABLES 


CABINETS PEDESTALS 








FRENCH & ITALIAN FURNITURE CO. Inc. 


- 307-311 East 53RD STREET 
NEW YORK CITY 
Paolo Mascheroni Tel.—Wickersham 0030-31 A. Masi 























URNITURE 
RAMES 
for 
Chair, Chaise Lounge 
and Davenport 


also 
Knockdown Frames 


J. P. METS & SONS 


1673 Clinton Ave. N. Rochester, N. Y. 























UILDERS OF 





Upholstering Frames 
am EMIL WURM 


The High Grade Upholstering STEINSCHONAU Nro. 520 BOHEMIA 


and Interior Decorating Trade (CZECHO SLOVAKIA) 





SUITES ODD CHAIRS Telegram Address: 
. STOOLS CHAISE LOUNGES EMIL WURM, STEINSCHONAU CZECHOSLOVAKIA 
Fireside Chair Write for Catalog ~Manufacturers and Exporters of: 
Crystal and Bronze Crystal, Chandeliers, Hanging Lamps, 
M. HALPERN 6& SONS, Inc. Ceiling Lights, Candelabras and Church Chandeliers etc. 
Manufacturers Speciality: Crystal Chandeliers in expensive and cheap Cuts 


and Designs, etc. 


2229-31 No. American St. Philadelphia, Pa. EXPORT TO ALL COUNTRIES 
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R eri NEMENT and good taste are 


characteristics of the entire line now being 
shown at the New York showroom of the 


WAGNER FURNITURE CoO., Inc. 
205 East 42nd Street 


Frederic J. Foley, Met. Rep. Tel. Vanderbilt 4718 
Factory—HERKIMER, N. Y. 























Drapery Hardware 


Manufacturers of a Complete Line of 
Drapery and Upholstery Hardware 

















Upholstering Frames A me 


for the furniture illustrated 
and many others are in stock 
for immediate delivery. =m 





























Write for New Catalogue 





os! ae 

COLONIA Lie. 

FURNITURE COMPANY [x Ge! 
Grand Rapids, Mich. AQ fe 


“The Largest Frame Manufacturers in the 
World's Greatest Furniture Center." 

















Cuirrorp & Lawton, INc. SUBSCRIPTION BLANK 
Publishers, 373 FOURTH AVENUE 
at Twenty-Sixth Street, NEW YORK 





Enclosed find three dollars for one year’s subscription to 


THE UPHOLSTERER AND INTERIOR DECORATOR 


Mail to the following address: 
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M. B. Cahn & Co. 


INCORPORATED 


Cornice 550 
Known to the decorative trade for their 
extensive line of creative art objects of 
MIRRORS, CONSOLES, CORNICES, CANOPIES, rare and enduring beauty characterizing 


TIEBACKS, MANTELS, DECORATIVE GATES. - distinction and originality. 


You will be most welcome in our 107 East 31st Street, New York City 


showrooms when in New York. Telephone Lesington 4095 
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The Dovercraft Co... zeees, 
ied DRAPERY HARDWARE 


ITERATURE showing our new Spring Line which embodies several novel ideas now ready for 
distribution. This should interest every user of Drapery Hardware. Send for Your Copy, 

















When in New York See Our Display 
Office and Showroom: 34 WEST 33rd ST. pam 


Chickering 3861 
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Supplies 
for the 
Upholstered FurnitureTrade 


**From Frame to Cover’’ 


Cover fabrics, trimmings, frames, 
Karpenesque Spring Cush- 


ion Units in strips or cushion 
sizes, and other quality sup- 


plies at lowest market prices. 
v 
Upholstery Supply Division 


S. KARPEN & BROS. 
Manufacturers « Importers « Jobbers 
674 Northern Blvd., Long Island City, N.Y. 
Chicago, Ill. Huntington Park, Calif. 


WwW 
Also manufacturers and designers of the 


patented Karpen 
Cushion-Stuffing Machine 








DECORATIVE and 
FURNITURE LEATHER 


The Johnson Leather Co., Inc., established in 1881, 
has supplied the upholstery and decorative trades with 
high grade leathers for 50 years, gaining a reputation 
for quality, reliability and artistry throughout the 


country. 
We specialize in: 


FINE LEATHERS DYED IN ANY COLOR 

REPRODUCTIONS OF ANTIQUES, FOREIGN AND 
CUSTOMER’S DESIGNS 

HAND PAINTED TOOLED AND EMBOSSED 
LEATHERS 

MOUNTING AND TOOLING DESK TOPS 

MOUNTING AND STUDDING LEATHER DOORS 

LEATHER SCREENS HAND PAINTED, TOOLED 
AND EMBOSSED 


All orders are promptly executed by our staff of 
capable craftsmen, 


In addition to domestic leathers, we carry a varied 
= selection of imported moroccos for immediate 
elivery. 


“JOHNSON FOR QUALITY” 


JOHNSON 


LEATHER 
COMPANY 





THE JOHNSON LEATHER CO., Inc. 
211-215 West 19th Street 
New York 


Telephone Watkins 8249 























Syroco 
Carved Products 


LEGS — STRETCHERS — ARM 

FRONT PANELS—TOPS—APRONS 

ROSETTES — and all other types of 
CARVINGS 





A practical and inexpensive method of 
enhancing the selling value of Furniture 


> ° > & 


SYRACUSE ORNAMENTAL CO. 
SYRACUSE, N. Y., U. S. A. 





RS LTS 











Made of selected long staple cotton 


MERCERIZED COTTON THREAD 


Economical and Adaptable Sewing Thread for 
Draperies 
Used on Silk, Cotton and other Fabrics 
Complete Line of all Shades in Stock 


Write for Color Card and Prices 


HENRY MYER THREAD MFG. CO., 


400-412 SOUTH MARKET STREET 
CHICAGO 

















Rush Seats 


HAND WOVEN out of Natu- 
ral Grown Selected Material. 








510 N. ELEVENTH ST. 
PHILADELPHIA, PA. 


Send for trade price-list 






































PICKERS i: 


EXCELSIOR 
FRED. FRANKE & CO., Inc. 


Since 1904 
Manufacturers of 


BEDDING MACHINERY 


LOUISVILLE - ° KENTUCKY 
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Madalie Bros. 


UMI 











pees Fe 














Chair Seat Construction 


UTICA 
New York 


Established 1871 





FOSTER 


SPRINGS and SPRING CONSTRUCTION 





FOSTER BROS. MANUFACTURING CO. Zjmen 
Upholstery Spring Dept. yay 
ST. LOUIS 


Missouri 
















Insure 


Dependability 


Furniture Springs 
Spring Constructions 
Pillow Springs 
Rigid Bars — Clips 
Straightened 

and Cut Wire 
Inner Spring 

Construction 











FURNITURE 
meme) MLRCANTILE 
AGENCY 


ESTABLISHED (676 


PUBLISHERS OF 
LYON-RED BOOK 
ARTHUR S LYON. GENERAL MANAGER 
The Special Credit and Collection Bureau of the 
Furniture, Upholstery, U: ing, Lamps and Lamp Shades, 
Refrigerator, Stove and Housefurnishing Trades 
REFERENCE BOOKS, CREDIT REPORTS, COLLECTIONS 
Executive Offices: New York, 258 Broadway 
Boston, N. Station Industrial Bldg. Chicago...... 137 So. LaSalle St. 








Philadelphia...1015 Chestnut St. Cincinnati......... 431 Main St. 

St. Louis, 605 Wainwright Bldg. Grand Rapids, 

amestown, N. Y...Fenton Bldg. Grand panide Sav. Bk. Bldg. 
Angeles....12th St. & Bway HighPoint,N.C.WachoviaBk. Bldg. 


San Francisco, 149 New Montgomery St. 
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THE 

“PERFECT” 

54” TAPE BINDER 
FOR SLIP COVERS 


used with 
31-15, 96-10 Singer Machine, Also 78-1-2-3 


Binds neatly, full to the very edge of material without any trouble 
Our bonafide guarantee stands to the letter 
Send for circular giving complete details 


BERGEN ‘‘PERFECT’”’ BINDER CORP. 
67 East 8th St. Typ boired Mee NEW YORK 


Manufacturers of Special Sewing Machine Attachments for any purpose 





















MACHINE 















dt PUrTING 


INE 


Tufts any thickness 
from 2” up 
With both these 
machines in operation 

you can FILL and 
100 to 150 Mattresses per day. 


With the Tufting Machine 
you can tuft pads or 
heavy combinations— 
square or diamond design. 






United Mattress Machinery Co., (Iinc.) 
Statler Office Building, Boston, Mass., U. S. A. 





(Oca! Gay Cam ‘ta ae) wey et 


- i ie Sle) CY le 
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Cables: “Umaco,” Boston 
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Manufacture 





—Wire Spring Supports for use in place of Webbing in 
Upholstered Furniture. This construction is sanitary and 
durable. Wire is clean and will not harbor dust, germs or 
vermin. 





Steel Clips made in two 
styles: 5 prong Clip 
and 3 prong Clip. 
Prompt Shipments. 





Manufactured and Sold by 
Superior Manufacturing Company 
7-9 South Water Street 
NEWBURGH, NEW YORK 


Successors to 


Staples & Hanford Company 




















MERROW 


TRADE MARK REG. U. S. PAT. OFF. 
HIGH SPEED TRIMMING AND OVERSEAMING, 
OVEREDGING AND SHELL STITCH MACHINES 


of special interest to Manufacturers 
of Interior Furnishings 





Class 60 Machine 


Write for details regarding 


STYLES 60 W, 60 U and 60 Q 
For plain and ornamental edge finishes on Ruffled Curtains, 
Valances and Draperies of all kinds. 


STYLE 60 RD 
For a strong three thread edge, vy or scalloped, on 
Rayon Bedspreads and loosely woven fabrics. 


STYLES 60 ABB and 60 D3B 
For joining upholstery fabrics in a flat butted seam for 
subsequent processing. 


Let us demonstrate the work of these machines 
on your own product 


THE MERROW MACHINE CO. 
24 LAUREL ST. | HARTFORD, CONN. 
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American Molding Co. 
INTERIOR WOOD MOLDINGS 
Period Wall Panel Molding, Chair Rails, 


Cornice and Room Moldings 


Ornamented Beads, Etc. 
85 Fort Greene Pl., Brooklyn, N. Y. 


TELEPHONE NEVINS 1620 





EPPLER UPRIGHT VISIBLE 
KNITTING MACHINE 


For UPHOLSTERY & LAMPSHADE 
TRIMMINGS & BULLION 
FRINGES 
Used by the Leading Upholstery Trimming Houses 
Full Details on Request 


JOHN EPPLER MACHINE WORKS 


MANUFACTURERS 
Established 1885 


N. E. Cor. American & Buttonwood Sts. 
PHILADELPHIA, PENNA. 











F.C. HUYCK & SONS 


KENWOOD MILLS, Albany, N.Y. 


Manufacturers of 


‘KENWOOD SIEVE CLOTHS 


























~~ 


FREE CATALOG No.4 


Upholsterer’s Tool and Needles. 
Listing all kinds of needles and 
tool for the upholsterer. 


HORACE D. SHIELDS | 


R.R. No, 3 GRAND RAPIDS, MICH. 
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Pattern No. 4158 









BIRGE SPECIALIZES 
IN COLONIAL 
WALLPAPERS 


Here is a new Colonial design 
of charming rosebud groups effect- 
ively arranged on a background of 


draped silk. 


This design is shown in the 
new Birge display stands and books. 
Do not overlook this popular deco- 
ration. 

CAT o® 


Colonial wallpapers by Birge are sought 
wherever Colonial interiors are planned. Many of 
the designs in the new Colonial Book are authentic 
reproductions of famous old Colonial patterns. For 
information write to 


M. H. BIRGE & SONS CO. 
BUFFALO, N. Y. 


Branches: New York Chicago Philadelphia 
Boston London, Eng. 





Managing Directors—Janeway & Carpender, Inc. 


Selling Agents—Blake Wallpaper Mills, Inc. 





Subscribers to the National Wallpaper Publicity Campaign 






































You can boost business by using 


MEYER THREADS 


SHADES, DRAPERIES, 
CARPETS and UPHOL- 
STERY give satisfaction 
when sewed with our 
threads and that means 
repeat orders. 

Any size—any color. 


 r@s h E@zo } Our Mail Order Depart- 
“BA ass Ay teed ment is at your service. 


JOHN C. MEYER THREAD CO. 
LOWELL, MASS. U. S. A. 
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MODERN FURNITURE UPHOLSTERING 


By JOHN W. STEPHENSON 


The new types of Upholstered Furni- 
ture are all explained and pictured in 
detail. 








an ro-Mura. 





WALL DECORATIONS 


A 60 INCH HIGH WALLPAPER WITHOUT REPEAT 


















Over 1,000 detailed drawings. 


42 chapters. Price $6.00 postpaid. 


CLIFFORD & LAWTON, Inc., Publishers 
373 FOURTH AVENUE, NEW YORK 











J ghevt cnt ICALLY reproduces on paper, fine old 

tapestries, pictorial panels, mosaics, art panels and 

rich panoramic friezes. The soft, subdued colors and quiet 

artistic designs all lend themselves to produce that subtle 

softness so much desired in the treatment of walls. 
SANITAR Y—ENDURING—WASHABLE 


THE SCHMITZ-HORNING CO. 


ORIGINATORS and PRODUCERS 
777 East 82nd ‘Street Cleveland, O. 
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They Defy Time 








| ae | 
THE DEMAND TODAY IS FOR LONGER LIFE WALL PAPERS 
And the Trade Is Calling for the 


RESIST-O-LITE LINE | 


REG. U. S. PAT. OFF. 


HE response to this BECKER, SMITH & PAGE innovation has demonstrated 


the favor with which the line has been received because of its light-resisting colors. 
Here Is Something You Can Get Behind In A Big Way. See the Line. 


BECKER, SMITH & PAGE, Inc. "seer" 
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A ‘| PROSPERITY 


NINETEEN THIRTY 
T for 


THIRTY INCH 
GOODS 
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Why Walcrest is used in so many fine 
hotels and apartment buildings 


Walcrest is printed in oil with the finest 

















lightproof and waterproof colors on 
tough “innovated” paper stock. 


Paperhangers can hang Walcrest quickly, 
because paste marks, etc., may be wiped 
off with a damp cloth. 


Rooms decorated with Walcrest have a 
cheerfully modern “homey” atmosphere 
that delights the occupants. 


Manufactured by the 


J/TUDIO 


STAMFORD WALL PAPER CO., INC. MCAVOY ARTIM 


STAMFORD, CONN. INC. 




















NEW YORK 
es 





“T saw it in THE UPHOLSTERER” Aprit 15, 1930 






















|| 


Apri 






























Subscribers to the National Wallpaper Publicity Campaign 





WALLPAPERS 


OF YESTERDAY 
AND TOMORROW 


Thomas Strahan’s forty 
years of experience make 
possible an unlimited scope 
of design. Look for Stra- 
han papers wherever fine 


wallpapers are shown. 


NEW YORK SHOWROOM : 417 FIFTH AVENUE 


a 





{ow alike — yet how totally different —these two wallpaper 

designs! The one “diamond and the rose’” adapted from the 
French of a hundred and fifty years ago... . the other a sprightly 
“line and floral motif’’ created by a famous European artist in the 
mood of tomorrow! Yet both—by virtue of their crispness, their 
fresh, light simplicity— are equally adaptable to the gay insouciance 
of modern American living. 


THOMAS STRAHAN COMPANY 


Established 1886 


FACTORY, CHELSEA MASSACHUSETTS 


No. 6858 (left) is an adap- 
tation of an early French 
design . . No. 6798 (right) 
is a very modern motif. 
Together, they perpetuate 
the charm of the old and 


the new. 


CHICAGO SHOWROOM .- 6 NORTH MICHIGAN BLVD. 





As illustrated in the April issue of HOUSE & GARDEN 
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LAND E S MADE - QGiseit ®@ 


a rns . . & 


WaSHade Quality Boldly Identified 
With Landers “Seal of Quality” 


Since 1886 the name Landers has stood out as a mark of depend- 
able quality. This reputation is too priceless to be identified with 
anything less than Landers standard of excellence. 




















This, therefore, speaks volumes for the quality of WaSHade, when 
we tell you that dealers are supplied with the Landers’ ‘‘Seal of 
Quality” to be attached to every WaSHade that is made and hung. 


With high grade muslin as a base, thoroughly processed with pure 
Pyroxylin, we offer the trade a shade material in a full line of colors 
and finishes that may be washed . . . and washed. 


Send for samples of WaSHade 
and full particulars of the “Seal 
of Quality” idea for easy and 
positive identification. 





Toledo, Ohie 


bi a - 
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might be properly termed mohair, but on these specific 
divisions the report is as reticent as it is concerning 
pile fabrics in the cotton and silk division. 

It is practically a certainty that the statistics, when 
gathered for the year 1930, will show a very consider- 
able increase. The total of silk upholstery goods, wool 
upholstery goods and tapestries in 1925, as reported by 
publications of the Bureau of Manufacturers, was 
something under $43,000,000.00. Whatever may be 
thought about the proportion of silk and cotton pile 
goods produced in that year, our knowledge of the 
employment of these materials in the industry would 
indicate that the production would reach several mil- 
lions more than the forty-three we have just quoted, 
and it would seem to us that an industry of this im- 
portance in the economic life of a nation should be 
entitled to a little more specific attention than is 
accorded in the summing up of their products, both 
eeneral and specific, in six lines of type. 

We are bringing this suggestion to the attention 
of the Bureau of the Census, and we would suggest 
that those who desire more specific information on the 
total yearly production of upholstery and decorative 
fabrics also request the Bureau of the Census to con- 
sider the inadequacy of the figures as reported for 
1925, and to provide somé measure of expansion to the 
reporting of the figures in the forthcoming census, so 
that it would be possible to determine just what the 
total production of silk, rayon, cotton and woolen 
upholstery and drapery goods may be, including that 
proportion of pile fabrics which may be properly 
classed as being of upholstery or drapery character. 


MEETING OF THE NATIONAL ASSOCIATION OF 
FURNITURE MANUFACTURERS 
N A RECENT meeting of the National Association 
of Furniture Manufacturers, held at the Pennsyl- 
vania Hotel, New York, O. H. Cheney, vice-president 
of the Irving Trust Co., addressed the members. He 
said in part that “the trend from homes to apartments, 


and to smaller and smaller apartments, has brought: 


changes in the furniture industry, and its future may 
parallel that of the food industry, where the growth of 
restaurants does not mean the consumption of less 
food, but that the food buyers are different, even if the 
ultimate consumers are the same.” 

From this argument he concluded that although 
America is undergoing changes due to tremendous 
social and economic forces, the American hqme and, 
incidentally, the prosperity of the furniture industry, is 
not doomed, as some pessimists have been prone to 
believe. 

Members of the industry were urged to be firm 
in insisting upon a profitable price for their products, 
by L. H. Sullivan, of the Atwater Kent Mfg. Co., 
and also by Dr. A. P. Haake, managing director of 
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the national association. Dr. Haake insists that the 
constant pressure for “close-out” prices for wholesale 
and retail buyers would die out if manufacturers were 
firm and united in refusing to grant concessions. 

In a discussion of furniture trends it was brought 
out that 28 per cent. of the furniture now selling is of 
the early American type; 22 per cent. is Georgian, and 
15 per cent. French. 

At the same meeting, Bernard C. Jakway, mer- 
chandising director of the National Home Furnishings 
program, said: 

“Furniture is a necessity in every household, up 
to a certain point, and will sell itself that far; but 
after that point it becomes a luxury and enters the 
luxuries field in competition with innumerable other 
commodities.” 

In this talk Mr. Jakway emphasized the need on 
the part of every element in the furniture industry 
to intelligently advertise the wares of the industry; 
and he also gave some interesting data concerning the 
selling courses for salesmen promoted by the organi- 
zations back of the National Home Furnishings 
program. 


CORNER STONE LAID FOR NEW TEXTILE SCHOOL 
BUILDING 
ee of the educational events of last month was 
the laying of the corner-stone of the.new Textile 
High School building, erected by the City of New York 
at a cost of $4,000,000. This building is located on 
Ninth Avenue, occupying the block between Eighteenth 
and Nineteenth Streets, and is expected to be ready for 
occupancy next October. It will contain every facility 
for students who desire to learn the textile industry 
from the ground up, and will also have library and 
museum facilities equal to those afforded by any insti- 
tution in the country. There will also be class rooms 
where interior decoration will be taught as well as 
various other studies allied to the textile industry. 

When the textile school idea originated eleven 
years ago, George McGeachin, of Witcombe, Mc- 
Geachin & Co. was one of the first of the manufac- 
turers to see its value to the industry, and as president 
of the Upholstery Association of America he enlisted 
the interest of his associates to collect funds to supply 
the various mechanical units, the latter amounting in 
value to about $50,000. Among the notable con- 
tributors to the Textile School were Herman Metz, 
who gave the chemical laboratory, and Julius Siegbert, 
who gave the dye laboratory. 

The quarters of the textile school were originally 
at 124 West Thirtieth Street, over which Professor 
William H. Dooley officiated. This school building was 
too small for the number of students enrolled, and 
within eleven years it has expanded to such an extent 
that it now occupies five buildings, with 151 teachers 
and 3,700 students. 
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HOW TO KNOW UPHOLSTERY LEATHERS 
(Continued from page 109) 


Veal-skin, which is a softer leather than steer- 
hide, is easily recognizable by its finer grain and its 
more apparent pliability; and morocco leather has a 
still finer grain. For use in place of morocco leather 
some manufacturers make a very effective substitute, 
which is known as morocco-finish steer-hide. This is 
not, as might be supposed, a substitute used only be- 
cause of its lower price. In many instances it is pre- 
ferred because of its longer wearing qualities. 

Leather is best preserved if it is properly cleaned. 
The process of cleaning is a very simple one. It con- 
sists of the use of a damp (not wet) cloth on which 
Castile soap has been rubbed. After the first rubbing 
with this damp cloth and Castile soap, the soap should 
be rubbed off with another damp cloth, and a final rub- 
bing given to the leather with a piece of dry flannel. 


FABRIC ORNAMENTATION 
UE to the press of other work, J. W. Stephenson, 
D who has been writing the articles on “Fabric 
Ornamentation,’’ was unable to contribute an instal- 
ment for this issue of Tort UPHOLSTERER AND IN- 
TERIOR DECORATOR. The series, however, will be con- 
tinued in the May issue. 


HAND BOOK SOON TO BE IN THE MAILS 

ur 1930 HAND BOOK of the Allied Interior 

Decorative Trades will be completed and ready for 
mailing in a very short time. The listings have been 
brought up to date, and this edition, as have all 
editions in the past, will be of inestimable value to 
decorators and buyers who want to know from whom 
they can purchase the various fabrics and other items 
used in their business. 
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Advertisements under this heading, Five Cents a word. Selibenian 
charge One Dollar. In every case regarded in strict confidence. 





YOUNG MAN, twenty-four, desires position; four years’ 

experience ; thorough knowledge of upholstery fabrics; some 
experience in selling; acquainted with city trade. Address 
“M. K.”, care The Upholsterer. 


FURNITURE MANUFACTURER, long a designer of his 

own high-grade line for living room, dining room and 
bedroom, recently retired from the manufacturing business, 
offers his services to a few non- competitive manufacturers to 
style and design their lines and supervise production of their 
samples. Address H. W. Frohne, Dean-Hicks Co., Grand 
Rapids, Michigan. 


SALESMAN, covering the entire country with a line of 

imported Persian fabrics, and having an established clien- 
tele among interior decorators, finest department and furni- 
ture stores, desires to add a suitable attractive line, preferably 
in fabrics. Address “Established”, care The Upholsterer. 


SALESMAN, covering Pacific Coast from Seattle to San 

Diego, calling on furniture manufacturers, decorators and 
department stores with high grade line of damasks and drap- 
ery materials would like manufacturing line of medium price 
tapestries, imported line of warp print and linen cretonnes, 
or high grade furniture to sell with present line. Address 
“Far West”, care The Upholsterer. 


EXPERIENCED WHOLESALE UPHOLSTERY repre- 

sentative with retail drapery and contract training, desires 
connection with reputable wholesale drapery firm. Familiar 
with New England territory. Address “Wholesale”, care The 
Upholsterer. 


SALESMEN WANTED by prominent manufacturer of tapes- 
tries to call on furniture manufacturers. Must be experi- 
enced men and have established connection with manufactur- 
ing trade. State all qualifications and territory in letter of 
application. Address “Prominent”, care The Upholsterer, 


SALESMEN—now covering department store, carpet depart- 

ment and high class gift shops, can make profitable con- 
nection by answering this advertisement; strictly commission 
basis; order takers need not apply. Address “Commission 
Basis”, care The Upholsterer. 


LARGE AWNING AND SHADE MANUFACTURER in 

Northern New Jersey, of strong financial rating—high class 
clientele—largest and most modern factory in the State, with 
strong organization, executives with upholstery and drapery 
workroom experience and background—intends to install an 
interior decorating department. Desire to connect with an 
interior decorator to operate this department—of experience 
and ability in every phase of decorating, merchandising and 
buying. Accustomed to developing and handling complete 
contracts and decorative schemes. Preferably (but not abso- 
lutely necessary) one who can assume some financial interest. 
Write, giving some details justifying interview and confer- 
ence, “New Jersey”, care The Upholsterer. 


SALESMEN calling on upholstered furniture manufacturers 

to sell side line of upholstery trimmings. Various terri- 
tories open. Good opportunity to connect with growing con- 
cern. Write details. Address “Growing Concern”, care The 
Upholsterer. 


SALESMEN calling on upholstery departments or on trade 

handling pictures and mirrors to sell as a side line picture 
and mirror cords. Various territories open. Good oppor- 
tunity for right man. Address “A-Number-One”, care The 
Upholsterer. 


EXECUTIVE SECRETARY — Cultured young lady with 

exceptional experience in furniture field desires connection 
where intelligence, initiative, competence and executive ability 
are requisites. Address “Exceptional”, care The Upholsterer. 


YOUNG MAN with experience in drapery fabrics with fol- 
lowing among decorators, can make good connections by 
addressing “F. E.”, care The Upholsterer. 


HIGH CLASS PRINTED FABRIC manufacturer has an 

opening in Middle West territory and one in New York 
City for live, energetic traveling representative acquainted 
with the decorative trade. Give complete information and 
references in first letter. Address “Printed Fabrics”, care The 
Upholsterer. 
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SHOW ROOM space to let on West Fortieth Street, New 
York, suitable for upholstery and drapery fabrics. Address 
“Show Room”, care The Upholsterer. 


WANTED—SALESMAN 25 to 30 years old; single; Christ- 
ian; by a leading manufacturer of lace curtains for Penn- 
sylvania and Ohio. Must have entree to trade. Straight 
salary. Rapid advancement to right man. Address “Rapid 
Advancement”, care The Upholsterer. 
DECORATOR of experience, now employed, desires new con- 
nection with highest class firm. Capable of handling com- 
plete decorative schemes, knows periods and executes sketches. 
Address “Broad Experience”, care The Upholsterer. 
WANTED—SALESMAN to cover territory west of Kansas 
City to Coast; by one of the largest wall paper manufac- 
turers producing a general line of wall paper. Apply, giving 
particulars of territory covered, amount’ of sales and com- 
pensation expected to “X. Y.”, care The Upholsterer. 


EXPERT DRAPERY WORKROOM FOREMAN, accus- 

tomed to high-class work in the Metropolitan district, is 
open for engagement. Only first-class shops considered. Best 
of Metropolitan references. Address “Drapery Foreman”, 
care The Upholsterer. 


WORKROOM FORELADY, with expert experience in high- 

class draperies, seeks responsible position in Metropolitan 
district. Thoroughly experienced; best of references. Address 
“Forelady”, care The Upholsterer. 


WANTED — SALESMAN, to sell draperies, curtains and 

window shades to offices, showrooms and institutions. Ex- 
perienced man preferred. Good proposition., Address “Experi- 
enced”, care The Upholsterer. 


EXPERIENCED: MAN, designer, decorator and salesman, 

desires connection where ability to plan and execute unusual 
schemes will be appreciated. Interior architecture and deco- 
rative paintings a specialty. A small establishment preferred, 
where. individuality would be of value. Change of climate, 
necessary for health, is reason for desiring new connection. 
Address “Unusual”, care The Upholsterer. 


WANTED: SALESMAN on commission, by a Nottingham 

lace curtain manufacturer, to cover New England States; 
no objection to carrying an affiliated line also. State previous 
experience and references. Address “Nottingham”, care The 
Upholsterer. 


ASSISTANT BUYER, thorough experience, desires position 

in metropolitan district; willing to connect with department 
store or carry line of decorative fabrics. Address “Connect”, 
care The Upholsterer. 


A LACE CURTAIN MILL requires the services of a man of 

large experience for the sales department. For one who 
can adapt himself readily to act in a executive capacity, a 
wonderful opportunity awaits. In replying, mention previous 


experience, age and religion. Address “Adaptable”, care The 
Upholsterer. 


SALES: Specialty man to sell wood carvings, turnings, legs, 
etc., with other lines he represents. Commission basis only. 
The Queen City Carving & Turning Co., Cincinnati, Ohio. 


SALESMAN LACE CURTAINS wants Middle West terri- 

tory; fifteen years’ experience; salary or commission with 
drawing account and traveling expenses; excellent references. 
Address “Excellent”, care The Upholsterer. 


TO MANUFACTURERS OF BEDSPREADS, scarfs, wall- 

hangings: Young lady of refinement and good taste, who 
has a working knowledge of fabrics and colors, wishes to 
change her position to one where her experience in designing 


may be used in a creative capacity.. Address “C. B.”, care 
The Upholsterer. 


SALESMEN—Middle West and Eastern territory; to take a 

fine line of piano scarfs, table runners and commercial art 
of similar type as a side line. Commission basis. Address 
M. Mazen, 315 West Thirty-ninth Street, New York. 


WANTED—Active sales-person for New York City, with 

following, for embroidered interior decorations, drapes, 
crewel scarfs, bedspreads, etc.; able to interpret demands of 
trade. In furnishing samples will co-operate with representa- 
tive to full extent of our resources. Address M. Mazen, 315 
West Thirty-ninth Street, New York. 


SALESMAN with good following in Pacific Coast depart- 

ment stores for India prints, crewel embroidery, numdas 
and druggets. Previous experience preferred. Good oppor- 
tunity for hard worker. Address “India Prints”, care The 
Upholsterer. 


SALESMAN—Importer and jobber of drapery and upholstery 

fabrics have opening for high-class salesman, acquainted 
with the decorative trade in New York City. Give full par- 
ticulars, including age, experience, etc. Address “Decorative 
Trade”, care The Upholsterer. 


